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HERE'S  NOTHING  STRONGER 


Strong  Promotion  for  Strong  Sales. 

Over  100  advertisements  will  appear  in  the  big- 
selling  winter  period  (Nov-Feb),  in  all  the  major 
newspapers  and  womens'  magazines.  So  you  can 
expect  more  and  more  of  your  customers  to  ask 
for  the  relief  that  only  Hill's  can  offer. 
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CP  Pharmaceuticals  announce 
a  new  professional  standard  in 
Original  Pack  Dispensing 


CP  Professional  Generics  meet  the  growing  need  for  original 
packs,  with  a  range  of  products  specifically  designed  with 
both  pharmacist  and  patient  in  mind. 

Convenience  and  security  are  enhanced  with 
child  resistant  blister  packaging  and 
tamper  evident  cartons. 

Patient  understanding  is  improved  by  the 
inclusion  of  a  comprehensive  Patient  Information 
Leaflet  with  each  product. 

Original  packs  are  now  accepted  as  the 
dispensing  form  of  the  future. 

CP  Professional  Generics  meet 
tomorrow's  dispensing  needs  —  today. 


For  further  information  please  contact  FREEPHONE  0800  262570. 
CP  Pharmaceuticals,  Red  Willow  Road,  Wrexham  Industrial  Estate,  Wrexham,  Clwyd  LL13  9PX. 
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COMMENT 


How  good  it  is  to  see  Boots  in  the  vanguard  of  retailers 
starting  formal  job  sharing  for  supervisory  and 
managerial  staff  this  week.  It  reflects  well  on 
pharmacy  when  the  profession's  leading  retailer  sets  a 
trend  that  other  High  Street  groups  will  want  to  follow. 

Of  course  job  sharing  of  a  relatively  unstructured 
variety  has  existed  in  community  pharmacy  for  years. 
Counter  and  dispensary  staff  often  dovetailing  hours  to 
effectively  fill  one  full-time  position  through  various 
combinations  of  split  shifts.  This  usually  works  well  but  the 
key  to  effective  job  sharing,  as  Boots  say,  is  to  develop 
communication  skills  to  build  a  sound  partnership.  This  is 
true  whatever  responsibilities  are  held  but  is  essential 
when  the  position  is  more  senior. 

As  the  role  of  dispensary  and  counter  staff  develops, 
with  the  Royal  Pharmaceutical  Society  seeking  to  amend  its 
policy  on  the  supervision  of  dispensing  and  the  sales  of 
certain  medicines,  then  the  staff  delegated  to  various  tasks 
will  need  to  be  properly  '  'certificated' ' .  This  presumes  the 
Society  will  institute  the  necessary  courses  when  its 
working  party  on  certification  reports,  and  that  pharmacists 
co-operate  in  ensuring  staff  attend  and  complete  the 


courses.  And,  where  a  "certificated"  position  is  being 
shared,  both  persons  involved  will  need  to  be  trained. 

Both  Boots  and  the  National  Pharmaceutical 
Association  are  working  on  the  pharmacy  options  of  a  new 
national  vocational  course  for  retail  assistants  —  this  will 
have  both  general  pharmacy  and  medicine  counter  assistant 
sections.  The  NPA  expects  to  launch  an  off-the-job 
medicine  counter  assistant  course  in  the  Autumn.  Suddenly 
training  is  becoming  the  hot  potato  that  it  should  have  been, 
thanks  particularly  to  the  efforts  of  the  NPA. 

All  this  bodes  well  for  pharmacy.  All  that  is  required  is 
a  measure  of  co-operation  between  all  those  involved, 
especially  companies  with  a  degree  of  self-interest,  so  that 
courses  available  complement,  rather  than  clash  with  those 
on  offer  from  the  NPA  or  the  Society. 

The  other  element  to  be  considered  is  more  training  for 
pharmacists.  After  all,  assistants  will  continue  to  work 
under  the  direct  or  indirect  supervision  of  pharmacists  in 
any  new  regime  who  remain  responsible  for  their  advice 
and  actions.  Perhaps  it  is  time  for  the  College  of  Pharmacy 
Practice  to  come  up  with  a  course  specifically  geared  to 
community  pharmacy  as  it  will  shortly  be  practised. 
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NEWS 


Merrell  Dow  to  sponsor  NPA 
training  package 


Merrell  Dow  are  to  provide 
£7,500  to  run  a  pilot  series  of  off- 
the-job  training  courses  aimed  at 
medicine  counter  assistants,  the 
NPA  Board  heard  at  its  January 
meeting. 

Subject  to  the  success  of  the 
pilot,  it  is  hoped  that  Merrell  Dow 
will  fund  the  development  of  the 
course  material.  Ailsa  Benson, 
NPA  training  officer  stressed  that 
this  was  a  unique  opportunity  to 
obtain  training  for  medicines 
counter  assistants.  It  comes  at  a 
time  when  the  Society  is  looking  at 
certification  of  support  staff  and, 
nationally,  vocational  qualifications 
are  being  developed  for  retailers, 
including  pharmacy.  There  is  a 
general  recognition  that  training 
for  the  medicine  counter  assistant 
is  now  a  necessity. 

The  Board  noted  that  Merrell 
Dow  is  now  sponsoring  NPA 
training  extensively.  "It  is  up  to 
each  individual  pharmacist  to 
make  the  most  of  this 
extraordinary  generosity,"  said 
Leslie  CaJvert  (Leeds),  chairman 
of  the  training  sub-committee. 

Mrs  Benson  has  been 
appointed  to  the  Pharmaceutical 
Society's  working  party  on 
certification  of  support  staff  and 
has  contributed  the  module  on 
staff  training  in  the  Society's 
patient  medication  records 
training  pack. 

Advertising:  The  re-appointment  of 
Cromer  Titterton  as  the  NPA's 
advertising  agency  until  the  end  of 
1989  was  approved.  Another 
meeting  of  the  Advertising 
Committee  will  be  held  in  April  to 
receive  creative  "pitches"  from 
four  agencies  for  a  new  campaign 
to  be  launched  in  1990. 

Plans  for  an  '  'adshell' '  poster 
campaign,  using  the  "Nose"  and 
Tongue ' '  themes  were  agreed . 
Posters  will  be  displayed 
throughout  February  and  March 
on  1,700  sites  in  Britain, 
wherever  possible  between 
pharmacies  not  adjacent  to  them. 
Needle  exchange  —  code  of  practice: 
The  Board  has  asked  for  a  draft 
code  of  practice  to  be  prepared 
outlining  procedures  to  be 
followed  by  staff  in  pharmacies 
operating  needle  exchange 
schemes.  The  decision  follows 
legal  advice  that  a  pharmacist  who 
followed  guidelines  laid  down  by 
the  NPA  and  the  Pharmaceutical 
Society  would  be  unlikely  to  be 
held  liable  in  the  event  of  injury 
caused  by  contaminated  sharps. 
"Chemist"  or  "pharmacist":  The  Board 


has  decided  to  approach  major 
pharmacy  groups  who  are  still 
supplying  their  members  with 
shopfronts  and  fittings  bearing  the 
word  "chemist"  rather  than 
"pharmacy",  having  received 
confirmation  that  the 
Pharmaceutical  Society  is 
committed  to  the  universal 
adoption  of  the  title  "  Pharmacist 
(rather  than  "chemist")  by  the 
year  2000. 

Abbott  Diagnostics:  Board  members 
were  disappointed  that  Abbott 
Diagnostics  had  decided  not  to 
install  any  further  equipment  in 
British  pharmacies,  following 
confrontations  between  doctors 
and  pharmacists  in  the  US. 

Joe  King  reported  that  the 
experiment  with  Abbott 
equipment  in  his  Norwich 
pharmacy  had  been  a  success, 
largely  because  he  had  consulted 
local  doctors  and  others  in 
advance  and  gained  support. 

Mr  Astili  is  to  write  to  the 
company's  president  in  America, 
pointing  out  the  differences 
between  the  situation  in  the  UK 
and  that  in  the  US,  and  offering  to 
meet  him,  on  his  next  visit  to 
Britain. 

Original  pack  dispensing:  The  Board  is 
to  support  the  Department  of 
Health's  draft  code  of  practice  for 
original  pack  dispensing.  The  code 
specifies  that  solid  dose  forms 
should  be  packed  in  the  quantity 
necessary  for  a  standard  course  of 
treatment  where  this  exists.  If 
there  is  no  standard  course,  the 
packs  should  include  the  quantity 
necessary  for  28  days  at  the 
manufacturer's  recommended 
dosage.  In  addition,  there  should 
be  packs  of  28  units. 

The  code  also  provides  for 
standard  sizes  for  liquids,  drops 
and  ointments.  Where  medicines 
are  supplied  in  a  pack  intended  to 
be  dispensed  to  the  patient, 
pharmacists  are  to  dispense  the 
pack  unopened. 

The  NPA's  reply  to  the 
Department  underlines  the 
importance  of  continuing  to 
produce  standard  course  packs 
(as  well  as  28  units  or  28  days' 
supply)  because  of  the  need  for 
different  treatment  for  chronic  and 
acute  conditions.  It  also  stresses 
the  additional  cost  to  pharmacists 
of  OPD  because  of  extra  space 
requirements,  which  will  not  be 
reimbursed  under  the  new 
arbitrary  remuneration  system. 
Public  relations:  Pharmacists  are  to 
be  more  fully  involved  in  National 


No-Smoking  Day  than  in  previous 
years,  the  Board  was  told.  The 
NPA  is  now  listed  among  the 
official  supporters  of  the 
campaign,  as,  in  addition  to  being 
involved  in  the  distribution  of 
leaflets,  it  has  provided 
nationwide  advertising.  Posters 
and  leaflets  have  been  distributed 
to  all  NPA  members  and 
advertisements  using  a  dirty  ash- 
tray photograph  will  appear  in  the 
national  press  on  No-Smoking 
Day,  March  8. 

The  British  Pharmaceutical 
Students'  Association  is 
organising  its  annual  sports 
weekend  in  Sunderland  this 
February.  The  event  is  again  to  be 
sponsored  by  Pharmacy  Mutual 
Insurance  Ltd.  In  addition  to  the 
sponsorship,  PMI  will  contribute 
£100  to  the  winner  of  a 
"Mastermind  of  BPSA"  quiz 
being  put  together  bv  Tanya 
Turton  (NPA  PR  officer). 
Business  services:  The  patient 
medication  record  leaflet  recently 
recommended  by  the  Council  of 
the  RPSGB  is  to  be  reproduced 
for  use  by  community 
pharmacists.  The  wording  will  be 
printed  as  an  insert  to  the 
Supplement  on  an  A6  sheet  that 
could  either  be  ordered  from  NPA 
Services  in  bulk  or  copied  locally. 

A  hand-held  capsule  counter 
be  added  to  the  list  of  NPA 
Business  Aids. 

Kirby  Oldham  Ltd  say  they  will 
no  longer  provide  a  repair  and 


maintenance  service  for  their 
discontinued  KL7  electronic  tablet 
counters,  the  average  age  of 
which  is  now  14  years.  NPA  will 
continue  to  advise  on  repairs  of 
spares  from  local  electronics 
engineers. 

After    having  examined 
samples  of  dual  price  labels  that 
were  being  used  with  a  popular 
price  marking  system,  it  was 
decided  —  despite  the  favourable 
response  from  many  of  the 
members  surveyed  for  their  I 
opinions  —  that  the  NPA  should  1 
not    promote    such    pricing  1 
systems.  Dual  pricing  could  cause  1 
difficulties  under  a  new  code  of  I 
practice  on  misleading  prices  due  1 
to  come  into  force  in  March. 

The  RPSGB  has  approved  the  1 
use  of  its  green  cross  logo  on  1 
barrier  mats  for  use  in  community  ill 
pharmacies.  Such  a  mat  is  to  be  I 
approved  for  offer  to  members.  I 
EEC  matters:  Mr  Sauer,  from  the! 
department  of  the  Commissions 
responsible  for  drafts  of  directives  I 
concerning  medicines  has  told  the 
Executive  Committee  of  the! 
European  Pharmacy  Group  of  the  J 
Commission's  plans  for  "price] 
transparency". 

A  European  drugs  data  base  is  J 
being  set  up  by  the  committee  ofj 
2,000  to  3,000  drugs.  It  will] 
include  drug  specifications,  pricel 
to  the  public,  ex-works  price  andl 
prescription  status.  The  work  isl 
expected  to  take  four  to  fivel 
years. 


'Go'  for  lice  campaign 


Detailed  proposals  for  the 
National  Pharmaceutical 
Association's  month-long 
educational  campaign  on  head  lice 
in  April  culminating  in  a  national 
"de-lousing"  day,  have  been 
approved  by  the  Board. 

Its  aims  are  to  eradicate  the 
stigma  attached  to  catching  lice 
and  to  educate  the  public  about  the 
way  lice  are  spread  and  by  whom. 
Responses  from  district 
pharmaceutical  officers  on  the 
malathion/carbaryl  rotation  in 
their  respective  areas  are  being 
collated  for  publication. 

Posters  and  leaflets  will  be 
distributed  to  more  than  10,000 
pharmacies.  A  poster  suitable  for 
use  in  hospitals,  clinics  and 
libraries  is  also  being  prepared. 
PR  Officer  Tanya  Turton  hopes 
that  the  numerous  organisations 


being  contacted  would  consider( 
participating  as  well. 

Prospective  speakers  from! 
the  NPA  and  the  Society  will  be; 
able  to  use  a  new  head  lice  video, 
provided  by  International! 
Laboratories.  It  is  hoped  to  run  a! 
half-day  seminar  on  head  lice  in 
conjunction  with  the  Centre  ol 
Medical  Entomology  at  the 
University  of  Cambridge. 

A  seminar  run  by  Dr  Johrj 
Maunder,  the  Centre's  director] 
and  Christine  Roberts,  a  nursing 
sister,  will  be  held  on  March  2  ir 
London  or  St  Albans.  All  NPA 
spokesmen  and  Society's  PRO^ 
are  being  invited. 

A  national  "de-lousing' '  day  al 
the  end  of  April  will  mark  the 
culmination  of  the  campaign  witlj 
the  public  urged  to  check  theiij 
own  heads  and  their  children's. 
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The  aim  of  the  Pricing 
Directive,  finalised  in  December 
1988,  is  to  make  it  easier  for  drugs 
to  pass  across  borders  within 
Europe  and  also  for  consumers  to 
understand  the  presentation  of 
nformation  on  the  drugs 
concerned. 

Mr  Sauer  thought  it  unlikely 
that  control  of  all  pricing  would  be 
achieved  before  the  end  of  the 
century. 

Tim  Astill,  NPA  director, 
reported  his  concern  to  the  Board 
that  one  of  the  Commission's 
Draft  Directives  appeared  to  bring 
extemporaneous  dispensing 
within  the  licensing  system.  He  is 
ooking  into  the  matter. 
Hazardous  packaging:  The  Board  was 
pleased  to  hear  that,  following 
complaints  about  finger  injuries 
caused  by  the  new  packaging  of 
Amoxil  and  Augmentin  the 
manufacturers  had  undertaken  to 
redesign  it. 

The  Board  is  again  to  publicise 
its  offer  to  manufacturers  to 
advise  them,  in  confidence,  on  the 
suitability  of  new  packaging  at  the 
development  stage. 
Hbuse  of  temazepam:  Two  Board 
members  reported  that  soft 
Temazepam  capsules  were  being 
abused  by  injecting  drug  users. 
The  director  is  to  seek  the  views 
jf  the  drug's  manufacturers  about 
he  possibilities  of  abuse . 
<ew  branch  secretaries:  Stuart  Moul  of 
Cadbury  Heath,  Bristol,  has  been 
appointed  secretary  of  the  Bristol 
MPA  Branch;  Miss  P.J. 
31enkinsop  of  Chalgrove  as 
secretary  of  the  Oxfordshire 
Branch;  and  Robert  Hallworth  of 
°oynton  as  secretary  of  the 
Stockport  Branch, 
ifisits:  Pharmacy  students  are  again 
/isiting  Mallinson  House.  The 
schedule  so  far  was:  March  8, 
.ondon  University  ("the 
Square");  April6,  Multiple  Retail 
^harmacy  Training  Group;  and 
April  13,  Leicester  Polytechnic. 


Co- 
danthramer 
to  reappear 

Regent  Laboratories  have  been 
igranted  product  licences  for 
suspension  of  co-danthramer  and 
strong  suspension  of  co- 
Idanthramer  and,  according  to  the 
company's  group  technical 
jmanager  Duncan  Donald,  supplies 
kill  be  available  in  two  or  three 
weeks. 

The  licence  restricts  use  to 
geriatric  practice,  the  terminally 
ill.  and  patients  with  severe 
cardiac  problems. 

Both  strengths  are 
Prescription  Only  Medicines. 
Co-danthramer  is  not  black- 
listed. 


'Next  time  Mrs  Jones  comes  in  for  her  special  ointment,  tell  her  I'm 
'opting  out'  of  making  it  for  her..." 


Davies  wants  numbers! 


John  Davies,  proposer  of  the 
"final  check"  motion  for  the 
special  general  meeting  of  the 
Royal  Pharmaceutical  Society  is  to 
write  to  all  branch  secretaries 
asking  them  to  encourage 
members  to  attend. 

The  Society  is  to  hold  the 
meeting  on  Sunday,  April  9  at  I  he 
National  Theatre  in  London,  and 
Mr  Davies  says  he  hopes  branch 
secretaries  will  let  him  know 
approximately  how  many  are 
going  to  attend. 

The  SGM  will  debate  the 
resolution:  "This  meeting  has  no 


confidence  in  the  Council  of  the 
Royal  Pharmaceutical  Society 
over  its  response  to  the  AGM 
motion  which  was  carried  in  May 
1988,  on  the  matter  of  the 
pharmacist  making  a  final  check  of 
each  made  up  prescription  before 
it  is  delivered  to  the  patient . ' ' 
□  For  Council  member  comment 
see  February  Council  report  on 
p220.  Both'  the  Institute  of 
Pharmacy  Mangement 
International's  weekend 
conference  and  the  Guild  of 
Hospital  Pharmacists  weekend 
school  are  scheduled  for  April  7-9. 


NPA's  co-ops  offer 


Provision  is  to  be  made  in  the 
NP  A '  s  articles  of  association  for  a 
new  type  of  member  and  the 
appointment  of  additional  Board 
members.  An  extraordinary- 
general  meeting  of  NPA  Ltd  is  to 
be  called  for  February  20  to 
consider  this  and  adopt  new 
articles  of  association  resulting 
from  three  other  changes. 

The  new  category  of  member , 
described  as  affiliate,  will  be 
entitled  to  use  all  of  the  NPA's 
services,  but  will  not  get  Chemist 
Defense  Association  insurance 
cover,  will  not  be  entitled  to  stand 
for  election  to  the  Board  and  will 
have  no  voting  rights. 

Applications  for  this  new 
category  will  be  open  to  any 
pharmacy  proprietor,  but  it  is 
specifically  intended  for  co- 
operative pharmacies  who  might 
wish  to  establish  a  relationship 
with  the  NPA  and  make  use  of  its 
services,  but  who  already  have 
third  party  and  professional 
indemnity    cover    and  are 


represented  through  the  co- 
operative movement's  existing 
facilities. 

This  and  the  other  oroposed 
changes  will  not  affect  the  rights 
or  obligations  of  existing 
members.  The  other  changes 
are: . 

■  The  "Transitional 
provisions"  which  are  now 
redundant  have  been  removed. 
They  were  inserted  to  take 
account  of  the  change  from  NPU 
to  NPA  Ltd  in  1976. 

■  Changes  have  been  made  to 
take  account  of  the  Companies 
Act  1985. 

■  The  new  articles  permit  the 
Board  of  Management  to  appoint 
(and  remove)  up  to  three  persons 
(not  necessarily  pharmacists)  as 
additional  members  of  the  Board. 
It  is  intended  that,  if  the  Board 
chooses  to  exercise  this  power, 
such  persi ms  will  be  ,ip|><  linted  d >r 
their  ability  to  contribute  to  and 
strengthen  the  management  of 
the  Association. 


Testing  the 
harmonisation 
waters 

The  willingness  of  European 
Community  member  states  to 
consider  mutual  recognition  of 
pharmaceuticals  will  soon  be 
tested  as  the  Commission's 
proposals  for  veterinary 
medicines  are  discussed. 

The  veterinary  proposals  offer 
an  alternative  to  mutual 
recognition,  according  to  the 
latest  PAGB  Bulletin,  this  being 
that  decisions  of  the  Committee  of 
Proprietary  Medicinal  Products 
be  binding  on  member  states. 

Addressing  European 
Proprietary  manufacturers 
recently,  Mr  Sauer,  head  of  the 
Pharmaceutical  Service  of  the  EC, 
was  concerned  that  national 
licensing  problems  should  not  be 
transferred  to  an  EC  level.  He  has 
suggested  a  small  European  Drug 
Agency  for  biotechnology 
products,  while  other  new 
chemical  entities  and  European 
OTC  brands  could  be  assessed  by 
the  Drug  Agency  or  a  multi-state 
procedure. 

For  remaining  products, 
mutual  recognition  with  CPMP 
involvement  might  be  the  answer. 
National  products  should  be 
controlled  by  European 
monographs,  he  proposes. 

A  new  regulatory  committee 
for  human  drugs  is  to  be  set  up, 
the  PAGB  reports,  to  determine 
technical  rquirements  for 
medicines  which  will  be  issued  at 
Commission  Directives.  A  pricing 
and  Social  Security  Committee 
will  be  established  and  an  EC  data 
bank  will,  within  four  years,  report 
on  up  to  2 ,000  top  products  on  the 
market. 
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Free  'works'  for  addicts 


Lambeth's  syringe  exchange 
scheme,  where  pharmacists  give 
needles,  syringes  and  advice  on 
counselling  services  free  to 
"registered"  addicts,  starts 
Monday. 

About  half  a  dozen  pharmacies 
will  take  part  initially  and  a  further 
nine  are  needed  to  give  the 
optimum  number  of  sites. 
According  to  Geof  Rayner, 
Lambeth's  health  liaison  officer, 
some  2,500  to  3,000  needles  and 
syringes  are  sold  to  addicts  in  the 
South  London  borough  each 
week.  But  there  have  been  recent 
reports  of  a  ninefold  increase  in 
HIV  infection  among  injecting 
drug  users  in  some  areas. 

Mr  Rayner  says  that  although 


The  Government's  NHS  White 
Paper  proposals  for  GP  indicative 
drug  budgets  has  received  a  cool 
reception  from  representatives  of 
pharmacy  and  other  health  care 
professions. 

Thos  O'Rourke  secretary  of 
the  Pharmaceutical  Contractors 
Committee  in  Northern  Ireland 
sees  limits  on  GP  drug  budgets  as 
bad  news  for  community 
pharmacists,  and  says  he  is 
angered  by  the  White  Paper 
proposals.  If  doctors  are  going  to 
be  on  a  budget  Mr  O'Rourke 
believes  they  will  cut  down  on 
prescriptions  and  keep  costs 
down;  where  does  that  leave  us? 

"We  had  a  new  contract  which 
was  supposed  to  recover  money, 
then  we  were  told  cost  plus  is  to 
go  and  now  the  White  Paper 
brings  in  even  more  stringent 
controls.  The  future  is 
frightening,"  he  added. 

Alan  Smith  FPS,  former  chief 
executive  of  the  Pharmaceutical 
Services  Negotiating  Committee, 
told  C&D  that  now  the  cost  plus 
system  of  paying  community 
pharmacists  was  to  go,  there 
would  be  no  compensatory  factors 
for  falling  drug  costs  as  there 
would  have  been  under  the  old 
system. 

"It's  not  a  very  fair  way  to 
treat  a  profession  that  has  been 
very  loyal,"  he  said.  The  only  way 
out  of  the  situation  might  be  if  the 
proposals  made  by  the  Nuffield 
Report  were  taken  as  a  package 
and  the  remuneration  system 
revised  to  include  payments  for 
patient  counselling,  for  example. 

While  supporting  the  principle 
of  cost-effective  prescribing,  the 
Guild  of  Hospital  Pharmacists  says 
it  rejects  the  proposed  incentive 
scheme  to  promote  it.  "Medical 
audit  should  take  into  account 
quality  of  service  and  cannot  be 
based      purely      on  cost 


less  than  10  per  cent  of  injecting 
addicts  in  Lambeth  are  believed  to 
be  HIV  positive  compared  with 
about  50  per  cent  in  Edinburgh, 
there  is  a  need  to  act  quickly  to 
prevent  rapid  spread  of  the 
infection. 

Accessibility  makes 
pharmacists  ideal  for  involvement 
in  the  scheme,  says  Mr  Rayner.  A 
syringe  exchange  worker,  Mr 
Kim  Mulji,  has  been  appointed  to 
regularly  visit  pharmacies 
involved.  Lambeth's  scheme  is 
based  on  that  run  successfully  in 
Bradford  for  about  18  months. 
Pharmacists  distribute  packs  of 
five  needles  and  syringes,  health 
education  material  on  safer  drug 
use  and  safe  sex,  two  condoms 


consideration.  Hospital 
pharmacists  have  for  many  years 
influenced  a  reduction  in 
prescribing  costs  by  initiating 
formularies." 

Like  the  Guild,  the  Society  of 
Family  Practitioner  Committees 
recognises  the  need  to  nationally 
control  prescribing  expenditure, 
while  ensuring  no  patient  is 
deprived  of  treatment  they  need. 
However,  it  warns  that  the  ways 
in  which  such  saving  is  achieved 
need  to  be  carefully  examined  to 
see  both  objectives  are  sensitively 
met. 

The  Pharmaceutical  General 
Council  for  Scotland  takes  a  more 
optimistic  view:  acting  chairman 
Graeme  Millar  welcomed  the 
increased  participation  likely  to  be 
undertaken  by  pharmacists  at  GP 
surgery,  community  and  hospital 
levels.  "At  local  level,"  he  said, 
"this  is  likely  to  facilitate  the 
mangement  of  drug  budgets 
because  of  our  knowledge  of  drug 
pricing,  generic  equivalence  and 
suitable  alternatives  to  expensive 
drugs". 

But,  says  Mr  Millar  any 
changes  resulting  from  the  White 
Paper  which  affect  the  functions  of 
community  pharmacists  and  their 
remuneration  must  be  closely 
monitored  and  taken  into 
consideration  in  all  ongoing 
negotiations  with  the  Scottish 
Home  and  Health  Department. 

The  Medical  Practitioners' 
Union  says  the  NHS  review  is  too 
doctor  and  management 
orientated  and  believes  patients' 
choice  will  be  diminished  because, 
except  in  an  emergency,  patients 
will  only  be  able  to  ge'  treatment 
from  hospitals  with  which  their  GP 
or  district  health  authority  has  a 
contract. 

The  MPU  says  the  proposals 
for  shifting  budgetry  authority 
towards  primary  care  and  for 


and  information  on  support 
services. 

Disposal  bins  will  be  collected 
by  the  liaison  worker. 
Pharmacists  will  be  paid  a  nominal 
sum  based  on  volume,  and  a 
retainer.  Funding  of  some 
£15,000  for  the  first  six  months, 
comes  from  the  South  East 
Thames  Health  Authority. 

To  take  part,  addicts  will 
register  with  a  particular 
pharmacist  who  will  anonymously 
record  the  needles  and  syringes 
issued  and  returned.  In  Bradford, 
there  was  an  85-90  per  cent 
return  rate  says  Geof  Rayner. 
"We  are  trying  to  encourage 
people  to  behave  responsibly,  but 
on  their  own  terms." 


separating  buying  of  services  from 
supplying  services  within  the 
NHS,  can  only  be  valid  in  the 
context  of  an  adequately  financed 
and  publicly  accountable  service. 
Elected  neighbourhood  health 
committees,  guided  and  advised 
by  GPs  to  control  the  deployment 
of  expanding  resources,  is 
something  MPU  itself  has 
advocated.  For  a  GP,  alone,  to 
decide  which  of  his  patients  suffer 
cuts  is  quite  another  matter. 

The  Guild  of  Hospital 
Pharmacists  is  not  convinced  self- 
governing  hospitals  will  encourage 
a  better  service.  And  if  such 
independent  hospitals  are 
created,  they  should  be  required 
to  comply  with  standards  set  out 
in  NHS  circulars  and  standards 
documents  such  as  that  produced 
by  RPhOs. 

A  key  proposal  missing  from 
the  White  Paper,  says  the  Guild, 
concerns  education  and  training 
(ie  the  future  of  the  service).  At 
the  moment  NHS  training  benefits 
the  whole  service,  including  the 
private  hospital  sector  which 
contributes  nothing  to  the  costs. 

The  College  of  Pharmacy 
Practice  says  community 
pharmacists  will  be  able  to  assist  in 
the  interpretation  of  PACT  data 
and  in  the  creation  of  local 
formulary. 

□  Indicative  drug  budgets  could 
force  GPs  to  make  greater  use  of 
generic  products  which  in  turn 
could  have  dire  consequences  for 
the  pharmaceutical  industry, 
according  to  the  Economist 
Advisory  Group  whose  report 
"Generic  pharmaceuticals  —  the 
threat.  Products  and  companies  at 
risk"  is  to  be  published  this 
month. 

Lord  Hunter  is  to  open  a  debate  on 
the  Government's  White  Paper 
"Working  for  Patients"  in  the 
House  of  Lords  on  February  22. 


Generic  firms 
get  together 

Next  week  sees  the  official  launch 
of  the  British  Generic 
Manufacturers'  Association  with 
former  PSNC  chief  executive, 
Alan  Smith  FPS,  as  its  director. 

The  trade  association  is  to 
represent  UK  based  generic 
manufacturers  and  has  drawn  up  a 
code  of  practice  for  its  members 
to  help  '  'ensure  confidence  in  cost 
effective  prescribing  of  generic 
products  and  patient 
compliance". 


No  smoker 

Countdown  calendars  are  being 
distributed  to  pharmacies  in  time 
for  National  No  Smoking  Day  on 
March  8. 

The  calendars,  available 
through  the  Health  Care  in  the 
High  Street  campaign,  are  in  the 
form  of  a  leaflet  giving  hints  on 
how  to  prepare  to  give  up  on 
March  8  and  how  to  "stay 
stopped"  afterwards. 

Rubber  wristbands  have  been 
produced  for  the  day,  with  tags 
carrying  slogans  such  as 
' '  Beware !  Smoker  trying  to  stop 
and  "Be  nice  to  me,  I'm  trying  to 
give  up" .  These  are  being  offered 
through  newspapers  or  by 
sending  a  stamped,  self- 
addressed  envelope  to  National 
No  Smoking  Day  wristband 
reminder,  Department  1157, 
Snowdon  Drive,  Winterhill, 
Milton  Keynes  MK6  1HQ. 

Extend  sickle 
cell  screening 

The  Department  of  Health  should 
extend  both  screening  for  sickle 
cell  anaemia  and  the  follow-up  care 
programmes,  according  to  the 
latest  Drug  and  Therapeutics 
Bulletin,  which  also  says  there 
should  be  greater  sensitivity 
shown  to  the  needs  of  sufferers. 

"Screening  of  adults  already 
exists  in  some  communities  with  a 
large  black  population,  but  needs 
to  be  extended"  says  the; 
Bulletin.  "All  'at  risk'  neonates 
should  be  screened  —  in  some  I 
areas  it  may  be  easier  to  screen  all 
newborns".  Early  diagnosis 
would  allow  penicillin  prophylaxis 
to  help  prevent  deaths. 

At  present,  voluntary  NHS'1 
haemoglobinopathy  cards,! 
introduced  last  year,  are  issued  to 
all  patients  being  screened.  It  is 
hoped  these  will  encourage  others 
to  come  for  screening,  and: 
provide  a  useful  guide  to  doctors. 


Cool  response  to  GP  drug  budgets 
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New  record 
booklets  for 
SW  Herts 

At  the  end  of  February 
pharmacists  and  GPs  in  South 
West  Herts  will  be  invited  to  use 
a  standard  medication  record 
booklet  designed  to  prevent 
confusion  over  medicines. 

The  launch  of  the  scheme, 
sponsored  by  Astra,  follows  a 
successful  trial  by  district 
pharmaceutical  officer,  Ann 
Savage,  involving  300  patients 
from  a  GP  practice  in  Watford. 

"Community  pharmacists  are 
of  prime  importance  in  the 
scheme ' ' ,  says  Miss  Savage ,  who 
visited_all  the  local  pharmacies 
involved  in  the  trial.  It  is  hoped 
that  use  of  the  orange  booklets  will 
standardise  record  cards. 

On  first  dispensing  a 
prescription  the  pharmacist 
produces  two  labels  —  one  for  the 
bottle  and  the  other  to  be  stuck  in 
the  eight  page  booklet.  If  the  GP 
alters  the  instructions  for  a  later 
script,  the  pharmacist  produces  a 
new  label  for  the  booklet. 

Miss  Savage  told  C&D  the 
success  of  the  trial  had  led  to 
inquiries  from  other  parts  of  the 
country,  and  a  pilot  scheme  is 
■  planned  in  Barnet. 


Time  and 
motion 

Reckitt  &  Colman's 
pharmaceutical  division  is  hoping 
to  reach  5,000  pharmacists  and 
their  staff  with  its  seminar 
programme  for  1989,  which  starts 
this  month. 

The  seminars  will  feature  a 
seven  minute  video  presented  by 
Dr  Mike  Smith  on  laxatives  and 
constipation.  Rowan  Atkinson 
adds  a  touch  of  humour  as  an 
irascible  GP  plagued  with  patients 
complaining  of  minor  disorders. 


The  Guild  of  Hospital 
Pharmacists  has  produced  a 
four  page  leaflet  explaining 
hospital  pharmacist's  role.  The 
leaflet  explains  when  hospital 
patients  are  likely  to  meet 
pharmacists  on  wards  or  as 
outpatients,  and  gives  a  brief 
description  of  some  of  the  behind 
the  scenes  roles  drug 
information,  budgeting, 
manufacturing  —  that  pharmacists 
occupy  in  NHS  hospitals.  It  is 
intended  for  distribution  from 
pharmacy  departments  and 
supplies  are  available  from 
GHP/MSF,  79  Camden  Road, 
London  NW1  9ES. 


TOPICAL  REM 


OZone 


Most  will  have  heard  of  the 
"Tzone"  as  an  advertising 
catchphrase  used  by  a 
manufacturer  of  a  throat 
pastille  or  mouthwash.  The 
"O  zone",  however,  is  on 
another  sphere. 

I  refer,  of course, to  the 
alarming  depletion  of  the 
ozone  layer  over  the  South 
Pole.  As  I  write  this  I  am 
aware  it  sounds  like  a  spoof. 
It  isn't.  The  news  media 
some  months  ago  reported 
that  the  hole  in  the  ozone 
layer  over  Antarctica  had 
reached  up  to  the  South  Island  of  New 
Zealand.  From  memory  New  Zealand  lies 
about  3,000  miles  north  of  the  southern 
continent.  (I  checked  in  the  kids'  atlas,  and 
it  is  3,000  miles  from  the  South  Pole,  so  I 
wasn't  so  far  out.  But  nit  picking  over 
distances  is  of  no  importance).  The  reality 
is  that  a  circle  of  land  6,000  miles  across 
has  had  its  protective  UV  light  cover 
seriously  depleted. 

This  is  an  enormous  area.  Still,  I 
thought,  its  only  over  the  waste  land  of  the 
South  Pole.  But  wait  a  minute.  When  this 
phenomenon  was  first  reported,  only  a 
couple  of  years  ago  it  was  small  —  500 
miles  in  diameter.  It's  now  12  times  the 
diameter  and  some  36  times  the  area.  It 
has  been  shown  to  be  linked  to  the 
emission  of  thousands  of  tons  of  organic 
halogen  gases  used  as  aerosol  propellants. 

I  was  puzzled.  The  problem  first 
showed  over  the  South  Pole.  Why  the 
South?  Air  currents?  I  have  just  learned 
the  North  too  is  affected.  If,  and  I  am  not 
aware  of  the  extent,  but  if  it  is  on  anything 
approaching  the  scale  of  the  South,  it 
means  a  3,000  mile  radius  from  the  pole 
taking  in  the  whole  of  Northern  Europe, 
including  the  UK,  is  now  without 
protection  from  cosmic  UV  light.  This  has 
to  be  viewed  as  a  desperately  serious 
alteration  in  the  atmosphere  of  this  planet. 
Two  areas,  each  encompassing  some  28 
million  square  miles,  are  now  subject  to 
forces  unknown  for  100,000  years  at 
least.  We  have  managed  this  in  less  than 
50  years! 

As  pharmacists  with  some  little 
knowledge  of  chemistry,  we  do  not  want 


to  be  thought  of  as 
"harmacists".  With  our 
11,000  shops  we  must  be 
responsible  for  retailing  a 
significant  proportion  of  the 
CFC  containing  aerosols 
that  are  sold.  I  give  notice 
that  as  from  now  I  shall  not 
buy  any  aerosol  containing 
these  propellants.  You,  my 
responsible  fellow 
colleagues,  could  do  the 
same.  All  sales  will  not  be 
lost.  There  are  a  few 
products  on  the  market 
using  nitrogen  as 
propellant.  There  are  an 
increasing  number  using 
pump  action  sprays.  With  deodorants, 
there  are  roll-ons  and  sticks  and  creams. 
I  ask  the  NPA  as  our  trade  association  to 
stand  out  as  a  retailer  organisation  whose 
members  have  a  right  to  be  heard.  The 
Pharmaceutical  Society  should  use  its 
Royal  perogative  to  advise  pharmacists  to 
cease  trading  in  CFC  aerosols 
immediately,  and  to  obtain  the  maximum 
publicity  for  the  action.  We  should  make 
immediate  contact  with  pharmacists  in 
other  European  countries  and  urge  them 
to  take  similar  action.  From  there  to  the 
Middle  and  far  East  and  our  colleagues  in 
the  USA  and  Australasia.  There  is  no  time 
for  a  "gradual"  phasing  out  of  these 
products.  Even  the  damage  done  so  far 
may  not  be  contained. 

And  if  it  causes  commercial  losses? 
Let  us  in  this  country  pay  a  special 
indemnity  if  necessary  to  cover  those 
affected  to  the  point  of  bankruptcy  by  this 
discovery  when  thev  were  not  at  fault.  It 
would  be  a  tiny  cost  to  pay  to  reverse  this 
frightening  man-induced  damage.  I  believe 
that  if  we  get  up  and  make  the  most 
enormous  fuss,  what  we  say,  from  our 
position  of  informed  privilege,  will  be 
heard.  If  we  as  a  profession  have  the  guts 
to  actually  do  something,  there  will  be  a 
knock-on  effect  which  must  bring  a  rapid 
change  in  manufacturers'  outlook  and 
policies.  They  might  even  be  glad  of  the 
pressure  on  them  to  make  painful 
commercial  decisions...  like  shutting 
down  production  plants  until  alternatives 
are  found. 

We  can  create  a  sort  of  pharmaceutical 
greenhouse  effect! 
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COUNTERPOINTS 


Play  ball 

Jackel  International  are 
introducing  a  number  of  play  items 
into  their  Tommee  Tippee  range . 

The  play  set  (£2.99)  is  a 
garden  or  beach  set  which 
comprises  watering  can,  sieve, 
bucket,  trowel  and  shovel  or 
scoop  and  rake  in  bright  red, 
green,  blue  and  yellow. 

The  bathtime  inflatables 
(£0.99)  consist  of  a  whale,  a  seal 
and  a  fish. 

Jackel  are  also  adding  two 
rattles  (£0.99)  to  the  Shake  n' 
Learn  series  ■  ■  a  smiling 
aeroplane  and  a  butterfly. 

The  vinyl  finger  ball  is  a 
squeaky  toy  in  the  form  of  a  ball 
with  finger  holes  to  help  the 
baby's  grip,  in  mint  green, 
powder  blue  and  pink  (£0.99). 

There  are  vinyl  teddies, 
turtles,  yellow  ducks,  seals  and 
also  panda  and  penguin  squeeze  — 
all  at  £0.99.  Jackel  International. 
Tel:  091  250  1864. 


Advantage 

Vantage  ultra  dry  plus  disposable 
nappies  upgrade  the  ultra  dry 
range  launched  in  1987. 

Product  improvements 
include  a  wetness  indicator  which 
changes  colour,  a  leakproof 
waistband  and  four  row 
elastication. 

The  tri-fold  format  reduces  the 
pack  size  and  the  nappies  come  in 
newborn  (20,  £2.15),  infant  (30, 
£3.69),  toddler  (10,  £1.49;  24, 
£3.69)  and  childsize  (20,  £3.69). 
Manufacturers  Celatose  pic,  use 
"environmentally  safe"  pulp. 

New  ultra  super  absorbent 
nappies  replace  the  Vantage 
newborn  and  childsize  all-in-one, 
with  improved  leg  elastication, 
ultra  absorbent  qualities,  tri-fold 
format,  improved  one-way  liner, 
new  contoured  shape  and 
leakproof  waistband  (newborn  18, 
£1.69;  childsize  20,  £3.10). 

The  remaining  sizes  in  the 
standard  all-in-one  nappies  have 
been  retained  and  the  specification 
upgraded  with  improved  leg 
elastication,  supersoft  one-way 
liner  and  new  contoured  shape 
(infant  12,  £1.25;  36,  £3.69; 
toddler  10,  £1.09;  30,  £3.24). 
AAH  Pharmaceuticals  Ltd.  Tel: 
0928  717070. 


Laboratories  Klorane  introduce 
two  depilatory  products  from 
France  for  the  face,  bikini  line, 
legs  and  underarms. 

Klorane  Hair  Regrowth 
Moderator  (£3.50,  40ml)  is  a 
white  cream  which  is  applied  like 
moisturiser  after  hair  removal.  It 
is  said  to  slow  down  hair  growth 
four  to  eight  weeks,  with 
regrowth  being  finer  and  lighter. 

Klorane  say  that  the 
moderator  contains  a  patented 
enzyme  substrate  complex  of 
plant  origin,  with  lipoperoxydase 
and  linoleic  acid  (vitamin  F). 

The  cream  is  said  to  sooth  and 
moisturise  the  skin,  smoothing  on 
easily  and  penetrating  rapidly, 
leaving  no  film.  In  a  non-greasy 


Marby  Lloyd  Ltd,  sunglass 
distributors,  are  launching  Opus 
One  reading  glasses.  The  range  of 
10  styles  in  acetate  and  metal 
frames  is  available  in  four  powers 
(1,  2,  2.5  and  3),  all  with  hard 
coated  acrylic  lenses 
(£4.95-£9.95). 


oil/water  emulsion,  both  the 
formula  and  fragrance  are 
hypoallergenic,  say  Klorane. 

New  Klorane  soothing 
emulsion  after  hair  removal  (50ml 
£2.95)  is  said  to  restore  the 
natural  PH  balance  of  skin  which 
has  teen  temporarily  disturbed  by 
shaving,  wax  or  chemical 
depilation.  This  white  cream  is 
said  to  be  light  and  easily 
absorbed,  and  to  contain  oily 
calendula  extract  and  allantoin;  the 
emulsion  is  also  moisturising. 

All  products  will  be  available 
from  March,  and  the  Regrowth 
Moderator  will  be  introduced  at  an 
introductory  price  of  £2.95  until 
June,  a  saving  of  55p.  Distribution 
is  by  Eyelure.  Tel:  063  3838611. 


Two  packs  are  offered  to  the 
trade  —  a  48  piece  counter  stand 
with  150  items  (£473.09  trade)  or 
a  96  piece  floor  display  unit  with 
300  items  (£947.80  trade).  All 
merchandise  will  be  supplied  with 
an  Opus  One  wallet.  MarbvLlovd 
Ltd.  Tel:  0272  650262. 


Lewis  Woolf 
add  to 
Nursery 
range 

Lewis  Woolf  Griptight  are 
launching  designer  feeding  botdes 
and  baby  wipes  into  their  babycare 
range. 

The  first  botde  (250ml,  £1.59, 
125ml  £1.49)  will  feature  a  duck 
motif  in  three  colours  with  a 
yellow  cylindrical  boilable  teat 
cover,  yellow  disc  and  silicone 
teat. 

Other  colours  and  motifs  will 
be  introduced  and  production  will 
be  alternated  to  keep  chemists' 
stock  new  and  interesting  for 
customers,  sav  Lewis  Woolf. 

Handy  Pack  wipes  (£0.69)  are 
pocket-sized  and  consist  of  25 
mildly  antiseptic  wipes  in  a  plastic 
pack.  They  are  a  convenient  size 
for  a  parent  to  take  out  on  every 
day  trips'  to  the  shops  or  on  a  day 
out,  say  Lewis  Woolf. 

The  wipes  are  suitable  for  use 
by  both  mother  and  baby  and  are 
said  to  be  ideal  for  wiping  sticky 
fingers  or  for  nappy  changes;  the 
tissues  can  be  flushed  way  after 
use.  Lewis  Woolf  Griptight  Ltd. 
Tel:  021  414  1122. 

Green 
Panasonic 

After  a  successful  launch  in 
Germany  and  Scandinavia, 
Panasonic  say  they  will  be 
releasing  a  UK  range  of  environ- 
mentally-friendly batteries. 

Panasonic's  "Green" 
batteries  have  been  designed  to 
offer  improved  performance  and 
superior  safety.  The  contain  no 
mercury  so  Panasonic  say  the 
possibilities  of  toxic  waste  leaking 
into  the  soil  from  discarded  units, 
is  now  eliminated. 

The  batteries  will  be  available 
in  R20  R14  and  R6  sizes  for 
various  applications  and  in  blister 
packaging. .  Panasonic  Industrial 
UK.  Tel:  0753  73181. 


Marby  Lloyds 
Magnum  Opus 
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HE'S  HOME 
AND  DRY 


More 

absorbency 
up  front 
for  Boys 


■r 


A 


J 


SHE'S  HOME 
AND  DRY 


More 

absorbency 
in  the  middle 
for  Girls 


n  Ultra 

Hampers 


n  Ultra 

Pampers 


MADCHEN-MEJS|ES-nUlS  l^JL^J 


YOU'RE 
HOME  AND  DRY! 


Increase  category  profits  with 
Pampers  for  Boys  and  Girls 


Build  category  growth  by  converting 
cloth  users  to  Pampers  disposable  nappies 


3  million  50F  coupons,  targeted  at  women  with 
J;^fl /^babies,  to  be  dropped  by  July  1989 


£13  million  year  one  Launch  support  spend 


Available  in  Mini ,  Midi,  Maxi,  Maxi  Plus  sizes 

*Mim  available  from  April  1989. 


COUNTERPOINTS 


Immac's  got  a 
special  touch 


Manly 
Cussons 

The  extension  of  Cussons'  For 
Men  range  (see  Counterpoints 
last  week,  pl60)  includes  soothing 
after  shave  as  well  as 
concentrated  shaving  gel  and  dry 
skin  lotion. 

Cussons  say  the  after  shave  is 
formulated  to  give  freshness 
without  sting,  having  a  low  alcohol 
content  and  being  rich  in 
conditioners.  At  £2.25,  sales  and 
marketing  director  Colin  Hession 
says:  "The  For  Men  name, 
together  with  the  down  to  earth 
language  on  the  packs  cuts 
through  negative  images  of 
masculinity."  Cussons  (UK) Ltd. 
Tel:  061  792  6111. 


Sanpro  guide 

The  Direct  Product  Profitability 
guide  launched  by  Smith  & 
Nephew  last  month  (C&D 
January  21,  p91)  relates  to  the 
merchandising  of  sanpro  in-store. 
Shelf  organisers  and  literature  are 
now  available.  Smith  &  Nephew 
Consumer  Products  Ltd.  Tel:  021 
3274750. 


Advertisement 


Whitehall  Laboratories  are 
introducing  a  new  Immac 
depilatory  cream  called  Special 
Touch  from  March. 

Special  Touch  (50ml,  £1.84, 
10ml  £2.79)  is  said  to  be  a  hair 
remover  with  a  pleasant  fragrance 
and  an  effective  action. 

The  product  contains 
moisturisers  and  extracts  of  aloe 
vera  which  leave  the  skin  soft. 

Whitehall  Laboratories  will  be 
spending  £2. 25m  to  promote  the 
Immac  brand  as  a  whole  during 
1989,  and  promotions  include  a 


network  television  campaign  and 
a  substantial  Press  campaign. 
Whitehall  Laboratories.  Tel: 
01-636  8080. 


From  Vetchem 

Janssen's  newly  launched  pack  of 
Telmin  KH  said  to  be  a  Vetchem 
exclusive,  is  to  be  offered  at  the 
rate  of  one  free  for  each  dozen. 
Vetchem,  Tel:  05432  53388. 


New  system 
for  Harmony 

Elida  Gibbs  are  relaunching  their 
Harmony  Hairspray,  with  new 
formulations,  packaging  and  a  new 
variant  system. 

There  are  four  variants 
planned:  chic  (for  fine  flyaway 
hair),  natural  (invisible  hold),  wild 
(extra  firm  hold)  and  active  (firm 
hold).  Formulations  are  said  to  be 
more  effective  than  ever  before, 
and  to  offer  the  holding  power 
required  for  the  modern  styles. 

The  brand,  long  associated 
with  the  'is  she  or  isn't  she'  theme 
has  adopted  a  new  copy  'if  its  your 
style  —  hold  onto  it'.  The 
television  commercial  features 
three  girls,  and  demonstrates 
different  lifestyles  and  approaches 
to  fashion.  It  will  be  aired  from 
March  —  the  first  burst  alone  has 
a  national  budget  of  £1.2  5m 
(MEAL). 

New  packs  are  brightly 
coloured  and  use  photo  images 
rather  than  traditional  graphics. 

In  addition,  new  Harmony  has 
a  non-CFC  formulation  and  all 
cans  will  carry'  'ozone  friendly' 
stickers.  Elida  Gibbs  Ltd.  Tel: 
01-486 1200. 


Impulse  zone 

Impluse,  has  reformulated  its 
eight  variant  range,  and  become 
'ozone  friendly'  say  Elida  Gibbs. 

The  cans  will  now  carry  a 
message,  telling  the  consumer 
about  the  reformulation.  Elida 
Gibbs.  Tel:  01-486 1200. 


£100  credit 

Unichem's  Counter  Credit  Award  \ 
Promotion  for  1989  continues 
with  Counter  Credit  cards. 

Each  card  is  printed  with  a 
unique  ten  digit  number  from 
March  onwards  and  random 
numbers  will  appear  monthly  in 
the  promotional  offer  book 
highlighting  cash  prizes  of  up  to 
£100.  Umchem.  01-3912323. 


CH3  Tri-plus 

Celaton  are  relaunching  their  CH3 
Tri-plus  multivitamin  product  in 
March,  with  a  strong  red  and 
white  design  for  the  120  tablet 
slimline  dispenser  pack. 
Constituents  and  directions  are 
included  on  the  reverse. 

Celaton  are  hoping  to  appeal  tc 
a  wider  market  with  the  relaunch, 
which  is  being  supported  by 
advertising  in  the  health  food 
Press.  Celaton  Laboratory 
Research  Ltd.  Tel:  01-421  2270. 


The  new  women's  supplement  for  the  way  we  live  today 


MAKE  SURE  your  customers  know  you 
stock  Magnesium-OK,  the  natural 
vitamin  and  mineral  supplement  for  women 
to  take  every  day  of  the  month.  Three  out  of 
four  "Woman"  readers  voted  it  a  total 
success  in  1987.  Independent  experts  also 


recommended  it  widely  on  radio  and  in  the 
press  to  older  women  as  well.  In  fact,  it  is 
ideal  for  all  women  over  the  age  of  16. 
Available  in  30,  90  and  365  day  packs, 
Magnesium-OK  is  a  brilliant  addition  to  your 
store. 
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Strata-vits 

Strata  is  the  latest  addition  to 
Reevecrest's  range  of  nutritional 
supplements. 

Blister  packed  in  boxes  of  28 
tablets  (£4.95),  the  tablets  are 
divided  into  two  parts,  one 
containing  what  the  company 
describe  as  reductants  (eg  beta- 
carotene,  ascorbic  acid  and 
vitamin  E)  and  the  other  oxidants 
(eg  copper,  iron,  zinc).  The 
theory  is  that  by  isolating  these 
two  categories,  the  vitamins  and 
minerals  do  not  interact  and  retain 
their  potency  before 
consumption. 

Strata  does  not  contain  sugar, 
preservatives  or  colourings  and  is 
suitable  for  vegetarians.  It 
contains  the  recommended  daily 
dose  of  vitamins  A,  Bv  B„,  B,,,  C 
and  folic  acid  and  13  minerals. The 
contents  are  clearly  set  out  on  the 
back  ofthe  pack.  The  product  is 
produced  by  a  Dutch  company, 
Survival  Factors,  and  distributed 
in  the  UK  by  Reevecrest 
Healthcare  Ltd.  Tel:  0252  726543. 


And  Danish 
Multiscan 

UK-Pharm  Ltd,  a  subsidiary  of  the 
Danish  company  Scanpharm  AS, 
is  the  newest  entrant  on  the 
multivitamin  mineral  market  with 
a  product  called  Multiscan. 

The  product  is  currently 
available  through  representatives 
in  certain  regions  (the  Midlands, 
Manchester  and  the  West 
Country).  It  contains  12  vitamins 
and  12  minerals  blister  packed  in 
boxes  of  30  (trade  £1.73,  rsp 
£2.99).  The  ingredients  of  the 
tablets  are  clearly  shown  on  the 
back  of  the  pack.  UK-Pharm  Ltd. 
Tel:  0249  73741. 


HtB  on  hols 

A  promotion  on  HtB  (UK)'s 
Pranavite  Slim  and  Intrim  diet 
starts  on  March  1,  offering 
consumers  over  £1  million  worth 
of  £20  travel  vouchers. 

The  promotion  is  anticipated 
to  last  two  to  three  months  as  long 
as  stocks  last.  Flashed  packs  of 
both  Intrim  and  Pranavite  Slim  will 
contain  £20  holiday  spending 
vouchers  and  an  explanatory 
leaflet.  An  A4  insert  to  be  included 
in  C&D  on  March  4  is  designed  to 
promote  the  offer. 

The  vouchers  are  valid  for  a 
year  with  a  wide  range  of  tour 
operators.  The  maximum  per 
person  is  £250,  at  the  rate  of  £10 
[for  each  £100  worth  of  holiday. 
WB  (UK)  Ltd.  Tel:  0532487811. 


Ladycare's  pill  box 


Booker  Nutritional  Products  have 
extended  their  Ladycare  range  by 
adding  the  Pill  Protection  Formula 
(30,  £2.85).  The  product  is  aimed 
at  women  aged  18  to  44  who  are 
on  the  "pill". 

Each  tablet  contains  vitamin 
B6  25mg,  B12  lOmcg,  B2  25mg, 
C  250mg,  folic  acid  300mcg,  and 
minerals  manganese  5mg  and  zinc 
15mg:  the  dose  is  one  daily. 

Booker  have  produced  a 
display  merchandiser  containing 
three  units  each  of  the  six 
products  in  the  range.  Three 
extra  units  of  the  Pill  Protection 
Formula  included  free  with  the 


package  of  goods. 

The  merchandiser  is  available 
at  a  special  introductory  trade 
price  of  £31. 84  (rsp  £56.24)  from 
representatives  of  BNP,  Unichem 
and  Vestric.  Booker  Nutritional 
Products.  Tel:  093  23  54211. 


Creamy  ski 

Ciba  Consumer  are  increasing  the 
size  of  the  cream  component  in 
their  Piz  Buin  SPF  6  Ski  Combi 
from  15ml  to  20ml.  Ciba 
Consumer.  Tel:  0403  59466. 


Original  additions  have  launched 
Sculpture  Quik  by  Elegant  Touch 
which  they  say  is  their  best  ever 
system  for  home  use.  It  involves 
blending  the  nail  tips  into  the 
natural  nail  with  an  acrylic  overlay. 
The  new  feature  is  that  a  strong, 
smooth  finish  is  gained  by 
immersion  in  warm  water. 

Each  kit  includes  24  "natural 
looking"  nail  tips  available  in 
fashion,  active  or  square  cut  active 
lengths. 

During  March,  there  will  be  a 
special  introductory  price  of  £2.87 
(rrp  £4.95)  while  stocks  last,  as 
compared  to  a  normal  price  of 
£3.45  (rrp  £5.95).  Refill  kits  £1.59 
(rrp  £2.75)  and  replacement  glue 
£1.01  (rrp  £1.75)  are  also 
available.  Original  Additions.  Tel: 
01-5739907. 


From  Kekko 

E&L  Ltd  are  offering  sandals  and 
deck  shoes  under  the  Kekko  label. 
These  include  aerobic  lace-up, 
plain  and  printed,  gusset  pump, 
and  deck  shoe  £3.09  trade  (£5.99 
rrp).  Eva/elastic  sandal,  ballerina 
and  Oxford  lace-up  are  all  on  offer. 
E.&L.  Ltd.  Tel:  0533  602970. 


Advertisement 


Make  Selenium-ACE  even  more  your  Number  1 


UNDISPUTED  brand  leader,  Selenium- 
ACE  is  relied  upon  for  consistently 
growing  customer  demand  as  thousands 
more  add  it  to  their  daily  diet.  Selenium 
levels  in  the  U.K.  being  generally  low,  this 
essential   trace  element  is   assured  of 


permanent  sales  success  -  but  it  will  not  stay 
long  on  your  shelves.  Available  in  30,  90  and 
365  day  packs. 

Maximise  your  profits  and  help  your 
customers  to  help  themselves  to  natural 
health  assurance. 
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The  UK's  brand  leaders  in 
batteries  have  made  a  switch. 

They've  appointed  us  as 
their  exclusive  distributors  for 
the  pharmaceutical  trade. 

Which  is  good  news  for  you 
too.  Because  there  are  a  number 
of  trade  discounts  on  offer. 

UniChem. 

There  really  is  no  point  in 
contacting  anyone  else. 


UniChem 

UniChem  Ltd,  UniChem  House,  Cox  Lane, 
Chessington,  Surrey  KT9  1SN. 


Unichem's 
February 
specials  on 
Milupa 

Unichem  are  offering  the 
members  two  exclusive 
promotions  during  February. 

The  first  offer  is  on  both  the 
Aptamil  and  Milumil  brands  of 
Milupa,  the  baby  oil.  Members 
who  purchase  three  or  more  cases 
get  a  weekend  break  voucher 
entitling  the  holder  to  free 
accomodation,  with  only  meals 
having  to  be  paid. 

The  special  prices,  £2.23  for 
450g  and  £4.20  for  900g,  apply 
throughout  February  and  give 
profit  on  return  of  21.5  per  cent 
and  20.5  per  cent  respectively, 
say  Unichem. 

Unichem  are  also  offering 
members  a  parcel  deal  on  their 
own-brand  products.  Members 
who  purchase  25  cases  of  any  of 
the  own-label  brands  receive  a  15 
per  cent  discount.  Cases  can  be 
any  mixture  of  Unichem  products. 
Unichem.  Tel:  01-391  2323. 

Advertisement 


HSMBMEIB 

Oral  B  floss 
with  fluoride 


Oral  B  are  introducing  a  new 
dental  floss  with  added  fluoride. 

The  floss  (£1.19)  uses  the 
company's  extra  strength  waxed 
floss  with  the  sodium  fluoride 
dissolved  in  the  wax.  Each  18  in 
length  contains  an  average  of 
0.1 5mg  of  sodium  flouride. 

The  new  floss  will  be 
merchandised  in  packs  of  twelve 
and  displayed  in  white  styrene 
trays.  The  floss  will  initially  carry 
a  20p  money-off  coupon 
redeemable  against  repeat 
purchase  or  against  the  purchase 
of  another  Oral  B  interdental 
product  such  as  Super  Floss, 
Plaque  Check  or  Woodsticks. 
Oral  B  Laboratories  Ltd.  Tel: 


0296432601. 


Pill  guide 

"The  Pill  Protection  Plan" 
(£2 .99)  is  a  consumer  guide  to  oral 
contraceptives. 

The  paperback  gives 
information  on  how  oral 
contraceptives   work,  their 


interactions  with  other  drugs  and 
the  likely  side  effects,  including 
self-help  advice  on  the  non- 
dangerous  ones.  A  large  selection 
of  the  book  is  devoted  to  optimum 
nutrition  on  the  "pill". 

Pharmacists  are  offered  a  35 
per  cent  discount  on  the  retail 
price.  Thorsons  Distribution.  Tel: 
0933440033. 


The  number  1  pollen  product  made  by  "cold"  process 


>OLLEN,  the  most  historic 
nutritional  supplement  known 
to  man,  was  first  used  by  Olympic 
athletes  in  ancient  Greece.  Its 
nutrient  properties  ensure  a  steady 
demand.  Since  Wassen  launched 


Pollen-B,  over  600  million  tablets 
have  been  sold.  Available  in  30  and 
90  day  packs  -  bring  Pollen-B  to  the 
forefront  and  see  the  difference  in 
your  sales  figures.  Pollen-B 
available  in  29  countries. 


IS 


Wilkinson 
Sword's  twin 
freebie 

Wilkinson  Sword  are  to  boost 
their  twin  blade  disposable  range 
with  a  major  promotion  in  which 
consumers  can  claim  their  next 
pack  free. 

A  coupon  on  packs  of  five  or 
ten  Wilkinson  Sword  fixed  or 
swivel  twin  blade  disposable 
razors  will  give  customers  the 
chance  to  send  for  a  voucher  to 
obtain  an  equivalent  pack  free. 

Retractor  single  blade 
disposable  razors  will  also  be 
offered  at  a  special  discount.  The 
price  of  a  pack  of  five  Retractor 
razors  is  to  be  cut  from  35p  to  32p 
and  the  price  of  a  pack  of  10  from 
65p  to  55p. 

The  new  prices  are  expected 
to  be  held  at  that  level  for  at  least 
six  months,  Wilkinson  Sword  are 
also  supporting  their  Profile  Extra 
razor  blades  with  a  £lm  campaign 
which  is  on  TV  in  February  and 
March. 

The  "feather"  campaign  is 
part  of  a  £2.25  million  TV  spend 
planned  for  Profile  Extra  and 
coincides  with  three  consumer 
offers. 

The  commercial,  uses  a 
feather  to  emphasise  the 
smoothness  of  Profile  E  xtra '  s  low 
friction  strip  and  was  first  shown  in 
the  Summer  of  1988. 

In  February  and  March  Profile 
Extra  razor  packs  will  carry  50p 
off  blade  coupons  to  encourage 
repeat  blade  purchase. 

And  a  promotion  offering  six 
blades  for  the  price  of  five  and  12 
for  the  price  of  10  will  run 
concurrently. 

Also  in  March,  to  encourage 
Profile  users  to  trade-up  to  Profile 
Extra,  one  Profile  Extra  blade  will 
be  included  in  a  pack  of  five  Profile 
standard  blades  and  two  Profile 
extra  blades  in  a  pack  of  10  Profile 
standard  blades,  say  Wilkinson 
Sword  Ltd.  Tel:  0670  713421. 


Lap  it  up 

Rangus  massage  oil,  made  to  a 
secret  formula  in  Lapland  since 
the  17th  century,  is  now  available 
in  the  UK. 

Imported  by  Waissel's  of 
Harrow,  Rangus  contains  a 
mixture  of  oils  and  herbs  including 
soya,  sunflower,  eucalyptus,  and 
juniper. 

Rangus  (100ml,  £6.95)  is 
presented  in  counter  display 
boxes  of  nine  bottles  (£40.50 
trade).  It  is  manufactured  in 
Finland  by  Bioteeki  Oy. 
Distributors,  Waissel's  Ltd.  Tel: 
01-861  1228. 
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AUTAN-the  flying  success  story 

In  the  past  five  years  Bayer's 
investment  in  Autan  has 
expanded  the  Insect  Repel- 
lent market  by  300%.  Autan 
now  enjoys  the  number  one 
position  in  UK  and  Europe, 
with  sales  treble  those  of  any 
competitor. 

AUTAN -your  passport 
to  15  million  sales 
opportunities 

15  million  people  will  be 
holidaying  abroad  in  1989  and 
most  will  need  protection 
from  biting  insects. 

We're  putting 
Autan  on  their 
holiday  shopping  list 

A  major  national  advertising 
campaign  in  leading  women's 
magazines  will  ensure  your  customers  hear 
about  the  benefits  of  Autan  for  holidays  abroad 


AUTAN' 

Insect  Repellent 


Extensive  in-store 
merchandising  activity 
will  remind  them  at  point 
of  sale.  And  there's  a 
competition  for  your 
sales  staff  too. 


Personal 
protection 
from 
biting 
insects 


Crotecliof1 
from 
biting 
insects 


Four  great  holiday 
packages  for 
your  customers 

With  Autan  Spray,  Gel, 
Stick  and  Moist  Wipes  all 
providing  personal  pro- 
tection from  biting  insects 
for  6-8  hours,  there's  a 
product  to  suit  every  need. 
So  recommend  an  Autan  holiday 
insurance  package  and  make 
sure  your  customers  really 
enjoy  their  holidays  abroad. 
For  further  information  contact 
your  Bayer  representative  or 
Consumer  Products  Division, 
Bayer  UK,  Bayer  House,  Newbury, 
Berks  RG13  1JA.  Tel:  0635  39000. 


AUTAN 

Insect  Repellent 


Energance 
energises 


L'Oreal  are  giving  their  recently 
launched  Energance  range  a  boost 
with  a  television  campaign 
beginning  in  March. 

The  products  in  the  range  are 
designed  specifically  for  permed 
hair,  and  will  feature  a  blonde 
model  with  soft  and  bouncy  hair 
and  the  line  "you're  the  lucky 
one".  During  March,  the 
commercial  will  be  shown  in 
London,  Granda,  Central 
Scotland,  Central  Harlech,  Anglia, 
TVS  and  TSW. 

L'Oreal  say  that  as  a  weight  of 
450  television  ratings,  80  per  cent 
of  the  target  audience  are 
expected  to  see  the  commercial 
up  to  five  times.  A  second 
commercial  will  follow  in  June 
incorporating  regions  not  covered 
in  the  first  burst. 

Latest  item  in  the  Energance 
range  is  an  Instant  Curl  Reviver 
(150ml,  £1.99),  a  non  aerosol 
spray  which  is  said  to  add  spring 
and  bounce  when  applied  to  the 
hair.  The  reviver  contains  a 
conditioner  which  L'Oreal  say 
keeps  the  hair  soft  and  glossy.  It  is 
designed  to  be  sprayed  through 
dry  hair,  and  does  not  need  rinsing 
off  say  L  'Oreal.  Tel:  01 9375454. 


V05's  ozone 
conscious 
stance 

Alberto  Culver  are  spending  over 
£3  million  in  an  early  Spring 
television  advertising  burst. 

Their  "Great  style  shouldn't 
cost  the  Earth"  commercial  for 
V05  styling  products, 
emphasising  the  ozone  friendly 
features  of  the  brand,  will  appear 
from  February  14  as  the  second 
burst  of  a  £2.1m  national 
campaign. 

At  the  same  time  a  new  20 
second  campaign  for  V05 
shampoo  and  conditioner  will  be 
running  in  February/March  as  the 
initial  burst  of  a  £3.1m  1989 
national  campaign. 

In  March,  to  coincide  with  a 
relaunch,  the  third  in  the  series  of 
V05  commercials  will  feature 
Alberto's  Hot  Oil  range  in  a  new 
look  20  second  advertisement 
which  will  be  running  nationally 
with  a  £l,75m  spend. 

This  package  for  V05  will 
make  it  one  of  the  most  heavily 
supported  hair  care  brands  in  the 
country  in  1989,  say  Alberto 
Culver,  who  claim  sales  across  the 
range  in  1988  were  up  to  52  per 
cent  year  on  year  following  the 


V05  relaunch  last  March.  New 
product  launches  are  scheduled 
for  later  in  the  year.  Alberto- 
Culver  Co  Ltd.  Tel:  025657222. 


Farley's  rusk 
offer  to 
please 
knitters 

Farley's  are  supporting  their 
rusks  with  national  consumer 
promotional  programme,  running 
for  the  whole  year. 

The  first  is  an  in-pack  and  on- 
pack  promotion  with  Patons 
Fairytots  wool  and  knitting 
patterns,  which  starts  this  month 
and  runs  for  two  months.  All  packs 
feature  a  free  knitting  pattern  for 
a  baby  sweater  and  leggings  in- 
pack,  plus  the  chance  to  send  off 
for  a  poster  size  pattern  containing 
four  baby  designs. 

Consumers  buying  a  pack  of 
nine  rusks  will  receive  30p  off 
three  or  more  balls  of  Paton's 
Fairytots  wool,  whilst  consumers 
buying  a  pack  of  18  rusks  will 
receive  50p  off  three  or  more  balls 
of  wool.  Crookes  Healthcare  Ltd. 
Tel:  0602  507431. 


Elgydium  go 
for  junior 

Eylure  are  extending  their 
Elgydium  range  of  toothbrushes 
to  include  a  junior  brush  with 
multi-colour  bristles,  which  the 
company  says  will  make  brushing 
teeth  fun  for  kids. 

All  brushes  are  hygienically 
presented  with  a  protective  travel 
cap. 

The  Elgydium  junior  (£0.99) 
will  be  available  as  an  introductory 
offer  of  12  brushes  in  a 
merchandiser  for  £6.84  trade. 
E\lure  Ltd.  0633  838611. 


ALL  THIS 


•  The  excellence  of  service  that  has  made  us 
the  UK's  largest  regional  wholesaler. 

•  A  free  consultancy  service  from  highly 
experienced  pharmacists  to  help  you  build 
and  expand  your  business  while  you  keep  total 
control. 

•  The  Chemiserve  Computer  System.  This 
range  of  custom  hardware  and  software  has 
been  specially  commissioned  by  Mawdsleys, 
and  is  available  for  the  exclusive  benefit  of  our 
customers.  There  is  no  capital  outlay  on  your 
part,  and  no  commitment  to  long-term  lease 
agreements. 

•  The  latest  order  handling  systems,  with 
deliveries  twice  a  day  across  the  North  West 
and  Midlands. 
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Vickers — just  the  ticket 


Endekav  OenUi  l««aHli  fan 


Goldspot: 


Haliborange: 


J.J.  Vickers  have  introduced  a  new 
Swallow  range  of  fashion 
sunglasses  for  1989. 

There  are  three  packs:  the 
SW1  floor  standing  display  (120 
pieces  £451.50  trade),  SW2 
counter  top  display  (60  pieces 
£225.75)  and  the  SW3  illuminated 
floor  standing  display  with  360 
frames  (£1,354.50  trade). 
Purchase  of  any  one  of  the  packs 
automatically  qualifies  the  buyer 
for  a  free  display  stand  plus  up  to 
six  pairs  of  fashion  sunglasses. 
Vickers  are  currently  offering  an 
extra  25  per  cent  off  the  SW1 


pack,  20  per  cent  off  the  SW2  pack 
and  30  per  cent  off  the  SW3  pack 
at  trade  prices.  Payment  is  not 
required  until  June  1 .  Retail  prices 
range  from  £3.99  to  £9.99  -  all 
the  sunglasses  are  price  tagged. 

Also  available  are  Reactolite 
Sprint  at  £14 .99  in  metal  or  plastic 
(20  pieces  at  £173.80  trade  -  less 
20  per  cent)  and  the  specialist 
Commander  range  of  motorist 
frames  (24  pieces  at  £97.25  trade 
—  less  20  per  cent)  and  clipovers 
(24  pieces  at  £79.86  trade,  again 
less  20  per  cent).  /./.  Vickers  & 
Sons  Ltd.  Tel:  0634  201284. 


Hot  Remedies: 
Karvol: 

lanacane  Creme: 
Listerine: 

Macleans  toothpaste: 
Otrivine: 

Panadol  tablets  &  Panadol  capsules: 

Paracodol: 

Plax: 

Pulmo  Bailly: 
Radian  B: 


G,Y,TVS,LWT,TTV 
B,STV,G,Y,TVS,TT 
TVam 
All  areas 
All  areas 
HTV.C4 
All  areas 
All  areas 
U,G,Y,C,HTV,TT 
All  areas 
07C4 
All  areas 
TT.Y.C 
G,Y,C,TT 
All  areas 
All  areas 

All  areas  except  G,A,CTV  &  TVam 
TTV.Y 

All  areas  except  LWT  &  TVam 
All  areas 
All  areas 
All  areas 
All  areas  except  CTV 
All  areas 
All  areas 

S,Y,G, HTV, U.TTV, CATVS 
All  areas  except  TV-am 
All  areas 


ON  TV  NEXT  WEEK 


GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
TV-am  Breakfast 
Television 

SKSky 

STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tyne  Tees 

Aquafresh: 

All  areas 

B-D  Digital  Thermometer: 

G.Y, 

Benylin: 

All  areas 

Bic  Microglide  Razor: 

All  ITV  network 

Contac  400: 

STV 

Day  Nurse/Night  Nurse: 

All  areas 

Day  &  Night: 

All  areas 

Robitussin: 


Sanatogen  Vitamins: 


Sensodyne  toothpaste: 


Seven  Seas  Berries: 


Simple  skin  care  range: 


Sinytab: 


Solpadeine: 


Strepsils: 


TCP  Liquid  &  TCP  Pastilles: 


Tixylix: 


Togs: 


Triogesic: 


Vantage  Products: 


MAWDSLEYS 

WHOLESALE  CHEMISTS 


AND  YOUR 
INDEPENDENCE  TOO 

Many  chemists  today  still  want  to  re- 
nain  free  to  develop  their  business  their  way, 
vithout  interference. 

As  the  largest  regional  pharmaceutical 
vholesaler  in  the  UK,  we  share  that 
:ommitment  -  and  will  therefore  continue  to 
upport  independent  chemists  with  the 
lighest  possible  standards  of  service. 


T  C)  T  A  L  SUPPORT  FOR  T  ML  IN  D  F  P  E  N  D  E  N  T  C  II  E  M  1  S  T 
Mawdsley  Brooks  &  Company  Limited  Telephone  Manchester  Odl  K55  074 1  West  Bromwich  021  525  1215 
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COUNTERPOINTS 


Nice  as  Rice 

Robinson  have  added  milk  to  their 
principal  weaning  food  —  baby 
rice.  But  lactose-intolerant  babies 
have  not  been  forgotten. 

Previously,  hot  milk  had  to  be 
added  to  the  baby  nee;  now  with 
the  formulated  variety,  milk  is 
already  included  as  part  of  the 
recipe  and  boiling  water  is 
required  to  make  up  the  food. 

However,  Robinsons  are 
aware  that  some  babies  have  an 
allergic  reaction  to  milk  and  will 
continue  to  produce  the  milk-free 
variety.  Free  samples  are 
available  from  Colmans  of 
Norwich.  Tel:  0603  660166. 


Snufflebabe 

Snufflebabe  has  been  formulated 
following  recommendation  from 
the  DoH  .  It  no  longer  contains 
camphor  and  the  active 
constituents  are  now  eucalyptus 
oil  2  per  cent,  menthol  1.5  per 
cent  and  thyme  oil  0.5  per  cent. 
The  efficacy  is  not  impaired,  say  J. 
Pickles  &  Sons. 

Previous  products  have  not 
been  withdrawn.  Packs  have  been 
updated.  /.  Pickles  &  Sons.  Tel: 
0423867314. 


Jay  array 

London's  Jay  Group  has  released 
literature  on  the  makes  it  is 
offering,  from  Foster  Grant  with 
48  styles,  to  the  Solar  range  with 
a  variety  of  sunglasses  between 
£9.50  and  £29.50  aimed  at  the 
18-50  age  group. 

Couture  glasses  include 
names  like  Balenciaga,  Nina  Ricci, 
Rochas  and  Maserati  for  the 
motorist,  and  the  Police  range  for 
younger  buyers.  The  couture 
ranges  are  priced  between  £39.99 
and  £99.99.  The  Jay  Group  Ltd. 
Tel:  01-346  0444. 


Just  a  Quickie 

Beecham  Health  Care  are  giving 
their  Quickies'  packs  a  new  and 
more  feminine  image  this  Spring. 

In  addition,  the  eye  make  up 
remover  pads  (£0.69  and  £1.59) 
now  contain  a  in  a  fragrance-free 
solution. 

Quickies  face  cleansing  and 
freshening  pads  have  new  cotton 
pads  which  are  said  to  be  gentle  on 
the  skin.  These  are  available  in  a 
convenience  size  (£0.69)  and  an 
economy  size  (£0.79).  Beecham 
Health  Care.  Tel:  01-5605151. 


Wellcome! 

Wellcome  are  to  give  away  240 
Marks  &  Spencer  vouchers  each 
worth  £25  in  a  Calpol 
pharmacist/pharmacy  assistant 
coffee  break  quiz. 

There  are  to  be  120  prizes  for 
the  pharmacist  and  120  for 
assistant  winners.  The  closing 
date  for  entries  is  April  1 7  and  the 
draw  will  be  designed  to  give  four 
pharmacist  and  four  assistant 
winners  in  each  area  covered  by  a 
consumer  division  representative, 
say  Wellcome  Foundation  Ltd. 
Tel:  0270583151. 


Weleda  cash 

Dunng  February  Weleda  are 
promoting  three  special  parcels 
containing  herb  and  honey  elixir 
and  cough  elixir. 

Profit  on  return  ranges  from 
40.5  per  cent  on  parcel  A  (trade 
£105.79)  to  49.3  per  cent  on 
parcel  C  (trade  £4 1 . 76) .  Parcel  B 
costs  £69.90  with  a  total  retail 
value  of  £144  giving  a  POR  of  44 .4 
per  cent  (60  units  plus  12  units  of 
free  stock). 

Point  of  sale  posters  and  shelf 
talkers  are  available  from  Weleda 
(UK)  Ltd.  Tel:  0602  303151. 


Advertisement 


A  completely  new  concept.  Genesis  is  for  Everyone 


GENESIS  is  totally  different,  a  major 
breakthrough  in  multi-mineral  and 
vitamin  formulation.  Many  existing  products 
contain  too  many  ingredients  in  quantities  so 
small  as  to  be  virtually  ineffective.  Genesis  is 
a  careful  balance  of  just  16  of  the  most 


essential  nutrients,  in  really  significant 
amounts.  Launched  on  TV  in  Spring'  1988, 
Genesis  is  a  certain  winner,  in  30,  90  and  365 
day  packs.  Announce  this  asset  to  your 
customers.  They  will  thank  you  for  it. 


Evans  Medical  say  all  strengths  of 
diamorphine  hydrochloride 
injection  in  packs  of  five  ampoules 
now  bear  vinyl  labels  and  are 
packed  in  transparent  trays. 
Evans  Medical.  Tel:  040341400. 


Pink  Panther 
for  Dixcel 

British  Tissues  are  celebrating  the 
25th  birthday  of  the  Pink  Panther 
with  the  launch  of  a  new  product 
-  Pink  Panther  facial  tissues  — 
under  their  Dixcel  brand. 

The  product  packs  feature 
scenes  of  the  Pink  Panther  with 
Inspector  Clousseau  and  Sergeant 
Deux-Deux.  Each  box  contains 
125  pink  family  size  2-ply  tissues 
and  retails  at  around  £0.85 
(available  in  outers  of  24). 

The  company  says  that  "the  I 
equivalent  of  more  than  £100m  I 
advertising  support"  will  be  I 
generated  by  regular  exposure  of  I 
the  Pink  Panther  cartoon  I 
character  in  prime  time  slots  on  I 
the  BBC,  and  increased  | 
appearances  and  promotions  to 
mark  the  25th  anniversary. 
British  Tissues  Ltd.  Tel:  01-864 
5411. 


SPECIALITIES 


New  Retin-A 

Cilag  are  introducing  an  additional 
strength  of  the  acne  treatment 
Retin-A,  from  February  20. 

The  new  preparation  is  Retin- 
A  gel  which  contains  tretinoin  0.01 
per  cent.  (60g  £5.95  trade). 

It  is  applied  once  or  twice  daily 
to  acne  lesions  and  can  be  used  as 
initial  therapy  although  it  is 
effective  in  the  majority  of  cases, 
say  Cilag.  The  product  licence 
number  is  0076/0051.  Cilag  Ltd. 
Tel:  024024  3541. 

More  Dripacs 

Roussel  are  making  two  more  of  ] 
their  nutritional  products  available 
as    Dripacs    following  the 
repackaging  of  Clinifeed  last  year. 

The  375ml  can  of  Clinifeed : 
extra  will  be  replaced  by  the  new 
pack  (12  £21.20).  The  375ml  can 
of  Reabilan  will  also  be  changed 
(12  £54.90,  both  prices  trade)  as  J 
current  stocks  are  exhausted. 
Roussel  Laboratories  Ltd.  Tel: 
0895  834343. 


BRIEFS 


Fresenius  say  that  Fresubin  200ml 
and  500ml  Tetrabriks  and  bottles 
are  still  reimbursable  on  FP10. 
Fresubin  750  was  the  only  item 
added  to  Schedule  3A  from 
February  1.  Fresenius  Ltd.  Tel: 
09285  65011. 
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TOPKSINT 


Transdermal 
nicotine 

The  progress  of  transdermal  drug  delivery 
systems  has  taken  another  step  forward  with 
the  successful  use  of  nicotine  patches  to  help 
with  giving  up  smoking. 

The  effect  of  giving  a  day's  dose  of  nicotine 
through  the  skin  was  evaluated  in  199  Swiss 
smokers  in  a  double-blind,  placebo-controlled 
trial.  The  subjects,  who  received  no 
counselling  or  support  during  the  three  month 
study,  kept  a  weekly  catalogue  of  their 
withdrawal  symptoms  and  craving  for  tobacco. 
There  was  also  a  monthly  confessional  session 
when  the  subjects  were  asked  about  their 
success  in  abstaining  from  cigarettes;  their 
truthfulness  was  checked  by  measuring  the 
carbon  monoxide  content  of  exhaled  air. 

The  subjects  given  nicotine  achieved 
significantly  higher  levels  of  abstinence 
throughout  the  study  —  36-41  per  cent 
compared  with  19-23  per  cent  in  the  placebo 
group.  Interestingly,  the  lighter  smokers 
responded  equally  well  to  a  placebo  or  active 
patch  whereas  the  heavier  smokers  fared 
significantly  worse  on  placebo.  Body  weight 
increased  by  a  mean  of  4kg  in  the  placebo 
group  but  there  was  virtually  no  change  in 
those  given  the  active  patch.  There  were, 
however,  few  other  differences  between  the 
groups.  Cigarette  consumption  dropped  by 
about  60  per  cent  in  both  groups  and 
withdrawal  symptoms,  craving  for  tobacco  and 


thinking  about  smoking  were  only  marginally 
or  transiently  reduced  by  the  active 
treatment. 

It  seems  that  the  nicotine  patch  achieved 
abstinence  without  making  the  subjects  feel 
much  better  than  those  who  had  received  no 
treatment.  Other  than  local  reactions  to  the 
patch,  there  were  no  marked  adverse  effects. 
This  degree  of  success  is  much  the  same  as 
that  reported  with  nicotine  chewing  gum 
combined  with  the  facilities  offered  by 
specialised  clinics.  This,  the  authors 
speculate,  may  be  because  the  gum  sustains 
the  craving-reward  mechanism  that 
encourages  smoking,  making  support  and 
counselling  more  important.  By  contrast,  the 
patch  may  therefore  break  the  cycle  of 
reinforcement  that  makes  giving  up  so 
difficult. 


Patients7  perceptions  of  ADRs 


More  evidence  that  the  communication 
between  health  professionals  and  the  public 
could  be  improved  has  been  provided  by  a 
survey  of  adverse  reactions  among  200 
patients  attending  a  general  medical  and  an 
anticoagulant  clinic. 

Although  they  were  relatively  well 
informed  about  their  medication  (90  per  cent 
knew  the  names  of  more  than  half  of  their 
drugs  and  79  per  cent  knew  why  at  least  half 
had  been  prescribed),  patients  attending  the 
anticoagulant  clinic  were  largely  ignorant  of 
the  adverse  effects  of  their  drugs. 

In  addition,  39  per  cent  were  either  not 
taking  drugs  they  had  been  prescribed  or  they 
were  taking  other  drugs  unknown  to  the 
doctor.  These  included  NSAIDs,  which  could 
cause  serious  bleeding  complications  in 
anticoagulated  patients. 

In  the  general  medical  clinic,  another  39 
per  cent  of  patients  were  taking  drugs  without 
their  doctors'  knowledge.  In  most  cases, 


these  were  analgesics,  benzodiazepines, 
NSAIDs  and  diuretics. 

Overall,  the  patients  reported  more 
adverse  reactions  than  the  doctors,  including 
important  effects  such  as  nausea  with  digoxin 
or  nightmares  with  propranolol.  By  contrast, 
one  patient  failed  to  report  epigastric  pain  and 
gastrointestinal  haemorrhage  after  taking 
aspirin  and  warfarin.  In  fact,  there  was 
agreement  between  the  patients  and  their 
doctors  over  the  frequency  of  adverse 
reactions  in  only  13  of  93  suspected  cases. 

Despite  the  potentially  dangerous  gaps  in 
their  knowledge,  40  per  cent  of  patients 
thought  that  they  knew  enough  about  the 
adverse  effects  of  their  drugs  and  only  45  per 
cent  wanted  to  know  more.  This,  commented 
the  authors  of  the  study,  was  extremely 
worrying  especially  in  view  of  the  risks  of 
warfarin  treatment.  The  current  role  of 
pharmacists  in  providing  drug  information  to 
patients  might  be  amplified,  they  suggest. 


Alcohol  and 
falls  in  the 
elderly 

The  adverse  health  effects  of  alcohol  are 
receiving  increasing  attention  as  the  limits  for 
"safe"  drinking  are  revised  downwards.  It  is 
acknowledged  that  alcohol  presents  a  risk  not 
only  to  alcoholics  but  to  anyone  who 
consistently  drinks  a  "modest  quantity".  But 
as  well  as  causing  chronic  disease,  alcohol  — 
like  other  CNS  depressants  —  is  associated 
with  falls  in  the  elderly. 

A  study  of  an  American  community  of 
5,000,  which  has  been  monitored  since  1948, 
has  now  shown  that  heavy  alcohol 
consumption  —  defined  as  more  than  200  ml 
per  week ,  or  approximately  1 0  units  of  alcohol 
—  is  significantly  linked  with  fracture  of  the 
hip.  Even  moderate  drinking  —  6-9  units 
weekly  —  increases  the  risk  for  women. 
Surprisingly,  the  risk  is  higher  in  the 
under-65s  but  alcohol  still  probably 
contributes  to  a  large  number  of  fractures  in 
the  elderly.  A  long  history  of  high  alcohol 
consumption  increases  the  likelihood  of  hip 
fracture.  One  reason  for  this  may  be  that 
prolonged  drinking  reduces  bone  density  and 
it  will  obviously  increase  the  number  of  falls 
caused  by  unsteadiness. 


Aspirin  and 
the  elderly 

Elderly  patients  who  request  analgesics 
should  be  recommended  paracetamol  not 
aspirin,  according  to  a  Nottingham  survey. 

The  aspirin  intake  of  over  200  patients  with 
bleeding  peptic  ulcer  was  compared  with  400 
controls  matched  for  age  and  sex.  Overall, 
aspirin  use  was  associated  with  a  two  to  three- 
fold increase  in  the  risk  of  gastrointestinal 
haemorrhage.  By  contrast,  there  was  no 
apparent  link  with  paracetamol. 

There  is  evidence  that  the  elderly  are 
more  susceptible  to  the  ulcerogenic  effects  of 
anti-inflammatory  drugs.  According  to  this 
study,  aspirin  may  account  for  as  many  as 
2 ,000  cases  of  bleeding  ulcer  each  year.  When 
more  than  80  per  cent  of  these  patients 
obtained  their  aspirin  over  the  counter,  the 
potential  for  pharmacists  to  help  reduce  the 
problem  is  clear. 
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I                                              TOPICS  IN  TREATMENT 

Cancer  and  the  Pill 

Data  continues  to  accumulate  on  the  effects  of     of  all  cancers  of  the  genital  tract  was  37  per 
oral  contraceptives  on  the  incidence  of  cancer.      100,000  woman-years  but  this  did  not  increase 
The  latest  report  comes  from  the  Royal      mortality.  In  addition,  cervical  cancer  was  the 
College  of  General  Practitioners'  Study,      major  cause  of  invasive  cancer  and  death  in  OC 
which  started  with  47,000  women  in  1968.      users,  but  of  only  a  third  of  cases  in  women 
Although  63  per  cent  are  now  lost,  results  are      who  had  never  taken  OCs.  Because  cervical 
based  on  over  250,000  woman-years  of  use.      cancer  can  be  prevented  by  screening  and 

Compared  with  a  group  of  women  who  had      prompt  treatment,  deaths  among  women 
never  taken  OCs,  there  was  an  increase      taking  OCs  could  be  reduced  substantially, 
among  users  in  the  incidence  of  non-invasive          There  is  little  doubt  that  OCs  play  a 
cancer  of  the  cervix,  with  an  excess  of41  per     causative  role  in  genital  cancers  because 
100,00(1  woman-years  of  use.   Invasive      controlling  for  other  risk  factors  does  not 
cervical  cancer  increased  by  8  per  100,000.      abolish  the  excess  incidence  among  users. 
The  risk  was  higher  in  women  who  had  taken      However,  the  contribution  of  cancers  to  the 
OCs  for  longer,  reaching  a  four-fold  excess      overall  mortality  associated  with  OCs  may  be 
after  ten  years'  use.                                  small  by  comparison  with  their  influence  on 

However  the  incidence  of  other  uterine      cardiovascular  diseases.  Recent  calls  to  avoid 
cancers  was  significantly  lower  among  OC      brands  associated  with  hvperlipidaemia  may 
users  and  that  of  ovarian  cancers  had  not      reflect  a  shift  away  from  carcinogenesis  to 
changed  significantly.  Overall,  the  excess  risk      cardiovascular  disease. 

Mortality  and 
breast  cancer 

Breast  cancer  is  the  commonest  fatal  cancer 
in  women.  It  affects  more  than  1  in  1,000 
women  over  40  and  accounts  for  20  per  cent 
of  all  cancer-related  deaths.  Despite  many 
clinical  trials,  it  was  uncertain  until  recently 
whether  the  mortality  from  breast  cancer 
could  be  significantly  reduced.  Many  of  these 
trials  have  been  relatively  small  and  the  bias 
they  contain  confounded  interpretation  of  their 
data.  But  a  recent  overview  of  61  trials 
conducted  on  nearly  29,000  women  with  early 
breast  cancer  lias  demonstrated  that 
intervention  can  succeed. 

Overall,  about  8,000  (28  per  cent)  of  the 
women  in  these  trials  had  died  during  a  five 
year  follow-up.  Treatment  with  tamoxifen  for 
one  year  had  reduced  the  mortality  among 
women  over  50  years  old  by  about  20  per  cent 
and  by  25  per  cent  after  treatment  for  two 
years.  These  gains  were  not  apparent  until 
more  than  two  years  after  treatment  had 
begun.  Overall,  however,  there  was  no  clear 
effect  in  younger  women.  By  contrast, 
chemotherapy  —  mostly  with 
cyclophosphamide,  methotrexate  and 
fluorouracil  —  reduced  deaths  in  the 
under-50s  by  over  a  quarter. 
Polychemotherapy  was  more  effective  than 
using  a  single  cytotoxic  drug  but  prolonged 
treatment  (8-24  months)  was  no  more 
effective  than  a  4-6  month  regime. 

Breast  cancer  is  often  regarded  as  fatal, 
either  due  to  the  disease  itself  or  the  effects  of 
its  treatment.  But  this  overview  has  shown 
that  active  intervention  in  early  breast  cancer 
saves  a  significant  number  of  lives  over  a  five 
year  period.  What  happens  after  that  is  still 
unclear. 

Poisoning  and  f  lumazenil 

When   the  benzodiazepine  antagonist      received  flumazenil  anyway.  As  expected, 
flumazenil  was  launched,  there  was  a  general     consciousness  improved  markedly  in  patients 
expectation  that  it  would  be  used  in  managing     who  received  the  antagonist.  The  presence  of 
benzodiazepine  overdose.  But  flumazenil  was     alcohol  had  no  effect  on  this  response  to 
not  licensed  specifically  for  this  indication  and     treatment  and,  although  those  who  had  taken 
concern  was  expressed  about  the  risks  of     other  drugs  did  less  well,  they  still  improved 
disinhibiting  the  epileptogenic  effects  of  other     significantly.  There  were  no  differences 
drugs   taken  concomitantly.   Because      between  the  groups  in  heart  rate,  blood 
benzodiazepines  rarely  caused  death  in     pressure  of  ECG.  Flumazenil  was  less 
overdose,  the  risk  of  adverse  effects  from  the     effective  in  nine  patients,  some  of  whom  had 
antagonist  were  considered  unjustified.           taken  large  doses  of  other  central  nervous 

There  was  little  information  about  using     system  depressants.  However,  its  adverse 
flumazenil  in  overdose  but  a  study  in  Sweden     effects  were  considered  to  be  transient, 
has  concluded  that  it  is  safe  and  effective.             The  authors  conclude  that  flumazenil  helps 

Fifty-two   patients   admitted   with      in  diagnosing  benzodiazepine-induced  coma 
suspected  benzodiazepine  poisoning,  with  and     and  will  allow  some  patients  to  be  asked  details 
without  alcohol  or  other  drugs,  received  either     of  other  drugs  which  may  be  involved  in  the 
flumazenil  or  placebo,  double-blind.  Those     overdose.  But  its  short  duration  of  action  is  a 
who  did  not  respond  within  five  minutes     major  drawback. 

Hypoglycaemia 

Treating  acne  and  impetigo 

Impetigo  is  one  of  the  commonest  skin     resistance,  the  use  of  general  purpose 
infections  presented  to  pharmacists.  The     antibiotics  such  as  erythromycin  may  need  to 
normal  treatment  for  this  highly  contagious     be  restricted.  This  is  particularly  important 
infection  is  a  course  of  systemic  antibiotics     with  organisms  such  as  the  staphylococci, 
and,  although  topical  disinfectants  have  been     which  are  already  frequently  resistant  to  the 
tried  in  the  past,  topical  treatment  is  largely     penicillins.  Mupirocin,  a  narrow  spectrum 
secondary.  Now  a  comparative  trial  of  oral     antibiotic  limited  to  topical  use,  could  offer  an 
erythromycin   with   mupirocin   cream     alternative  for  some  skin  infections. 
(Bactroban)  may  prompt  a  change  in  practice.          By  contrast  with  impetigo,  acne  is  a 

Sixty-two  children  with  an  average  age  of     common   problem  that   is  often  treated 
four  had  impetigo  due  mostly  to  Staphylococcus     topically.  Among  the  most  popular  treatments 
aureus.  Each  received  eight  days  treatment     are  benzoyl  peroxide  gel,  which  inhibits 
with  mupirocin  cream  applied  three  times  daily  F 'ropionibacterium   acnes   and  reduces 
or     40mg/kg/day     of     erythromycin     comedones,  and  1  per  cent  clindamycin  lotion, 
ethylsuccinate.   Those  given  the  cream     which  only  inhibits  the  bacterium, 
responded  more  quickly,  with  a  cure  or  an          These  two  drugs  were  recently  compared 
excellent  response  within  four  to  five  days  in     in  60  people  with  mild  to  moderate  acne 
24  of  29  children,  compared  with  only  14  of  31      vulgaris;  each  subject  had  at  least  20  acneform 
given  erythromycin.  After  eight  days,  all  those     lesions  on  the  face.  Benzoyl  peroxide  was 
treated  topically  and  27  of  29  children  given      more  effective  m  reducing  comedones,  the 
erythromycin  (two  were  lost  to  follow  up)     number  of  acneform  lesions  and  oiliness  of  the 
were  cured.  There  were  no  adverse  reactions     skin  was  improved.  Skin  peeling  and  dryness 
to  mupirocin  but  five  developed  mild  diarrhoea      was  less  common  with  clindamycin, 
after  erythromycin.                                         Benzoyl  peroxide  appears  more  effective 

With  growing  concern  over  bacterial      than  clindamycin  lotion 

in  diabetics 

Insulin-dependent  diabetics  are  familiar  with 
minor  hypoglycaemic  episodes  which  cause 
symptoms  including  palpitations, 
tremulousness  and  headache.  But  more 
severe  hypoglycaemia.  which  is  estimated  to 
occur  in  (1.04-0.54  patients  per  year  and  needs 
treatment  with  intravenous  glucose  or 
intramuscular  glucagon,  can  be  life- 
threatening. 

A  Swedish  survey  has  found  that  the 
causes  of  hypoglycaemia  include  decreased 
food  intake,  increased  physical  activity  and 
alcohol.  But,  compared  with  a  control  group  of 
unaffected  diabetics,  those  treated  for  severe 
hypoglycaemia  used  more  intermediate-acting 
insulins  and  more  had  experienced  similar 
episodes  in  the  past.  Increasing  the  proportion 
of  short-acting  insulin  in  the  daily  schedule 
therefore  could  reduce  the  risk  of 
hypoglycaemia  provided  metabolic  control 
was  maintained. 

Topics  in  Treatment  is  a  regular  scries  written 
by  drug  information  specialist  Steve  Chaplin 
MPS.  looking  at  current  developments  in 
medicine. 
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Forget  about  competing  with  multiple  stores  on  the  big  brand  names. 

Now  an  exciting  new  range  of  top  quality  hair  care  electricals  is  available  for 
the  first  time  -  and  it's  exclusive  to  pharmacies. 

The  Kitty  range,  from  one  of  Switzerland's  top  manufacturers,  includes  3  hair 
dryers  and  6  stylers  with  a  host  of  design  features.  And  the  realistic  pricing 
structure  makes  these  models  even  more  attractive  to  the  independent 
pharmacist. 

All  models  are  guaranteed  for  12  months  and  full  service  back  up  is  available 
in  the  UK. 

For  further  information  contact  Doncaster  Pharmaceuticals  Ltd  at 
7  Kirksandall  Industrial  Estate,  Kirksandall,  Doncaster  DN3  1QR 
or  telephone  (0302)  886031.   ^ 

For  the  North  East  of  England 
only  contact  North  East  Generics 
at  Medomsley  Road, 
Consett,  Co.  Durham 
or  telephone 
(0207)  504889. 


Nelsons  are  Nol! 
Nelsons  are  the  acknowledged  brand  leaders  in 
the  rapidly  increasing  market  for  OTC  homoeopathic 
products! 

Nelsons  remain  committed  to  very  generous  retail 
margins,  providing  the  highest  level  of  profitability  to 
the  Nelsons  stockist. 

Nelsons  National  Promotion 

Throughout  the  year,  we  shall  be  supporting  you  with  a 
powerful  and  continuous  national  press  advertising 
campaign,  Hayfever  radio  commercials,  a  new  series 
of  educational  leaflets  and  strong  point-of-sale 
materials.  Regionally,  our  targetted  public  relations 
programme  is  designed  to  lift  both  public  awareness  of 
homoeopathy  and  your  till  receipts! 


Leaders  of  British  1 


Nelsons  Introductory  Pack 

Benefit  from  the  fast  developing  public  awareness 
of  the  importance  of  homoeopathic  medicines. 
A  useful  introductory  pack  of  literature  is  available  if 
you  have  yet  to  venture  into  homoeopathy.  To  discuss 

this  important  profit  potential,  call 

Robert  Wilson  on  01  -946  8527. 


A  Nelson  &  Co  LtcC5  Endeavour  Way,  Wimbledon,  London  SW19  9UH 


eopathy  since  1860 


From  the  trendy  teenager  to  the 
sophisticated  businessperson,  both 
black  men  and  women  want  to  look 

good.  The  spending  power  of 
Britain's  2.3  million  Afro-Caribbean 

and  Asian  population  has  recently 
been  valued  at  £4.94  billion.  And  the 
black  woman  is  said  to  spend  up  to 

five  times  as  much  as  her  white 
counterpart  on  beauty  aids.  Finding 

suitable  products  has  never  been 
easy.  Now  a  small,  but  growing 
number  of  British-based  companies 

are  joining  established  American 
manufacturers  in  offering  cosmetics 

and  haircare  ranges  to  help  your 

black  customers  look  beautiful. 

For  too  long,  the  black  woman  has  been  the 
"forgotten  woman"  of  the  beauty  industry. 
Her  need  for  specialist  products  for  hair  and 
face  have  been  virtually  ignored  with  the  result 
that  she  has  often  had  to  travel  long  distances 
to  find  suitable  items. 

Now  haircare  needs  are  well  catered  for, 
with  a  plethora  of  maintenance  systems 
available,  for  all  hairstyles.  Independent 
chemists  are  well  established  in  the  Afro  hair 
care  sector,  with  many  being  prepared  to  stick 
their  necks  out  and  gaining  market  share  at  the 
expense  of  multiples  who  have  been  more 
cautious,  limiting  stocks  to  a  single  line  sold 
only  in  selected  areas. 

Finding  good  colour  cosmetics  has  been 
more  of  a  problem  with  choice  limited  to  one  or 
two  American  ranges  which  are  high  in  quality 
but  usually  fetch  premium  prices  —  or  a  couple 
of  cheaper  home  produced  ranges,  which  offer 
only  a  small  selection  of  colours.  Mass  market 
manufacturers  have  ventured  into  this  area 
without  much  success.  In  1984  Rimmel 
launched  its  "dark  colours"  collection  which 
was  discontinued  after  about  a  year.  And 
around  the  same  time  Boots  introduced 
additions  to  the  No  17  range  which  were 
targeted  at  black  women  but  these  were 
withdrawn  after  a  few  seasons. 

Some  feel  larger  companies  got  it  wrong 
because  it  is  not  enough  simply  to  produce 
darker  shades  —  differences  in  the  physiology 
of  black  skin  cause  it  to  react  to  make-up  in  a 
different  way,  and  formulations  need  to  be 
adapted  accordingly. 

Sebum  production  tends  to  be  higher, 
making  skin  more  oily,  and  to  avoid  streaks 
appearing  after  a  few  hours,  foundations 
should  be  oil-free.  To  show  up  properly 
against  dark  lips,  lipsticks  need  a  much  higher 
intensity  of  pigment,  otherwise  shades  that 
look  dark  on  the  stick  appear  sheer  once 


applied.  And  titanium  oxide  in  face  powder  and 
eye  shadow  can  react  with  the  skin  to  give  an 
ashen,  grey  look. 

These  are  just  some  of  the  reasons  why  it 
is  worth  keeping  a  cosmetic  range  in  stock 
which  is  specially  formulated  with  the  black 
woman  in  mind.  And  an  added  bonus  for  the 
shrewd  pharmacist  who  ventures  into  this 
area,  is  the  "crossover"  potential.  The 
vibrant  and  more  intense  colours  offered  by 
these  cosmetic  ranges  appeal  to  many  white 
women,  especially  those  who  want  to  highlight 
suntans. 

And  in  1988,  two  new  cosmetic  ranges, 
designed  for  black  women  by  black  women, 
were  launched  onto  the  UK  market,  to  join 
British  and  American  cosmetic  companies  in 
this  sector  that  was  valued  by  Market 
Assessment  at  £2. 5m  in  1987—  "asmallbut 
growing  sector". 


Coka  Karmel's  entry 

Launched  last  November,  the  Coka  Karmel 
range  has  already  won  its  creator,  Rona 
Stephens,  a  lot  of  media  attention.  Rona's 
nomination  for  the  Black  Businesswoman  of 
the  Year  award  has  generated  interest  from 
the  Sunday  Times,  the  Guardian,  and  others. 
Coka  Karmel  was  born  out  of  a  need  for  a 
reasonably  priced  range  of  quality  cosmetics 
which  Mrs  Stephens  thinks  will  appeal  to 
today's  up  to  date  woman. 

"My  aim  was  to  keep  quality  high  and 
prices  down  by  using  simple  packaging, ' '  says 
Mrs  Stephens.  The  result,  a  complete  line  of 
make-up  priced  from  £1.30  to  £3.99,  that: 
"makes  a  statement,  is  fashionable  and  will 
last. ' '  Foundations  are  water  based  and  there 
are  eight  in  the  range,  as  well  as  eight  pressed 
powders.  Mascaras  are  available  in  vibrant 
green  as  well  as  the  more  usual  brown,  black 
and  blue.  There  are  twelve  shades  of  lipstick 
and  matching  nail  varnish.  The  latter  only 


needs  one  coat  to  give  lasting  cover  without 
chipping,  says  Mrs  Stephens. 

Two  tester/merchandising  units  are 
available,  featuring  a  header  card  with  four 
faces  of  women  of  varying  shades  from  the 
dark  skinned  to  olive  skinned,  to  whom  the 
bold,  vibrant  colours  may  appeal. 

Coka  Karmel  is  also  aimed  at  women  who 
have  just  started  wearing  make-up,  by 
allowing  them  a  chance  to  experiment  without 
a  large  initial  outlay.  But  Mrs  Stephens 
advises  chemists  to  remember  that  black 
women  are  said  to  spend  a  lot  more  than  white 
women  on  beauty  products.  This  market  could 
easily  be  lost  because  women  whcrgo  into 
shops  and  do  not  see  specialist  ranges,  will  not 
ask  for  them,  they  will  simply  go  elsewhere. 

And  "for  all  faces  of  the  world",  Isis  was 
launched,  also  in  November.  This  direct 
selling  cosmetics  and  skincare  range  is  aimed 
at  "the  more  sophisticated  buyer  who  doesn't 
mind  paying  a  little  more."  The  Italian- 
designed  packaging  gives  the  range  a  premium 
look.  Make-up  is  priced  from  £3.50  for 
lipsticks  to  £8.95  for  gentle  cover  make-up,  a 
foundation  in  six  shades  for  skin  tones  from 
'  'pale  olive  to  rich  black. ' '  Also  included  are 
finishing  powders  and  eyeshadow  pencils. 

The  skincare  range  includes  essences 
from  tropical  flowers  which,  says  Isis's 
creator  Dawn  Pesno,  is  a  deliberate  link  with 
the  Caribbean  and  other  tropical  regions.  Thus 
there  is  a  hibiscus  and  orchid  cleansing  milk 
and  coconut  and  camellia  cleansing  cream 
(£7.95).  Isis  is  only  available  through  direct 
selling  though  distribution  may  be  expanded 
later  on.  Ms  Penso  says  she  has  had  a  number 
of  inquiries  from  chemists. 

Ann  Donnald  bought  the  Shades  of  Black 
name  in  1987,  after  the  owner  of  the 
previously  successful  cosmetics  distributor 
died.  She  offers  cosmetics  "for  the  discerning 
black  woman",  whom  she  describes  as  very 
subtle  with  a  lot  of  flair.  ' '  Black  British  women 
have  got  the  style  of  the  Americans  with  a 
splash  of  Continental  je  ne  sais  quoi?"  says 
Ann  Donnald.  A  new  pillar  box  red 
merchandiser  is  currently  being  introduced 
which  has  been  specifically  designed  for 
chemists.  Promotional  activity  planned  for  the 
year  ahead  includes  advertising  in  Black 
Beauty  &  Hair,  and  a  free  lipstick  with  every 
£10  spent  offer. 

Slow  awakening  to  potential 

Sales  of  make-up  and  skincare  made  by 
Harlesden-based  Paradise  Cosmetics  doubled 
in  1988,  according  to  managing  director 
Wayne  Francis. 

He  believes  the  market  is  buoyant  and 
says:  "Slowly  but  surely  people  are 
awakening  to  the  importance  and  potential  of 
the  black  consumer,  which  has,  by  and  large, 
been  ignored  to  date."  Paradise,  formed 
about  four  years  ago,  sell  a  quarter  of  their 
products  through  independent  chemists,  with 
the  remainder  going  through  hair  salons  and 
beauty  shops.  Mr  Francis  says  chemists  have 
a  strong  advantage  because  they  are  ideally 
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located  to  reach  Paradise's  target  market  — 
.the  higher  spending  16-30  age  group. 
*  The  chemist '  s  main  disadvantage  is  lack  of 
space  and  Paradise  have  designed  a  new 
slimline  tester  bar  which  they  say  can  be 
accommodated  in  even  the  smallest  outlet. 
Zebbra  also  appreciate  the  restrictions 
imposed  by  lack  of  space.  The  London  based 
distributor  of  Afro  products  has  relaunched  its 
Sleek  range  of  budget  priced  make-up  with 
four  small  stands  of  various  combinations  of 
lipsticks,  face  powder,  foundation,  mascara, 
blushers  or  eye  shadows.  Each  item  priced  at 
just  £0.99. 

Dyke  &  Dryden  are  another  distributor 
producing  their  own  make-up  and  skincare. 
Natural  Beauty's  fuschia  range  of  lipsticks,  nail 
colours,  eye  shadows  and  blushers  has  been 
extended  with  the  addition  of  lip  gloss, 
mascaras  and  pencils. 

The  premium  sector  of  the  cosmetic  mar- 
ket for  black  women  is  dominated  by  imports 
from  America.  Fashion  Fair  and  Flori  Roberts 
have  been  here  since  the  early  eighties.  The 
USA's  latest  trend  is  to  use  famous  women  to 
front  ranges.  Mahogany  Image  (came  to  the 
UK  last  year)  feature  Michael's  sister  La  Toya 
Jackson,  and  Flori  Roberts  have  signed  up 
singer  Marilyn  McCoo. 

Flori  Roberts  is  distributed  in  the  UK  by 
Douglas  Da  Costa  who  is  still  surprised  by  the 
lack  of  knowledge  shown  by  chemists,  of  black 
women's  make-up  needs.  As  well  as 
cosmetics  and  skincare,  the  company  supplies 
Dermablend  cover  cream  that  can  be  used  on 
all  shades.  Flori  Roberts  have  a  beauty  salon 
and  shop  in  Notting  Hill  Gate  where 
pharmacists  can  see  the  two  make-up  ranges 
displayed  —  the  Gold  line  and  the  Green  line. 
Mr  Da  Costa  is  optimistic  about  the  future  of 
this  "sound,  healthy  market". 

More  and  more  black  women,  especially 
younger  ones,  are  now  wearing  make-up, 
says  Mr  Da  Costa:  "They  realise  black 
beautiful  and  can  be  made  even  more  beautifi 
with  the  right  make-up. ' ' 
Telephone  numbers: 
Coka  Karmel:  01-4369936 
Flori  Roberts:  01-229  4224 
Fashion  Fair  Beauty  Products:  01-278  8] 
Mahogany  Image:  0638  7i6962 
Natural  Beauty:  01-801  7321 
Paradise  Cosmetics:  01-9683757 
Isis  Cosmetics  Ltd:  01-891  6172 
Sleek:  01-531  3531 
Shades  of  Black:  01-7364891. 

How  much  is  the 
market  worth? 

The  answer  to  this  million  dollar  question  is 
often  given  in  millions  of  dollars,  as  research 
specific  to  the  UK  market  is  expensive  to 
acquire  and  kept  a  closely  guarded  secret.  The 
majority  of  products  are  imported  from  the 
USA,  so  a  look  across  the  waters,  though  not 
directly  applicable  to  the  home  market,  can 
give  an  indication  of  trends.  The  ethnic 
toiletries   market   was  valued  at 
$732m  sales  in  1987  by  Frost 
Sullivan  who  said  that:  "The  rate 
of  growth  for  ethnic  products 
will  continue  to  be  greater 
than  the  industry  as  a 
whole."  In  the  UK,  spend 
ing  on  ethnic  health  and 
beauty  aids  is  estimated 
by  Market  Assessment 
tobe£18m  to£40mpa. 


CHEMIST  &  DRUGGIST  ifBI 


Photographs  courtesy  of 
tcb  Alberto-Culver 


BLACK  BEAUTY 


Fast  growth 
in  hair  care 

Britain's  black  hair  and  beauty  products 
market  is  estimated  by  Francis  Okwesa  of 
Dyke  &  Dryden  as  being  worth  around  £20m 
for  a  population  of  some  250,000  to  one  million 
adults.  He  believes  this  sector  has 
tremendous  growth  potential  and  has  proved 
to  be  one  of  the  fastest  growing  market 
sectors  over  the  past  few  years. 

"Highest  spenders,  who  are 
predominantly  in  the  CI  and  C2  social  grades, 
with  a  few  Bs,  are  women  aged  20  to  45  and 
men  aged  20  to  40.  Women  spend  between  £5 
to  £  1 5  per  shop  visit  per  week  and  men  £5. " 

And  on  the  latest  fashions  in  hair,  he  says: 
"Most  women  this  year  are  going  for  the 
relaxed  look,  while  men  are  leaving  their  hair 
natural  and  having  it  cropped  close  to  the 
skull." 

For  pharmacists  thinking  of  rationalising 
their  stocks  he  gives  this  advice: 
"Conditioners  are  currently  the  best  selling 
lines  for  both  sexes,  with  curly  perms 
products  having  remained  steady  sellers 
through  last  year." 

Pharmacists'  seminar 

Dyke  &  Dryden  are  to  hold  their  first  seminar 
for  pharmacists  on  black  haircare  and  beauty 
products  at  the  Afro  Hair  &  Beauty  Show.  The 
company  is  the  main  sponsor  of  the  show,  now 
in  its  seventh  year,  and  this  year's  venue  is 
again  Kensington  Town  Hall  (May  28-29). 

The  company,  which  claims  to  stock  over 
1 ,000  products  in  the  biggest  warehouse  for 
such  goods  outside  the  US,  is  aiming  to  double 
its  present  figure  of  15  per  cent  of  its  business 
through  retail  pharmacies.  According  to  Mr 
Okwesa  some  people  perceive  pharmacies  as 
being  more  expensive  but,  he  adds:  "The 
more  discriminating  customers  gain 
confidence  from  knowing  that  with  a 
pharmacist,  they  are  dealing  with  someone 
with  a  professional  training  and  background. 
This  is  particularly  important  for  anyone  with 
hair  and  skin  problems. ' ' 

Advertising  is  planned  for  the  company's 
Supreme  Super  Curl  range  and  includes  a 
campaign  in  black  weeklies  as  well  as  through 
local  radio  and  posters.  For  retailers  direct 
mail  shots  detailing  special  offers  are  planned. 
Dyke  &  Dryden  are  also  stepping  up  activity 
in  export  markets  in  Europe  —  where  they 
claim  black  hair  care  products  are  less  easily 
available  than  here  —  and  in  Africa.  Dvke  & 
Dryden.  Tel:  01-801  7321. 

Future  optimism 

Dennis  Tharratt,  director  of  Zebbra,  is 
optimistic  about  the  future.  Mr  Tharratt  says 
the  market  is  estimated  to  be  around  £25 
million  per  annum  at  the  retail  level  and  is 
increasing  steadily. 

Most  manufacturers  aim  their  advertising, 
usually  in  black  women's  magazines  like  Chic, 
Root  and  Black  Beauty  and  Hair,  at  the  18  to 
35  year  old  age  group,  though  products  are 
bought  and  used  by  black  men  and  women  of 
all  ages.  "Fashion  very  much  dictates  the 
popularity  of  various  lines.  When  curly  hair  is 
in  vogue  sales  of  curl  activators  and  gels 
increase.  When  relaxed  hair  is  in  bergamots, 
pomades  and  holding  sprays  are  in  demand, ' ' 
he  adds. 

Zebbra  supply  a  range  of  haircare  and 


skincare  products  with  a  salesforce  that  calls 
on  pharmacists  all  over  the  country.  The 
company  says  it  is  keen  to  increase  its 
business  through  pharmacies  which  "attract  a 
range  of  people  from  all  walks  of  life,  whereas 
a  drugstore  or  market  trader  is  likely  to  attract 
people  from  more  specific  areas. 

Mr  Tharratt  suggests  pharmacists  can 
improve  their  performance  by  stocking  a 
varied  range  of  products  rather  than  targeting 
possible  best  sellers:  "Black  women  quite 
often  buy  several  products  at  once  and  the 
outlet  best  suited  to  satisfy  their  need  will 
always  be  far  more  successful. ' ' 

Zebbra  have  acquired  sole  distribution 
rights  of  Le  Kair  described  as  a 
comprehensive,  upmarket,  haircare  range.  An 
advertising  campaign  using  radio  and  local 
Press  is  currently  underway  for  the  range  of 
around  25  conditioners,  moisturisers  and 
shampoos,  priced  £2  upwards.  POS  material 
and  special  packages  are  available. 

Export  is  an  important  part  of  Zebbra's 
business;  "We  are  strategically  and 
geographically  located  ideally  for  both  Europe 
and  Africa,  as  opposed  to  the  manufacturers 
who  are  based  in  the  USA."  Zebbra.  Tel: 
01-5313531. 


Made  for  England 


Double  Gee  Hair  Fashions  are  UK 
manufacturers  of  the  Affco  range  of  hair  and 
skincare  products.  Naresh  Gupta  believes  the 
market  is  growing  and  independent  chemists 
are  still  holding  onto  their  share.  Most  of  the 
sales  are  through  smaller  chemists  rather  than 
the  multiples  who  are  accused  of  failing  to 
understand  the  market. 

"Community  pharmacists  have  a 
community  role  to  play,  customers  know  they 
can  get  advice  on  specific  problems, ' '  says  Mr 
Gupta. 

Affco,  with  products  the  company  claims 
"Innovate,  not  imitate",  aim  to  help  on  the 
advisory  front  with  colourful  question  and 
answer  leaflets  that  can  be  displayed  at  point 
of  sale.  Specifically  designed  for  the  UK 
market,  the  range  includes  the  Master  Curl 
trio  for  curly  permed  hair,  Gro-aid  for  all  hair 
types  and  Permkare  reconditioning  hair 
cream.  Naresh  Gupta  says  that  because  it  is  a 
British  based  range,  Affco  is  protected  from 
price  fluctuation  and  that  prices  will  be  held 
fairly  steady. 

Advertising  in  Root  and  West  Africa 
magazines  was  widely  used  last  year. 
Additionally  Affco  was  advertised  in  Arnina,  a 
French  magazine,  in  a  bid  to  increase  overseas 
visibility.  The  company,  like  others,  is  looking 
towards  the  opening  up  of  the  European 
community  in  1992.  "Affco  are  looking  to 
becoming  a  European  brand.  All  of  our  labels 
are  in  French  and  Spanish  as  well  as  English 
and  as  1992  beckons  we  will  look  to  increase 
the  number  of  languages  on  packaging, ' '  says 
Mr  Gupta.  Double  Gee  Hair  Fashions  Ltd.  Tel: 
01-4592046. 


Taking  care  of  business 

When  Alberto  Culver  ran  a  competition 
inviting  readers  to  suggest  what  the  initials  tcb 
stood  for,  an  overwhelming  majority  came  up 
with  "taking  care  of  business"  —  a  popular 
slang  among  black  Americans.  The  range  has 
been  established  in  the  UK  since  the  mid- 
seventies  and  is  one  of  the  top  selling  brands. 

Pharmacists  are  guaranteed  a  good 
stockturn  if  they  stock  Afro  products  simply 
because  Afro  hair  needs  regular  grooming, 
says  Tuesday  Wright,  Alberto  Culver's 
marketing  manager  for  tcb.  Chemists  have 
held  onto  their  market  share  of  35  per  cent  of 
ethnic  hair  care  products,  compared  with  20 
per  cent  through  market  stalls ;  20  per  cent  in 
Afro/Asian  grocer  stores  and  15  per  cent 
through  hairdressing  salons. 

Miss  Wright  advises  pharmacists  to  make 
sure  they  have  enough  "black  traffic"  and  to 
stick  to  the  more  popular  brands.  Products 
should  be  merchandised  together  as  a  section 
since  the  customer  usually  knows  what  he/she 
wants. 

The  company's  "brown"  range  has  been 
its  mainstay  for  years,  recently  joined  by  tcb 
Lite  which,  as  its  name  suggests,  is 
formulated  as  a  non-greasy  alternative  to 
mineral  oil-based  products. 

It  is  suitable  for  all  hairstyles  and  includes 
activator  lotion  and  gel  activator,  instant 
moisturiser  for  daily  use,  hair  and  scalp 
conditioner  and  intensive  creme  with  vitamin 
E,  and  oil  moisturiser  that  can  be  used  after 
shampooing  and  while  blowdrying. 

And  Bone  Strait,  a  professionals-only  line 
consisting  of  relaxer,  design  liquid,  shampoo 
and  blow  dry  lotion  was  launched  to 
hairdressers  last  year  and  is  currently  being 
advertised  in  the  ethnic  Press. 

Brand  recognition  is  strong,  and  while  the 
company  concentrates  most  of  its  promotion 
to  the  professional  hairdressing  sector,  the 
payoff  for  chemists  lies  in  the  ongoing  need  for 
good  quality  aftercare  products:  "Chemicals 
do  damage  the  hair  and  aftercare  is  important 
or  hair  will  break  off, ' '  warns  Miss  Wright . 

And  to  help  educate  customers  she  is 
currently  producing  a  question  and  answer 
booklet  on  the  care  of  black  hair  which  will  be 
available  at  the  point  of  sale  shortly.  Alberto 
Culver.  Tel:  025657222. 

Lovely  Colours 

New  from  Carsons,  makers  of  America's 
bestselling  relaxer  brand  Dark  &  Lovely  is 
Reviving  Colors.  This  semi-permanent  hair 
colour  has  been  formulated  so  that  it  is  safe  to 
use  immediately  after  hair  has  been  relaxed, 
say  Carson's. 

The  relaxing  process  makes  the  hair 
porous  and  usually  colorants  need  to  be 
avoided  for  at  least  a  week,  otherwise 
excessive  hair  breakage  can  occur.  Reviving 
Colors  is  formulated  without  peroxide  or 
ammonia,  chemicals  that  can  react  with  those 
used  in  the  relaxing  process.  Cholesterol  is 
included  as  a  penetrating  conditioner. 

The  range  comes  in  four  shades:  radiant 
black,  brilliant  brown,  dazzling  auburn  and 
vibrant  plum.  The  UK  launch  will  be  supported 
with  full  colour,  full  page  advertisements  in 
Black  Beauty  &  Hair  and  other  titles. 

Another  recent  introduction  to  the  Dark  & 
Lovely  range  is  a  hot  oil  treatment  containing 
vitamins,  oils  and  Penetrex,  Carson's  branded 
deep  down  conditioner  for  dry,  damaged  hair. 
Distributors,  Coral  Associates.  Tel:  0235 
510839. 
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Treating  hair  Gently 

Encouragement  for  pharmacists  to  display 
ethnic  products  among  general  market  lines, 
comes  from  Dee  Wakeham  of  Johnson 
Products  UK.  She  says  she  has  received  a 
number  < >f  inquiries  from  white  women  about 
the  company's  conditioners  and  hair 
straighteners,  and  thinks  positioning  alongside 
brands  like  Vidal  Sassoon,  in  a  comparable 
price  bracket,  will  diversify  usage. 

Johnson's  range  includes  the  popular 
Gentle  Treatment,  a  "no-lye"  relaxer  kit 
designed  for  home  use,  but  also  bought  by 
professionals.  1988  was  the  first  complete 
year  that  Gentle  Treatment  and  Classy  Curl 
were  continually  advertised  in  black 
publications,  and  there  was  a  substantial 
increase  in  turnover,  says  Mrs  Wakeham. 

Johnsons  are  also  venturing  into  the 
"larger"  market,  for  instance  the  January 
issue  of  Hair  Flair  magazine  had  a  giveaway 

For  hair  that  is 
sleek 

Physiological  differences  between  Afro  and 
Caucasian  hair  mean  that  maintaining  a  well 
groomed  look  requires  a  complete  system  of 
specially  formulated  items. 

The  way  that  Afro  hair  grows  from  follicles 
gives  rise  to  the  basic  differences  —  kinkiness 


of  conditioner  samples.  "If  you  looked  at  our 
aftercare  range  you  wouldn't  know  it's 
specifically  for  black  hair,"  she  says. 

On  the  selling  side,  Mrs  Wakeham 
encourages  pharmacists  to  find  out  as  much  as 
they  can  about  the  products,  even  though 
instructions  are  quite  clearly  stated.  When 
selling  products  that  are  clearly  labelled  for 
"professional  use"  like  Ultra  Sheen  relaxer, 
she  advises  pharmacists  to  make  sure  the 
purchaser  knows  they  also  need  a  neutraliser 
and  a  conditioner. 

Johnson's  advertising  features  a  direct  line 
and  a  lot  of  calls  are  received  from  people  with 
damaged  hair.  The  commonest  cause  is 
relaxers  that  aren't  properly  washed  out  or 
neutralised.  Relaxed  hair  is  still  popular,  says 
Mrs  Wakeham,  but  the  use  of  extensions  and 
weave-ons  is  increasing  and  with  these  styles 
the  scalp  gets  very  dry  and  a  good,  regular 
conditioner  is  needed.  Johnson  Products  Co 
(UK)  Ltd.  Tel:  0323  644391. 


(tight  curls),  coarseness  and  dryness  (see 
figure).  While  European  hair  grows  from  a 
straight  follicle,  Afro  hair  emerges  curly,  with 
twists  and  crimps  (like  a  corkscrew),  because 
the  follicle  is  curved. 

A  strand  of  Caucasian  hair  is  round  in 
diameter  but  Afro  hair  is  flatter.  Oil  secretions 
from  the  sebaceous  gland,  are  hampered  in 
their  progress  up  the  hair  shaft  because  of  the 
follicle's  shape,  thus  hair  tends  to  be  dry.  So 
where  Caucasians  need  to  wash  their  hair 
several  times  weekly  to  prevent  greasiness, 


Afro  hair  only  needs  shampooing  weekly  or 
fortnightly.  And  to  overcome  the  tendency  to 
dryness,  hair  is  lubricated  regularly  with  oil- 
based  hairdressings  and  pomades. 

Carson's,  manufacturers  of  Dark  & 
Lovely,  say  "greases"  are  the  most  used 
health  and  beauty  aids  among  black 
Americans:  with  42  per  cent  using  them  twice 
weekly;  a  quarter  using  them  once  a  week  and 
18  per  cent  using  them  daily. 

Pomades  are  heavier  in  texture  and  are 
very  popular  among  the  trendy  young  men 
who  wear  very  short  styles  and  use  pomades 
to  achieve  a  wavy  look.  This  look  has 
"crossed  over"  into  the  population  at  large 
and  many  white  youngsters  are  now  seeking 
out  pomades  in  preference  to  gels  for  a  slicker, 
smoother  look. 

While  hair  in  its  natural  state  is  still  popular 
among  the  majority  of  men,  black  women  have 
for  many  years  tried  many  methods  to  remove 
the  kinkiness  from  their  curls,  claiming  that 
hair  is  made  easier  to  manage  and  gives  styling 
versatility. 

Hot  pressing  was  the  first  method  used, 
and  at  the  turn  of  the  century,  Madame 
Walker  from  Louisiana,  USA,  adaptecfan  iron 
comb  which  could  be  heated  and  successfully 
used  to  straighten  hair.  Pressing  oils,  with  a 
high  wax  content  are  applied  to  the  hair  which 
is  then  combed  through  with  the  hot  comb. 

Pressing  only  gives  a  temporary 
straightening  which  is  reversed  by  contact 
with  water  from  rain,  swimming  or  even 
perspiration.  This  method  is  still  used, 
especially  among  older  West  Indian  women. 
Permanent  straightening  or  relaxing  said  to  be 
used  by  more  than  half  of  black  women,  leaves 
hair  straight  for  about  two  months  until 
regrowth  appears.  Cream  bases  containing 
about  2 . 5  per  cent  sodium  hydroxide  (lye)  are 
used  professionally.  Milder  relaxers,  for  home 
use,  are  based  on  calcium  hydroxide  (no  lye 
formulae)  or  potassium  hydroxide.  The  type 
and  strength  used  depends  on  hair  texture  and 
condition: 

■  Mild  —  fine  or  bleached,  colour  treated  hair 

■  Regular  —  normal  hair 

■  Super  —  resistant,  coarse  hair 

Relaxers  penetrate  the  hair  cuticle  and 
break  down  disulphide  bonds  in  the  cortex. 

The  relaxer  is  left  on  for  the  specified  time. 
Instructions  must  be  strictly  followed  or  hair 
will  dissolve!  All  kits  come  with  detailed 
diagrammatic  instructions  and  the  tools 
needed  (for  instance  spatula,  gloves).  These 
should  be  purchased  for  home  use.  The 
relaxer  is  thoroughly  rinsed  out  with  water 
(any  traces  remaining  will  cause  scalp 
irritation)  then  a  neutralising  shampoo  should 
be  used  (relaxer  pH  varies  from  10-14). 

Curly  perms  really  took  off  in  the  1980s. 
The  original  "wet  look"  has  now  given  rise  to 
styles  that  are  more  natural,  although  they  still 
require  good  aftercare  to  maintain  curl. 
Ammonium  thioglycate  is  the  perming  solution 
normally  used  to  turn  tight  curls  into  bigger, 
looser  curls.  "Thio"  perms  have  a  pH  9-10, 
and  penetrate  through  to  the  cuticle  again 
breaking  disulphide  bonds.  Once  the  hair  is 
visibly  straight,  it  is  wound  around  rods, 
whose  diameter  varies  according  to  the  size  of 
curl  desired.  The  hair  re-forms  around  the 
shape  of  the  rods  and,  when  the  process  is 
completed,  the  solution  is  rinsed  thoroughly 
from  hair,  and  a  neutraliser  applied.  To 
prevent  hair  from  drying  out  activators  and 
moisturisers  should  be  applied  daily. 

To  maintain  perms,  relaxers  and  other 
styles,  specially  formulated  shampoos  and 
conditioners  are  essential  in  a  well  stocked 
Afro  haircare  section. 


Texturised  short  hair  for  men  and  women  from  Ashia  School  of  Hair  Design,  London.  Plaiting 
and  weaving  with  a  variety  of  extensions  is  becoming  more  and  more  popular.  All  styles  require 
maintenance  with  a  diverse  range  of  products 


^FRO  HAIR  EUROPEAN  HAIR 


216 


CHEMIST  &  DRUGGIST  11  FEBRUARY1989 


urqair! 


JOHNSON  PRODUCTS  Co. 

(UK)  Ltd., 
1  Green  Street,  Eastbourne, 
East  Sussex  BN21  1QN, 
England.  • 


the  Complete  hair  care 
system. 


GENTLE-TREATMENT 
NEW  PRODUCTS: 

•  Moisturising  Shampoo 

•  Reparative  Deep  Penetrating  Conditioner 

•  Styling  &  Conditioner  Spray 

•  Gentle-Treatment  Xtra  No-Lye  Conditioning  Creme 
Relaxer 

PLUS  POPULAR  RANGE: 

•  Gentle-Treatment  No-Lye  Conditioning  Creme 
Relaxer 

•  Improved  Instant  Conditioner 

•  Super  Setting  Lotion 

•  Light  Creme  Hairdress  with  Jojoba  Oil 


Long  lasting  hair  care  at  the  right  price 
Quality  relaxant  for  coarse,  resistant  and  hard  to 
relax  hair 

Ideally  suited  for  new  styling  trends 
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RELAXER  WARNING: 
Follow  directions  carefully  to 
avoid  skin  &  scalp  irritation,  hair 
breakage  and  eye  injury. 

1987  Johnson  Products  Co.,  Inc. 
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mall  doses — good  returns  from 
homoeopathic  medicines  sales 


Forty  years  ag^ ,  anyone  who  wanted  to  take 
a  herbal  or  homoeopathic  medicine  would  have 
been  most  likely  to  find  them  in  their  local 
chemist,  says  Michael  van  Straten,  LBC's 
broadcaster  on  complementary  medicines. 

Today  there  are  a  few  pharmacists  with  a 
particular  interest  in  selling  this  type  of 
medicine,  so  on  the  whole,  the  public  needs  to 
seek  out  the  nearest  health-food  store.  I  have 
to  say  that  I  find  this  state  of  affairs  surprising 
for  two  reasons. 

As  a  practitioner  of  complementary 
medicine  for  25  years,  I  have  seen  an 
extraordinary  growth  in  the  public's  interest. 
Why  can't  my  patients  obtain  the  natural 
medicines  that  are  prescribed  for  them  from 
the  obvious  place  —  their  local  chemist? 

As  a  journalist  and  broadcaster  I  have  seen 
the  attitudes  of  the  media  change  from 
antagonism,  to  acceptance,  and  finally  to  the 
outright  promotion  of  most  forms  of 
alternative  therapy.  Where  do  the  millions  of 
readers  and  listeners  go  for  more  advice  and 
information?  Certainly,  usually  not  their 
neighbourhood  pharmacy. 

This  is  not  the  case  in  the  rest  of  Europe.  In 
both  West  and  East  it  is  the  pharmacist  who 
often  dispenses  these  preparations.  It  makes 


Michael  van  Straten,  LBC 's  broadcaster  on 
complementary  medicines 


sound  sense,  professionally  and  commercially, 
for  the  chemist  to  take  a  greater  interest  in 
this  growing  market.  Since  the  now  famous 
speech  by  Prince  Charles,  the  attitude  of  the 
majority  of  doctors  has  changed.  More  of 
them  now  accept,  and  even  welcome  the 
concept  of  complementary  medicine.  What 
better  meeting  point  for  the  interface  of 
conventional  and  alternative  therapy  than  the 


When  it  comes  to  the  self  treatment  of  minor 
ailments  with  natural  medicines,  the  brand 
leader  is  New  Era  marketed  by  Seven  Seas. 
New  Era  is  a  range  of  homoeopathically 
prepared  mineral  tissue  salts.  Thought  by- 
many  to  be  a  new  innovation,  this  form  of 
treatment  in  fact  has  quite  a  history. 

It  was  in  1873  that  a  doctor,  W.H. 
Scheussler,  discovered  that  natural  mineral 
tissue  salts  in  the  body  played  a  vital  role  in 
maintaining  the  normal  functioning  of  the  body 
cells.  And,  most  interesting  of  all,  he  claimed 
that  cell  nutrition  could  be  restored  and 
metabolism  returned  to  normal  by  supplying 
the  right  mineral  tissue  salts  in  minute  particle 
form.  He  then  isolated  twelve  salts  that  were 
vitally  important  to  the  day-to-day  healthy 
functioning  of  the  body.  Today,  those  same 
homoeopathically  prepared  mineral  tissue 
salts  are  available  from  New  Era,  both  singly 
and  in  Combination  remedies  for  ease  of 
usage. 

Those  who  are  familiar  with  the  theories  of 
this  kind  of  therapy  tend  to  make  their  own 
remedies  by  combining  one  or  more  of  the 
single  tissue  salts.  Those  who  are  new  to  this 
kind  of  alternative  medicine  prefer  to  take  the 
clearly  labelled  Combination  remedies.  There 
are  18  to  choose  from  designed  to  treat 
specific  minor  ailments.  By  tradition  these 
remedies  are  labelled  with  the  letter  "A" 
through  to  "S",  with  the  ailment  they  are 


CHEMIST  STARTER  PACK  -  EASY  REFERENCE  CHART 

New  Era  Contains: 

Combination 'E'       Calc  Phos;  Mag  Phos; 

Nat  Phos;  Nat  Sulph( 


pharmacy?  Who  is  better  qualified  to 
understand  the  complex  questions  of  drug 
interactions,  or  to  act  as  the  link  between 
patient  and  practitioners,  than  the  pharmacist? 

There  is  no  need  to  have  a  full  working 
knowledge  of  the  homoeopathic  materia 
medica.  There  are  simple  combination 
remedies  available,  and  these  are  ideally 
suited  to  OTC  sales.  They  are  based  on  the 


designed  to  treat  clearly  marked  on  the  pack. 

For  most,  mineral  tissue  salt  therapy 
starts  when  "drugs"  have  failed  or  when  a 
consumer  becomes  worried  by  side  effects. 
To  illustrate  this  point,  sales  of  the  New  Era 
remedy  for  hayfever,  Combination  H,  rise  by 
a  staggering  degree  each  year.  This  year 
alone,  Combination  H  sales  rose  by  32  per 
cent  and  it  now  holds  a  full  9  per  cent  share  of 
the  total  hayfever  market,  which  is  estimated 
to  be  worth  £5. 6m.  Research  clearly  shows 
that  the  reason  for  this  increased  awareness 
is  the  acknowledged  side  effects  of  allopathic 
antihistamine  remedies. 


Therapy  switch 

Currently,  many  customers  are  bound  to  be 
asking  for  cough/cold  remedies.  Many  shy 
away  from  traditional  decongestants  because 
of  the  drowsiness  that  they  sometimes  cause. 
In  cases  such  as  this,  Combination  Q  for 
catarrh  and  Combination  J  for  coughs  and  colds 
can  be  confidently  recommended. 

More  potential  for  the  sales  of  New  Era 
homoeopathically  prepared  mineral  tissue 
salts  comes  from  women  who  are  pregnant  or 
who  have  young  children.  Pregnant  women 
are  wary  of  taking  drugs  and  more  and  more 
women  think  twice  about  the  type  of  medicine 
they  give  to  their  babies  and  children.  New 
Era  remedies  are  an  alternative. 


Indications: 

Colicky  pains 


Combination  'F' 

Kali  Phos;  Mag  Phos; 
Nat  Mur;  Silica 

Migraine 

Combination  'J' 

Ferr  Phos;  Kali  Mur; 
Nat  Mur 

Coughs,  colds,  chestiness 

Combination  'K' 

Kali  Sulph;  Nat  Mur; 
Silica 

Brittle  nails,  falling  hair 

Combination  'M' 

Nat  Phos;  Nat  Sulph; 
Kali  Mur;  Calc  Phos 

Rheumatic  pains 

Combination  'Q'       Ferr  Phos;  Kali  Mur;  Kali  Sulp;      Catarrh,  sinus  disorders 
Nat  Mur 


Mineral  tissue  salt  therapy — an 
alternative  for  self-treatment 


eneral  principles  laid  down  by  Samuel 
lahnemann  more  than  two  hundred  years 
go.  If  you  are  fortunate  in  having  a  local  GP 
/ho  is  also  a  homoeopath,  then  a  closer  study 
f  the  subject  is  fascinating,  and  will  enable  you 
)  become  more  involved  in  the  wider  aspects 
f  homoeopathic  prescribing  for  your  own 
ustomers,  as  well  as  satisfying  the  needs  of 
ractitioners. 

The  fact  that  the  public  is  growing  ever 
lore  wary  of  the  side  effects  of  drugs  is  self- 
vident.  They  are  keen  to  try  simple 
"eatments  as  a  first  line  of  defence.  The 
anger  is  that  they  may  delay  seeking  medical 
dvice  for  too  long.  The  chemist  who  knows 
is  customers  will  soon  spot  the  one  who  has 
ought  the  third  or  fourth  bottle  of  cough 
lixture,  antacids  or  analgesics,  and  is  then  in 
le  right  place  to  suggest  further  measures. 


["he  potential  for  growth  in  the  homoeopathic 
narket  is  huge  according  to  Tom  Hardman, 
lirector  of  marketing  for  Seven  Seas  Health 
"are  who  market  New  Era  mineral  tissue 
.alts.  "Compared  to  the  other  European 
narkets  where  sales  top  £309m,  we  are 
agging  behind  with  a  sales  of  only  £7m. 
lowever,  the  signs  for  steady  growth  are 
here.  Last  year  the  UK  market  grew  by  9  per 
ent,  a  full  2  per  cent  over  the  European 
narket  growth .  With  an  estimated  8  per  cent 
o  10  per  cent  of  the  UK  population  favouring 


Radio  sales  boost 


After  a  recent  series  of  early  morning  "Tips 
for  healthy  living"  on  LBC  Radio,  I  had  over 
10,000  requests  for  fact-sheets  about 
complementary  medicine. 

Two  articles  in  the  magazine  Best,  resulted 
in  5,000  letters  for  more  information  on  the 
New  Era  remedies  Combination  H  for  hay- 
fever,  and  Combination  Q  for  catarrh  and  sinus 
problems. 

The  doses  of  active  substances  in 
homoeopathic  preparations  may  be  very 
small,  but  the  returns  for  selling  them  are 
large.  Of  course  you  will  make  a  profit,  but  that 
is  not  the  return  I  mean.  The  pleasure  of 
dispensing  a  medicine  which  is  safe,  effective 
and  in  expensive  is  not  that  common. 


natural  remedies  for  minor  ailments  already, 
I  predict  that  these  figures  will  continue  to 
improve." 

Seven  Seas  see  sales  through  pharmacies 
as  being  vitally  important  to  that  growth.  And, 
as  a  result,  they  have  geared  a  promotional 
campaign  to  aid  retailers  who  are  new  to 
selling  homoeopathically  prepared  mineral 
tissue  salts. 

Tom  Hardman  reports:  "We  know  from 
research  into  the  self  treatment  of  minor 
ailments  using  complementary  medicines  that 


consumers  expect  to  find  homoeopathic 
preparations  in  their  local  pharmacy.  They 
also  need  easy  access  to  products  and 
information  to  browse  through  before  making 
a  decision  to  purchase."  He  continues: 
"Recent  trade  research  revealed  that 
pharmacies  experienced  a  considerable 
increase  in  sales  when  products  were  brought 
out  from  behind  the  counter  and  placed  on 
open  display.  The  same  principle  of  impulse 
purchase  applies  to  natural  remedies  as  well  as 
vitamin  supplements.  In  response,  we  have 
devised  special  selling  units  specifically  for 
pharmacies.  For  use  on  the  counter,  we  have 
produced  a  chemists'  starter  pack.  It's  an 
attractive  display  unit  containing  the  most 
popular  of  the  New  Era  Combination  remedies 
together  with  explanatory  leaflets.  Also 
included  are  copies  of  our  booklet  entitled  "A 
New  Era  for  natural  medicine ' ' .  This  booklet 
explains  the  theory  of  mineral  tissue  salt 
therapy  and  includes  commonly  asked 
questions  and  answers  on  the  subject.  It  is 
available  for  sale  at  49p  and  we're  offering  a  50 
per  cent  profit  margin  to  retailers  to  further 
promote  the  range." 

HOMOEOPATHIC  MEDICINE  MARKET  SIZE 
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As  the  clear  brand  leader  in  the  homoeopathic 
sector  with  a  45  per  cent  share  of  the  UK 
market,  New  Era  give  full  advertising  backing 
to  the  brand.  The  campaign  runs  through  the 
year  in  key  target  health  and  consumer 
magazines  and  national  newspapers.  With 
potential  new  consumers  in  mind,  the 
£500,000  campaign  highlights  the  two  biggest 
selling  remedies  at  key  selling  times. 

Combination  Q  for  catarrh  advertisements 
came  on  stream  in  December  and  will  continue 
to  run  until  the  end  of  February.  Starting  in 
May,  ready  to  catch  the  hayfever  season, 
Combination  H  advertisements  will  run  until 
July.  And,  in  addition,  eyecatching,  full-page 
colour  spaces  devoted  to  promoting  the  New 
Era  range  appear  in  health  orientated  and 
women's  magazines  from  September  to  April. 

"We're  committed  to  growth  during  the 
next  few  years.  And,  in  order  to  encourage 
this,  we  are  going  to  pull  out  all  the  stops  to 
capture  an  even  bigger  slice  of  this  potentially 
huge  market, ' '  says  Tom  Hardman.  "Natural 
medicines  have  a  vital  role  to  play  in  the 
marketplace.  And  it's  a  role  that's  going  to 
continue  to  increase  over  the  coming  years. ' ' 


The  New  Era  range  of  Combination  remedies  in  thei 
POS  unit  along  with  a  company  guide  to  the 
homoeopathic  treatment  of  everyday  ailments 


A  NATURAL 

METHOD 
OP  HEALING 


New  Era 

IIS  NA1 1!  RAL  BALANCE 

No  artificial  additives. 


f  *4En> 
CfoUiKM 

Nk 

'  "  j"" 

'*Bf* 

1  MMm 

Viih 

MferaiiK 


A  'new  era'  for  growth 


All  abroad  for  training? 


The  Royal  Pharmaceutical  Society 
is  to  consider  allowing  pharmacy 
students  to  undertake  some  or  all 
of  their  studies  or  preregistration 
experience  abroad. 

The  matter  was  discussed  by 
the  Education  Committee  at  this 
month's  Council  meeting, 
following  a  request  for  clarification 
on  whether  study  undertaken  in 
other  EC  member  states  by  UK 
students  would  be  recognised  by 
the  Society  and  UK  universities. 

The  Committee  noted  that  the 
Official  Journal  of  the  European 
Communities  had  indicated  that 
such  studies,  under  the  EC 
scheme  known  as  "Erasmus", 
would  be  fully  recognised  towards 
the  students'  home  country 
diploma  or  qualifications.  Funding 
for  the  Erasmus  scheme  could  be 
made  only  for  exchanges  of  a 
year's  duration. 

The  Committee  recognised 
the  general  benefits  of  broadening 
students'  education,  but  observed 
that  even  within  the  UK,  where  all 
courses  met  Council's  criteria  for 
accreditation,  the  detailed 
programming  of  pharmacy  degree 
courses  differed  to  the  extent  that 
exchanges  between  schools  were 
not  possible.  As  UK  registration 
required  completion  of  a  degree 
course  approved  by  the  Society, 
there  would  be  considerable 
difficulties  for  UK  students  to 
undertake  a  substantial  part  of 
their  course  outside  the  UK. 

The  Committee  agreed  that  in 
a  sandwich  course  leading  to  a 
degree  Council  might  consider  a 
request  for  six  months  of  the 
preregistration  component  to  be 
spent  abroad,  but  that  for  a  three- 
year  course  the  Society  would 
continue  to  require  satisfactory 
completion  of  a  course  approved 
by  the  Society. 

The  Society  had  yet  to 
consider  whether  preregistration 
experience  after  graduation  might 
be  undertaken  abroad.  It  was 
noted  that  experience  after 
graduation  fell  outside  the 
Erasmus  scheme. 
Special  general  meeting  President, 
Bernard  Silverman,  said  that  the 
officers  thought  the  date  chosen 
for  the  SGM  in  London  should 
allow  branches  sufficient  time  to 
arrange  meetings  to  discuss  the 
motion  on  Supervision  at  local 
level  (see  pl93).  It  was  in  the 
membership's  interest  to 
consider  the  whole  subject  and  be 
encouraged  to  attend  the  SGM. 

Graham  Walker  was 
concerned  that  the  motion 
expressed  a  lack  of  confidence  in 
Council  rather  than  specifically 
addressing  the  question  of  a  final 
check  of  each  prescription. 


Professor  Geoff  Booth  said  that 
although  the  motion  was  one  of  no 
confidence  in  Council  it  went  on  to 
say  specifically  '  'on  the  matter  of 
the  pharmacist  making  the  final 
check ' ' .  The  president  reminded 
Council  that,  in  connection  with  a 
motion  to  be  put  to  the  branch 
representatives'  meeting  in  May, 
it  had  already  been  agreed  that  the 
Council's  policy  document  and 
model  dispensing  procedure 
should  be  sent  to  branch 
secretaries  to  ensure  informed 
debate. 

Concern  over  product  licence  fees  The 

Society  is  to  write  to  the 
Department  of  Health  expressing 
concern  as  to  whether  the 
proposed  changes  in  the  fee 
structure  for  product  licences  will 
be  sufficient  to  enable  the  new 
Medicines  Control  Agency  to 
carry  out  its  work. 

The  Legislation  Committee 
noted  the  intention  that  the  fee 
structure  should  fully  recover  the 
costs  of  running  the  agency,  but 
was  not  convinced  that  the 
proposals  were  sufficient  to  allow 
the  agency  to  carry  out  its 
expected  functions.  In  particular, 
there  was  concern  as  to  whether 
work  other  than  licensing  —  such 
as  adverse  reaction  monitoring, 
enforcement,  European  work  and 
international  work  —  had 
satisfactorily  been  covered  in  the 
fee  structure. 

Discontinuation  of  annual  fees 
would  make  cash  flow  and 
budgeting  difficult  to  assess 
because  of  the  unpredictability  of 
the  income.  Some  fees  appeared 
too  low  and  hardly  worth 
collecting,  for  example,  the  fee  for 
export  certificates. 
Evidence  on  NHS  proposals  The  Society 
is  to  submit  evidence  to  the  House 
of  Commons  Social  Services 
Committee  on  the  Government 
proposals  for  the  future  of  the 
NHS,  giving  views  on  resourcing 
and  the  pharmacist  contribution. 

Because  the  proposals  had 
been  published  only  on  the  day  of 
the  Council  meeting,  the  Council 
was  able  to  given  them  only 
preliminary  consideration.  It  was 
agreed  that  draft  evidence  should 
be  prepared  in  the  office  for 
confirmation  at  the  March 
meeting.  Before  preparing 
comments  for  the  Department  of 
Health,  it  was  agreed  to  wait  for 
the  Department's  eight  working 
documents  setting  out  in  detail 
how  some  of  the  main  proposals 
were  to  be  implemented. 
Les  menus  francais  Council  has 
rejected  a  proposal  that  its  dinner 
menus  should  no  longer  be  printed 
in  French. 

Putting  the  motion  "that  the 


menus  for  Council  dinners  be 
published  in  English",  Mr  D. 
Sharpe  said:  "Monsieur  le 
president  et  mes  amis  de  Conseil, 
je  suis  heureux  de  vous  presenter 
aujourd'hui  cette  proposition.  Les 
repas  a  ['occasion  de  nos  reunions 
de  Conseil  sont  excellents,  mais 
ils  ne  sont  pas  meilleurs  parce  que 
le  menu  est  en  francais.  Nous 
sommes  une  societe  Britannique. 
Notre  chef  est  Britannique.  Nous 
parlons  et  nous  ecrivons  en 
anglais.  Vive  le  menu  en  anglais! 
Vive  1' Angleterre! ' '  Mr  A.  Tanna 
seconded  the  motion. 

Professor  T.G.  Booth 
opposed  the  motion,  pointing  out 
that  the  fact  that  the  menu  was  in 
French  invariably  provided  an 
opening  topic  of  conversation  for 
guests  to  air  their  erudition  on  a 
multiplicity  of  fronts. 

Mrs  CM.  Puxon  said  that  one 
of  the  greatest  French 
contributions  to  British  culture 
had  been  through  their  cuisine. 
The  history  of  using  French  in 
menus  went  back  to  the  great 
chefs  such  as  Escoffier  and 
Careme  who  had  revolutionised 
the  high  cookery  of  England.  She 
opposed  the  motion  on  grounds  of 
history  and  amity.  The  motion 
was  lost. 

Psychiatric  drug  use  The  Society  is  to 
remind  heads  of  schools  of 
pharmacy  of  the  recom- 
mendations in  the  World  Health 
Organisation's  working  group 
report  on  the  role  of  pharmacy 
schools  in  the  rational  use  of 
psychiatric  drugs.  The  Society's 
letter  will  refer  in  particular  to  two 
recommendations.  One  is  that 
early  in  the  undergraduate 
programme  there  should  be  a 
module  on  the  principles  of,  and 
the  pharmacist's  role  in,  the 
rational  use  of  drugs.  The  other, 
which  applies  to  both  the 
undergraduate  course  and  further 
education  progammes,  is  that  the 
time  made  available  for  the  study 
of  the  underlying  paraphysiology, 
pharmacology  and  therapeutics  of 
psychoactive  drugs  should  reflect 
the  incidence  and  prevalence  of 
mental  illness  and  drug 
dependence. 

Labels  complaint  Council  is  to 
complain  to  the  Statutory 
Committee  about  a  community 
pharmacist  alleged  to  have 
refused  to  implement  the 
professional  requirement  that 
dispensing  lables  should  be 
produced  by  mechanical  means. 
BPC  recordings  Council  is 
considering  a  proposal  that 
recordings  should  be  made  of  the 
working  sessions  of  the  1989 
British  Pharmaceutical 
Conference  for  subsequent  sale. 


The  proposal  would  not  involve 
the  Conference  organisation  in 
any  cost.  Council  agreed  that 
discussions  should  be  held  with 
the  company  which  had  made  the 
proposal,  QED  Recording 
Services  Ltd. 

Society's  museum  The  Society's 
museum  has  been  granted  full 
registration  under  the  Museums 
and  Galleries  Commission 
registration  scheme  for  museums 
in  the  UK.  It  was  one  of  the  first  to 
gain  this  recognition. 
Careers  meetings  The  Education 
Committee  agreed  that  there  was 
value  in  pharmacy  technicians 
participating  in  careers  meetings, 
and  that  this  should  be  brought  to 
the  attention  of  branch  careers 
officers.  The  Society  is  to 
consider  expanding  its  careers 
service  activities  to  include  the 
dissemination  of  material  on 
careers  as  pharmacy  technicians. 
Academic  units  in  hospitals  The  topic  of 
academic  pharmacy  units  within 
the  hospital  service  is  to  be 
discussed  at  a  meeting  between 
representatives  of  the  Society  and 
representatives  of  the  regional 
pharmaceutical  officers 
committee. 

Funds  for  training  courses  Funds  have 
been  granted  by  the  Department 
of  Health  pharmaceutical  division 
to  allow  regional  course 
organisers  to  attend  a  "training 
the  trainers"  communication 
skills  workshop,  to  be  held  in 
Birmingham  from  March  15-17. 
Council  agreed  that  any  vacancies 
on  the  workshop  should  be  offered 
to  schools  of  pharmacy. 
Galen  award  The  adjudicating  panel 
for  the  Society's  1989  Galen 
award  is  to  be  Professor  Booth, 
Mr  C.  Hitchings  and  Mr  N.  Wood. 
Council  agreed  that  from  1990  one 
panel  would  assess  applications 
for  both  the  Galen  award  and  the 
Sir  Hugh  Linstead  fellowship. 


Fewer 
pharmacies 

The  number  of  registered! 
pharmacies  showed  its  usual  post- 
Christmas  decline,  falling  39  to 
11,727. 

England  saw  a  drop  of  38 
premises  with  10  openings  and  54  J 
closures  (one  opening  and  tenj 
closures  in  London).  There  was! 
one  opening  and  one  closure  in  i 
Wales  and  two  openings  and  three 
closures  in  Scotland. 

There  were  1 1 , 9 2  8  i 
pharmacies  on  the  Register  inj 
January  1988. 
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'Opting  ou 
dangers 
outlined 


GUILD  OF  HOSPITAL  PHARMACIST 


Guild  delegates  give  support  to 
technicians 

With  the  result  of  the  ballot  on  pay  due  four  days  later  the,  38th  Guild  Group  Delegates 
Meeting  last  Saturday  was  always  likely  to  be  a  muted  affair.  With  flexible  grading  and 
pay  scales  non-issues  for  this  year,  debate  switched  to  the  plight  of  hospital  pharmacy 
technicians.  C&D  reports  from  the  Camden  headquarters  of  the  Manufacturing,  Science, 
Finance  Union  headquarters  in  Camden. 


Guild  Group  delegates  meetings 
ire  arguably  the  most  sociable 
solicy  meetings  on  the  pharmacy 
:alendar.  One  reason  could  well 
De  the  format,  with  an  early 
Saturday  morning  start  following 
in  evening  meeting  of  delegates  in 
:he  hostelries  of  London. 

Last  Friday  night,  however, 
ihe  beer  must  have  been  off, 
Decause  debate  on  the  26  motions 
was  a  little  subdued.  With  flexible 
grading  and  pay  a  non-starter 
ahead  of  the  ballot  result,  Guild 
Groups  turned  their  attention  to 
future  negotiations  and  other  NHS 
matters. 

And  by  the  time  delegates  left 
Camden  a  little  earlier  than  usual, 
they  had  expressed  their  support 
for  hospital  pharmacy  technicians 
in  their  fight  for  a  better  deal,  had 
:alled  for  paternity  leave  and 
indemnity  insurance  to  be  included 
in  the  pay  package,  but  had 
rejected  calls  for  extra  pay  for 
College  of  Pharmacy  Practice 
members,  and  hustings  for  Guild 
Council  elections. 

Proposing  that  Guild  Council 
should  consult  with  the 
representatives  of  pharmacy 
technicians  to  identify  common 
interests,  Andrew  Willet  (Yorks) 
said  that  technicians  had  had  a  bad 
deal  over  the  past  few  years. 
"The  'parity'  between  the  top  of 
the  senior  technicians  scale  and 
the  basic  grade  scale  has  now 
gone,"  he  said.  "Nuffield  says 
that  the  roles  of  the  pharmacist 
and  the  technician  are 
complementary  —  for  progress 
these  roles  need  to  be  defined. ' ' 

The  motion  was  accepted, 
though  an  amendment  proposing 
that  such  consultations  should  lead 
to  the  formulation  of  a  joint  policy 
for  the  future  of  the  hospital 
pharmacy  service  was  defeated. 

Proposing  a  second  motion  of 
support  for  pharmacy  technicians' 
pursuit  of  an  improvement  in  pay, 
conditions  and  career  structure, 
Nigel  Barnes  (West  Midlands) 
said  that  pharmacy  technicians 
were  now  poorly  paid  compared  to 
other  NHS  technical  groups, 
though  their  responsibilities  had 
increased.  Keith  Farrer  (East 
Midlands),  seconding,  agreed. 
"We  are  in  a  battle  to  recruit 
technicians,"  he  said.  "The 
number  of  school  leavers  is  falling, 
and  other  large  employers  are 


President  V  Ian  Fenton-May 


dropping  their  entrance 
requirements."  The  motion  was 
carried. 

The  first  moment  of  light  relief 
came  with  the  Liverpool  Group's 
motion  that  members  of  the 
College  of  Pharmacy  Practice  — 
by  examination  —  should  be 
rewarded  with  extra  pay.  Peter 
Matthews  (West  Midlands) 
pointed  out  that  it  was  unfair  to 
exclude  members  of  the  College 
who  had  obtained  their  MCPP  by 
"virtues"  other  than  by  exam. 
The  motion  was  eventually 
defeated  as  delegates  decided  it 
was  wrong  to  single  out  one  form 
of  further  education  for  special 
treatment. 

The  issue  of  regional  pay  last 
appeared  on  the  then  Branch 
Delegates  Meeting  order  paper  in 
1987,  when  it  was  defeated 
following  the  introduction  of  a 
wrecking  amendment  proposing 
an  "altitude  allowance".  The 
Essex  Group's  motion  fared  no 
better  this  year.' 

Guild  negotiators  received 
instructions  from  delegates  who 
approved  motions  calling  for 
special  duty  payments  to  reflect 
hourly  rates;  backed  the  staff 
side's  attempt  to  achieve  and 
weighted  deals  (where 
percentage  increases  include  back 
pay  to  produce  a  higher  starting 
point  the  following  year);  and 
agreed  that  interim  lump  sum 
payments  should  be  one-offs. 

In  response  to  two  motions 
critical  of  MSF's  actions  in 
support  of  the  1988-89  pay  claim, 
national  officer  John  Chowcat  told 
delegates  it  was  every  member's 
responsibility,  as  well  as  the 
unions,  to  lobby  MPs  and  local 
media    for    support.  MSF- 


sponsored  MPs  had  been  briefed 
on  the  hospital  pharmacy  situation 
at  a  meeting  before  Christmas, 
and  the  benefits  in  Parliamentary 
terms  would  be  seen  this  year,  Mr 
Chowcat  promised.  While  Mr 
Chowcat's  explanations  seemed 
reasonable  to  many  delegates, 
one  motion  was  carried  though  the 
other  was  defeated. 

Peter  Matthews  (West 
Midlands)  was  the  first  up  after 
lunch,  with  a  plea  for  paternity 
leave  for  NHS  staff.  Responding 
to  the  debate,  Guild  general 
secretary  Dr  David  Bird  said  that 
"paternity  leave"  was  currently 
going  through  the  very  slow 
machinery  of  the  General  Whitley 
Council.  Backdating  of  any  future 
settlement  is  thought  to  be  a  non- 
starter. 

The  meeting  then  approved  a 
motion  calling  for  employer- 
funded  professional  indemnity 
insurance  to  become  a  part  of  the 
conditions  of  service  after  a 
debate  focussing  on  the  spiralling 
costs  of  the  increasing  numbers  of 
medical  claims. 

Dr  David  Bird  was  also  called 
upon  to  reply  to  a  debate  on 
pension  provision.  He  told 
delegates  who  wanted  to  compare 
schemes,  to  look  into  all  the 
contribution,  both  employee  and 
employer,  and  treasury  to  the 
NHS  superannuation  scheme. 

Votes  taken  throughout  the 
day  were  very  clear  cut,  except 
one.  A  South  Yorkshire  motion 
that  Guild  Council  should  organise 
hustings  for  elections  was  lost, 
after  a  recount ,  by  one  vote . 


The  "opting  out"  provisions  of 
the  Government's  White  Paper 
on  the  NHS  has  implications  for  all 
professional  departments  and 
services,  says  MSF  national 
officer  John  Chowcat. 

"Large  hospitals  could 
become  trusts  and  will  then  be 
free  to  set  their  own  pay  and 
conditions  of  service,"  he  told 
delegates  to  the  Guild  GDM.  '  'All 
we  know  is  that  on  day  one  of  a 
hospital  opting  out,  the  employees 
will  continue  to  work  under  their 
previous  arrangements.  But  24 
hours  later  those  arrangements 
are  open  to  variation. 

Much  depends  on  the 
intervening  period,  Mr  Chowcat 
said.  Now  is  the  time  to  set  up 
new  structures  that  were 
worthwhile  and  had  a  relevance  to 
the  future.  "If  you  don't  make  a 
particular  effort  now  nationally, 
then  the  variations  in  practice 
between  particular  hospitals  will 
be  greater." 

Mr  Chowcat  said  there  was 
also  a  clear  reference  in  the  White 
Paper  to  an  extension  of 
competitive  tendering  outside  the 
non-support  services.  "A  number 
of  health  authorities  are  already 
looking  at  such  arrangements  as 
part  of  contingency  planning. 

In  his  address,  Guild  general 
secretary  Dr  David  Bird  reminded 
delegates  that,  whichever  way  the 
ballot  went,  the  days  of  small 
teams  from  staff  side  and 
management  side  meeting  at  the 
Elephant  and  Castle  were  largely 
over,  and  that  local  negotiations 
would  be  the  norm. 

The  changes  would  mean  that 
individual  pharmacists  would  have 
an  influence  on  their  own  pay  and 
conditions,  and  this  change  was 
reflected  in  the  flood  of 
membership  applications  the  Guild 
was  receiving. 


HIGH  QUALITY  GRADUATED 
COMPRESSION 

HOSIERY  EOR  F.P.IO  PRESCRIPTIONS. 

Sev»n  in  labels  showing  washing  instructions,  class  and 
size  make  repeat  prescriptions  easy. 


COMPRESSION  CLASSES  I,  2  and  3  I N  ALL 
SIZES  READILY  AVAILABLE.  OPEN  TOE 
DESIGN  IN  CLASSES  2  AND  3 

through  UNICHEM,  CREDENHILL  and  other  wholesalers. 

ALL  DUOMED  CLASS  2  OPEN  TOE  STOCKINGS 
NOW  AVAILABLE  PROM  LOCAL  UNICHEM 
BRANCHES  (subject  to  Unichem  Medical  Profit  Share). 

Medi  U.K.  Ltd..  Fields  Yard.  Plough  Lane. 
HEREFORD  HR4  OEL.  Tel:  0432  51682 
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Elections  and 
supervision 

Now  that  the  Council  elections  are 
imminent,  any  pharmacist 
dissatisfied  with  the  way  individual 
Council  members  voted  on  the 
supervision  issue  in  the  Council 
chamber,  has  means  of  testing 
policy  at  the  hustings. 

The  candidates  wishing  to 
stand  for  the  first  time,  as  well 
those  retiring  Council  members 
who  are  eligible  and  seeking  re- 
election, should  spell  out  their 
feelings  on  this  contentious  issue 
now  by  simply  stating  in  the 
pharmaceutical  Press  whether 
they  agree  or  disagree  with  the 
Council's  policy  on  supervision. 
Silence  could  speak  volumes! 

Individuals  could  then  be 
challenged  directly  or  through  the 
columns  of  the  pharmaceutical 
Press  before  the  names  of  the 
candidates  are  published,  after 
which  time  the  candidates  are 
asked  not  to  send  any  letters  to 
the  pharmaceutical  Press. 

As  one  who  was  prepared  to 
declare  his  intention  on 
supervision  when  standing  for  the 
re-election  last  year,  I  have  no 
hesitation  in  recommending  this 
route  to  my  peers. 


Ashwin  Tanna 

London 


The  year 
ahead 

The  last  year  has  been  a  hectic 
one  for  the  Young  Pharmacist's 
Group  with  some  notable 
achievements.  Membership  has 
doubled;  YPG  Question  Time  has 
become  a  legend  in  its  own 
lifetime;  YPG  has  sponsored  a 
YPG  Prize  for  schools  of 
pharmacy;  we  have,  in 
conjunction  with  BPS  A,  had  a  joint 
skiing  trip.  Regional  meetings 
have  been  well  attended,  YPG 
News  has  been  published  regularly 
and,  of  course  we  have  again 
produced  some  quality  working 
party  reports  which  have  been 
submitted  to  Council. 

However,  we  have  only  just 
begun,  and  1988/89  will  be  an 
action-packed  year.  As  a  result  of 
a  two  day  strategy  meeting  we 
have  set  some  ambitious  goals  for 
this  year's  Executive. 
Membership  is  again  set  to 
double,  but  a  chief  priority  is  to 
increase  the  benefits  offered  to 
YPG  members.  We  intend  to  offer 
practical  help  on  a  wide  range  of 
issues.  We  will  hopefully  be 
offering  a  file  for  newsletters, 


career  information,  legal  advice, 
countdown  card,  improved 
membership  cards  and  many 
other  benefits. 

There  will  be  five  working 
party  reports  on: 

■  The  effect  of  Europe  on  the 
profession  of  pharmacy,  with 
specific  reference  to  the 
compatibility  of  exam  and 
professional  qualifications, 
European  career  opportunities  for 
UK  pharmacists,  and  career 
competition  from  European 
pharmacists. 

■  A  hosptial  report  will  look  at  the 
attitudes  of  patients  and 
professionals  to  staff  pharmacists. 

■  How  do  we  arrive  at  an 
assessment  of  competences?  This 
working  party  will  consider 
whether  pharmacists  should  be 
assessed  and  if  so  how.  Should 
there  be  continual  assessment  and 
who  should  undertake  this? 

■  A  continuation  of  the  YPG  poll 
on  the  public's  view  of  pharmacy 
undertaken  for  last  year's  AGM. 

■  A  joint  YPG/BPSA  working 
party  report  following  on  from  the 
YPG  education  report  published 
earlier,  which  will  look  at  our 
recommendations  in  detail. 

We  will  again  be  holding  four 
regional  conferences  in  London, 
Birmingham,  Edinburgh  and 
Cardiff. 

The  generation  of  finance  is 
vital  for  any  national  organisation. 
Sponsorship  was  tremendous  in 
'87/88  and  we  intend  to  increase 
this  in  '88/89.  We  are  looking  at 
long  term  financial  planning  to 
provide  the  YPG  not  only  with 
funds  for  next  year  but  for  the 
next  10-15  years. 

Our  aim  is  to  enable  sufficient 
funds  to  be  available  so  that  the 
YPG  can  tackle  any  problem  that 
pharmacy  faces  without  financial 
constraints. 

We  also  intend  to  continue  to 
support  pharmacy  education  with 
the  continuation  of  the  YPG  Prize 
for  schools  of  pharmacy. 

There  will  be  six  newsletters 
this  year.  To  increase 
participation  there  will  be  a  £5 
prize  per  edition  for  the  best 
submission  and  a  £20  prize  at  the 
end  of  the  year  for  the  best 
submission. 

A  special  careers  feature  will 
be  run  throughout  the  year  with 
submissions  from  employers 
within  pharmacy. 

We  intend  to  hold  a  two  day 
AGM  this  year.  We  will  again  be 
running  our  question  time  event 
but  you  will  see  another  first  for 
the  YPG  with  the  introduction  of 
another  novel  concept  this  year. 
The  two  days  will  incorporate  a 
major  social  event. 

These  are  some  of  YPG's 
plans:  we  aim  to  achieve  a  great 
deal. 


R.  Carroll, 

Chairman,  Young  Pharmacists 
Group 


Doctor 
dispensing: 
tricks  of  the 

trade? 

Mr  Gartside's  letter  (C&D  last 
week)  concerning  ingredient  costs 
in  Oxford  and  Gwynedd  is  well 
timed.  If  he  had  the  open-ended 
freedom  to  dispense  the  NHS 
prescriptions  that  he  had  written 
under  the  so  called  "contract" 
where  there  is  no  accountability 
for  his  accounts  and  no  audit  of  his 
costs ;  if  his  regulatory  body  were 
the  General  Medical  Council, 
which  has  not  a  word  of  censure 
for  such  conduct;  and  if  he  had  a 
trade  union  such  as  the  British 
Medical  Association  which  fully 
endorses  the  actions  of  its 
members  and  speaks  only  of  the 
delicate  and  confidential 
relationship  between  practitioner 
and  patient  —  he  too  would  be  able 
to  get  away  with  the  manipulation 
of  prescribing  and  dispensing  to 
his  advantage. 

Here  are  some  of  the  favourite 
methods  used:  Recycling 
medicines  returned  from  patients: 
When  patients  return  unused 
medicines,  the  returned  goods 
may  be  recycled,  especially  if  they 
are  in  solid  dosage  form  and  bear 
no  visual  signs  of  deterioration. 

Supplying  free  samples  on 
NHS  prescription:  Where  labels 
have  been  imperfectly  applied,  the 
underlying  label  stating  "Free 
Sample"  is  clearly  seen. 

Writing  the  proprietary  name 
on  the  label  but  dispensing  the 
cheaper  generic:  This  practice 
existed  formerly  in  hospitals  by 
mutual  agreement  between  senior 
medical  and  pharmaceutical  staff  in 
the  interests  of  economy. 
Pharmacy  contractors  would  be 
penalized  by  the  FPC  and  the 
Statutory  Committee.  The 
doctors'  reason  was  "hospitals  do 
it,  why  shouldn't  we?"  Some 
deductions  are  made  from 
payments  to  doctors,  but  with  no 
registration  for  VAT  or  other 
accountability  the  uncovenanted 
profits  are  substantial. 

These  examples  are  taken 
from  "A  New  Dispensation",  an 
RPA  sponsored  survey  to  be 
published  this  month.  The  profits 
to  dispensing  doctors  are 
estimated  at  £100m  a  year. 
Doctors  cannot  deny  this  as  they 
have  no  audit  records  to  disprove 
it.  Thank  you  all  in  Gwynedd  and 
Oxford .  You  have  been  chosen  for 
our  next  project,  the  Shamholt 
Survey,  of  which  more  later. 


Keith  Jenkins 

Wendover 
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Wholesalers 
on  PSNC? 

The  community  pharmacist  is  all 
too  painfully  aware  of  the 
consequences  now  that  the  "cost- 
plus  contract"  has  been 
unilaterally  terminated  by  the 
DoH.  A  single  fee  for  all  scripts 
seems  to  be  the  likely  outcome 
from  the  discussion  between  our 
"consultative  committee"  and 
the  DoH. 

The  effectiveness  of  our 
consultative  committee  is  now  in 
grave  doubt,  and  I  feel  that  now  is 
the  time  for  a  re-think  concerning 
the  constitution  of  the  old 
Pharmaceutical  Services 
Negotiating  Committee. 

The  resignation  of  Mr  Smith  is 
surrounded  by  mystery.  Whether 
warring  factions  within  the  PSNC 
were  responsible  for  his 
departure,  perhaps  we  may  never 
be  told.  But  the  fact  remains,  a 
large  void  has  been  created  by  Mr 
Smith  leaving. 

His  departure  leads  me  to 
suggest  that  the  PSNC  should  be 
re-organised  to  include 
representatives  from  the 
Unichem  membership,  now 
totalling 4,274.  Before  the  Vestric 
and  Numark  lobby  have  a  stroke  I 
would,  in  the  interest  of 
democracy,  want  a  proportionate 
representation  from  their  groups. 

The  National  Pharmaceutical 
Association  already  have  five 
members  on  the  PSNC  who 
represent  their  10,000  members. 
The  Company  Chemists 
Association  may  feel  threatened 
by  this  novel  suggestion,  but  if  it 
has  the  interest  of  the  profession 
as  a  whole  at  heart  then  its 
objections  should  be  minimal. 


I  am  sure  that  the  Unichem, 
NPA,  Numark,  Vestric  and  the 
Company  Chemists  are  as 
concerned  as  I  am  about  the  future 
of  pharmacy  in  the  NHS.  I  feel,  a 
no-nonsense,  hard-nosed, 
business  person  experienced  in 
negotiating  with  Civil  Servants  is 
vital  to  head  up  a  new  dynamic 
committee  to  withstand  the 
economic  catastrophy  the  DoH  is 
trying  to  inflict  upon  us. 

A  constitutional  conference 
would  be  required  to  change  the 
present  PSNC  to  the  new 
committee  format,  so  assuring 
that  we  go  into  1989  as  potential 
winners  not  wimps! 


G.S.  Dent 

Newbiggin,  Northumberland 


Supervision 
suspicions 

The  controversy  aroused  by 
Council's  policy  on  supervision 
has  been  heightened  by  the  model 
dispensing  procedure  Council 
would  have  us  follow.  If  "Council 
expects  that  most  pharmacists  will 
decide  to  carry  out  a  final  check  on 
a  dispensed  medicine  before  it  is 
handed  out"  CP/),  then  why  did 
they  not  specify  this  in  the  model 
dispensing  procedure?  This  surely 
would  have  satisfied  all  parties, 
allowing  the  activity  of  dispensing 
to  become  a  matter  for 
professional  rather  than  legal 
constraint,  while  retaining  the  all 
important  safeguard  for  the 
patient  and  the  profession.  The 
general  public  and  members  of 
other  health  professions  will 


surely  question  the  judgment  of  a 
profession  which  is  not  seen  to  be 
carrying  out  its  primary  function, 
which  is  to  ensure  that  the  patient 
receives  the  correct  medication  in 
the  correct  dose  and  form! 

Thus  far  I  am  merely 
expanding  on  previous 
arguments.  I  would  now  ask  the 
profession  to  reconsider  this 
policy  in  the  light  of  the 
Government's  decision  to 
abandon  cost-plus.  If  I  may  quote 
Mike  Brining  in  the  latest  edition 
of  "PSNC  News":  "The 
Department  regards  Nuffield  as  a 
nuisance  but  feels  obliged  to  make 
a  token  gesture  in  its  direction. ' ' 
We  can  all  see  that  this  is  indeed 
an  accurate  assessment  of  the 
Government's  attitude  towards 
our  profession:  so  why  are  they  so 
keen  to  devote  precious 
parliamentary  time  to  enact 
legislation  which  will  allow 
Council's  supervision  policy  to 
proceed?  Is  it  because  it  is  so 
committed  to  Nuffield?  I  hardly 
think  so.  Could  there  be  some 
other  motive,  such  as  the  removal 
of  our  privileged  position  in  law  of 
monopoly  suppliers  of  the  nation's 
prescription  medicines?  To  me 
this  seems  much  more  plausible. 

Finally,  I  would  like  to  urge  my 
fellow  pharmacists  to  attend  the 
Liverpool  Branch  meeting  called 
to  discuss  this  matter.  It  is  to  be 
open  to  all  pharmacists.  A 
member  of  Council  is  to  attend,  so 
it  will  be  our  opportunity  to  hear 
Council's  position  in  full,  and  to 
make  our  opinion  known  direct  to 
Council.  The  meeting  is  to  be  held 
at  8pm  on  Thursday,  February  16 
at  the  Gateacre  Hall  Hotel, 
Liverpool  25. 


John  Donoghye 

Liverpool 


£2,700  Bal 

I  am  pleased  to  announce  that  the 
Charity  Ball  last  November  raised 
£2,700  which  has  been  presented 
to  The  Prince  and  Princess  of 
Wales  Hospice  in  Glasgow. 

I  would  especially  like  to  thank 
those  who  supported  the  event, 
orgamsed  jointly  by  the  Glasgow 
Pharmacy  Club  and  the  Glasgow 
and  West  of  Scotland  Branch  of 
the  Pharmaceutical  Society. 


R.M.  Hogarth 

Secretary,  Organising  Committee 


Cod  liver  oil 
not  Maxepa's 


equal 


Further  to  your  article  reporting 
the  comments  on  Maxepa  in  the 
Drug  &  Therapeutics  Bulletin,  I 
would  like  to  draw  attention  to  an 
important  supplementary  item. 

The  Bulletin  of  December  28, 
1988  contains  an  expression  of 
regret  for  its  suggestion  that  CLO 
is  equivalent  to  Maxepa  and  that  it 
may  be  preferred  because  of 
lower  cost.  It  says:  "A  dose  of 
20ml  daily  which  would  be  needed 
to  provide  a  similar  amount  of 
marine  triglycerides  as  10ml  of 
Maxepa,  contains  excessive 
amounts  of  vitamins  A  and  D. " 


Or  O.K.  Lloyd 

Medical  director, 
Duncan  Flockhart 


Domperidone? 


i 


Evoxin  is  a  registered  trade  mark 
Sterling  Research  Laboratories, 
Onslow  Street,  Guildford,  Surrey  GU1  4YS 


Sterling 
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USINESSNEWS 


Boots  seek 
staffing 
answer 

Boots  announced  this  week  the 
introduction  of  term  time  job 
contracts  for  working  parents  and 
job  sharing  among  staff  in  their 
retail  stores. 

The  company  says  both 
schemes  will  help  them  retain  and 
recruit  staff.  The  job  share 
scheme  will  cover  junior 
managerial  staff.  John  Wykes, 
director  of  personnel  (retail 
division) ,  says  it  has  been  brought 
in  because  the  management  has 
been  concerned  by  the  '  'growing 
number  of  capable  staff  not 
wishing  to  continue  workng  full- 
time"  and  therefore  not  able  to 
retain  supervisory  or  managerial 
positions.  The  scheme  could  be 
extended  to  other  parts  of  the 
company  if  it  proves  a  success  in 
their  stores,  he  said. 

The  Flexible  Contract  for 
Working  Parents,  is  being 
introduced  in  some  stores,  again 
to  help  managers  experiencing 
difficulty  recruiting  and  retaining 
skilled  staff. 

Mr  Wykes  explained  that  "a 
number  of  people,  mostly  women, 
wish  to  return  to  work  but  family 
responsibilities  like  looking  after 
children  in  the  school  holidays 
prevent  them  from  doing  so".  He 
said  that  up  to  5,000  staff  may 
participate  in  the  scheme. 

Sants  100' 

Sants  Pharmaceutical  Distributors 
Ltd  told  C&D  this  week  that  their 
January  Numark  recruitment 
drive  has  now  attracted  100 
pharmacists  (see  About  People 
last  week,  pl86). 

Gerald  Brooks,  chairman  and 
chief  executive,  says  they  are 
"very  encouraged"  and  hope  to 
have  the  figure  up  to  200  by  the 
end  of  the  year. 

Roure  Ltd  have  moved  to:  Quay 
South,  Salamander  Quay,  Park 
Lane,  Harefield,  Middlesex  UB9 
6NY.  Tel:  0895  822137/9. 


Decision  time  on 
Government  rate  help 


Community  pharmacists  should 
know  within  the  next  two  weeks 
whether  they  are  likely  to  face 
huge  rate  increases  of  up  to  five  or 
six  times  their  current  levels  in 
1990. 

Such  increases  have  been 
widely  forecast  to  come  with  next 
years'  introduction  of  the  Uniform 
Business  Rate,  and  follow  last 
April's  revaluation  of  retail 
premises  by  the  Inland  Revenue. 

Bernard  Tennant,  director 
general  of  the  National  Chamber 
of  Trade,  told  C&D  this  week  that 
the  Government  is  considering 
putting  a  5-year  ceiling  on  the 
increases  to  "lessen  the  blow  on 
the  business  community"  and 
ease  the  transition. 

He  wants  to  see  rate  increases 
kept  as  low  as  10  per  cent  over 
today's  rate.  "Anything  else  — 
and  certainly  the  20-25  per  cent 
ceiling  I  have  heard  talked  about 
—  would  cause  major  problems  for 
the  small  business , "  he  said. 

The  National  Chamber  of 
Trade  has  made  representation  to 
Local  Government  Minister  John 
Selwyn  Gummer  to  this  end.  Mr 
Gummer  has  also  received  a  letter 
from  the  Rating  and  Valuation 


Association.  It  cites  the  problems 
larger  businesses  may  face  by 
using  a  modern  office  block  in 
London  as  an  example.  The 
Association  says  the  rateable 
value  may  go  from  £9  to  £40  per 
sqftin  1990. 

The  steep  rises  in  the  rateable 
value  of  retail  premises  —  based 
on  property's  market  rental  value 
—  stem  from  the  fact  it  has  not 
been  reviewed  since  1973.  Mr 
Tennant  says  it  is  not  the  retailers 
who  are  at  fault  but  "successive 
governments  who  have  failed  to 
carry   out   a  revaluation." 

He  says  the  Government  has 
now  "dragged  its  feet"  making 
public  what  transitional 
arrangements  will  be  made  to 
phase  in  rate  increases. 

Both  the  NCT  and  the  Rating 
Valuation  Association  are  urging 
the  Government  to  quickly  make 
an  announcement.  The  new  rating 
levels  are  not  due  until  later  in  the 
year,  meanwhile,  they  say,  the 
small  business  man  needs  some 
guidance  to  aid  budgeting  for  the 
changes. 

They  expect  an  announcement 
within  the  next  ten  to  14 
days. 


Consumer  spending  hit  by 
interest  rates,  says  report 


Consumer  spending  will  grow 
faster  in  1989  in  regions  outside 
the  South  East,  according  to  a 
report  published  last  week. 

Business  Strategies  say  that 
higher  interest  rates  have  dented 
spending  in  the  South  East,  and 
will  keep  growth  down  to  1.2  per 
cent  throughout  the  year. 

Nationally,  the  forecast  is  put 
at  2.9  per  cent,  with  the  fastest 
growing  regions  being  the  South 
West(5.1pc),  East  Anglia  (4.8pc) 
and  the  East  Midlands  (4.6pc). 
Poorest  growth  is  expected,  with 
the  South  East  worst  off,  in  the 
North  West  (2.7pc),  Yorks  and 


Humber  (2.7pc),  all  below  the 
national  average. 

There  is,  however,  no  long 
term  trend  to  suggest  a  narrowing 
of  the  wealth  gap  between  North 
and  South,  on  the  basis  of  gross 
domestic  product  growth,  the 
report  states. 

At  best  it  says  the  economic 
dividing  lines  between  stronger 
and  weaker  regional  economies 
will  move  further  northwards  to 
the  West  Midlands,  Yorkshire  and 
Humberside,  during  the  year.  UK 
regional  planning  service  BSL 
Business  Strategies  Tel:  01-244 
6491  POA. 


DTI  change 
December 
figures 

The  DTI  revised  its  retail  sales 
figures  for  December  this  week 
(C&D  January  21,  pllO),  taking 
their  first  estimate  of  a  0.1  per 
cent  drop  in  retail  sales  up  to  a  0.3 
per  cent  increase. 

The  news  was  taken  in  the 
City  as  evidence  that  the 
Chancellor's  high  interest  policy 
has  yet  to  dent  consumer 
spending.  The  FTSE  100  share 
index  fell  25.6  with  the  news. 


Bodvwcigh  Plus  can  be  adapted  to 
accept  5p,  lOp  or  20p  from 
customers  giving  a  digital  display 
of  their  weight  either  in  pounds 
and  ounces,  or  decimal  pounds  or 
kilograms.  Its  memory  allows 
customers  to  track  their  dietary 
progress,  for  example,  so  each 
machine  comes  with  a  1 , 000 free 
weight  cards  with  pharmacy 
name.  Prices  range  from  £1,295 
to  £1,595  or  the  machines  can  be 
leased.  Tritech  Instruments  Ltd. 
Tel:  0273515310 
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Commons  row 
over  Sunday  trading 


'he  Government's  difficulties  in 
nding  a  viable  compromise  on 
'hich  to  base  fresh  legislation  to 
sform  laws  on  Sunday  trading 
ave  been  acknowledged  by  Tim 
!enton,  Home  Office  Minister  of 
tate. 

During  exchanges  in  the 
louse  of  Commons  last  week  he 
/as  given  another  firm  reminder 
hat,  while  the  High  Street 
lultiples  favour  total  de- 
egulation,  most  small  businesses 
o  not  want  to  see  major 
xpansion  of  opening  hours. 

Ivor  Stanbrook  (Con),  who 
layed  a  leading  part  in  the 
backbench  defeat  of  the 
Government's  Bill  to  reform 
iunday  trading  laws,  three  years 
go,  highlighted  the  views  of  the 
Sritish  Retail  Association. 

He  said  they  also  did  not  want 
leregulation  between  12  noon  and 
ipm  Sunday  and  also  pointed  out 


that  while  a  small  number  of  large 
firms  favoured  deregulation,  their 
employees  did  not. 

Mr  Renton  said  that  two 
recent  opinion  polls  indicated  that 
two-thirds  of  those  asked  in 
surveys  favoured  shops  being 
open  on  Sunday.  (See  Business 
news  last  week,  pl81).  He  added 
that  it  must  be  respected  that 
"Many  people  want  to  see  a 
different  rhythm  to  life  on 
Sunday". 

Donald  Anderson  (Lab) 
claimed  that  a  co-ordinated 
campaign  was  being  conducted  by 
"well-healed  commercial 
interests"  in  collusion  with 
Government,  for  a  fundamental 
change  in  the  present  laws. 

He  insisted  that  Mr  Renton's 
favoured  option  of  a  limited 
opening  on  a  Sunday  would  prove 
to  be  a  "tactical  staging  post"  on 
the  way  to  total  deregulation. 


COMING  EVENTS 


A  lovely 
weekend  in 
Bangor 

rhe  North  Wales  Group  of  the 
juild  of  Hospital  Pharmacists  are 
losts  for  this  year's  weekend 
school. 

Held  at  the  University  College 
)f  North  Wales,  Bangor  from  April 
7-9,  the  theme  is  "Infections", 
speakers  include  John  Cook, 
irincipal  pharmacist,  Leeds 
General  Infirmary  on  "antibiotic 
)olicies";  Miss  A.  Harris  from 
jlaxo  on  "Future  trends  in 
mtimicrobial  therapy"  and  Miss 

Coulson  from  the  CSM  on 
'Adverse  drug  reporting" . 

The  cost  for  the  weekend  is 
175  for  members  and  £85  for  non- 
nembers,  and  the  closing  date  for 
ipplications  is  March  20.  Further 
ietails  are  available  from:  Mr  A. 
Denholm,  Pharmacy,  Maelor 
General  Hospital,  (tel:  0978 
J91100  ext  5466.) 


Monday,  February  13 

Southampton  Branch,  RPSGB.  Postgraduate 
Centre,  Southampton  General 
Hospital  at  7.30pm.  "What's  in  the 
limelight?"  Speaker,  Tim  Astill, 
director  NPA. 

Dumfries  Branch,  RPSGB.  Dumfries  & 
Galloway  Royal  Infirmary'  at  7.30pm. 
"Wound  management"  by  Mr  S. 
Potter,  Technical  Adviser,  The 
Wellcome  Foundation. 
Hull  Pharmacists  Association.  Postgraduate 
Centre,  Hull  Royal  Infirmary,  Anlaby 
Road,  Hull.  Yorks  region  continuing 
education  course. 

Tuesday,  February  14 

Fife  Branch,  RPSGB.  Anthony's  Hotel, 
Kirkcaldy  at  7.45pm.  "Membership 
Public  Relations  —  an  Inspector  calls" , 
by  RPSGB  staff  member. 
Lanarkshire  Branch,  RPSGB.  Old  Mill  Hotel, 
Motherwell  at  8pm.  Joint  meeting  with 
RPSGB  Scottish  dept.  "Review  of 
medicines  —  do  we  learn  from  our 
mistakes?"  by  Professor  D.H. 
Lawson. 

Leicestershire  Branch,  RPSGB.  Boots, 
Gallowtree  Gate  at  7pm.  "Perfumes, 
past  and  present."  Refreshments 
available. 

South  Clwyd  Branch,  RPSGB.  Postgraduate 
Centre,  Maelor  Hospital,  Wrexham  at 
8.15pm.  "Skin  diseases"  Two 
slide/tape  presentations  from  the 
RPSGB  library. 


The  stock  market  bulls  appeared  to  have  jumped  on  a  New 
Year  express  train  for  share  prices  have  steamed  through  one 
post-crash  high  after  another.  The  rally  came  to  a  juddering 
halt  at  the  beginning  of  the  week  when  the  latest  retail 
figures  showed  that  people  had  spent  more  in  December  than 
was  forecast,  fuelling  fears  of  interest  rate  rises. 
Nevertheless  it  managed  to  bounce  back  with  the  broadly- 
based  FTSE-100  reaching  yet  another  post-crash  high  of 
2072.8  points. 

There  have  been  solid  rises  for  most  health  and  household 
companies,  although  trading  in  Fisons'  has  been  nervous 
ahead  of  an  expected  announcement  on  Lyphomed,  their 
competitor  in  the  race  to  get  approval  to  market  the 
anti-AIDS  related  pneumonia  drug  pentamidine  in  the 
States.  Lyphomed's  hand  could  be  strengthened  if  it  wins 
a  seven  year  exclusivity  agreement.  However,  brokers 
Hoare  Govett's  James  Culverwell  reckons  that  any  claim 
from  Lyphomed  must  be  treated  with  a  pinch  of  salt, 
especially  in  view  of  the  importance  of  pentamidine  to  its 
future. 

Attention  in  the  sector  has  focussed  on  old  favourites 
Glaxo  and  Wellcome  who  are  both  favoured  as  long  term  core 
holdings.  Glaxo 's  share  price  performance  may  be  restrained 
by  the  increasing  emphasis  its  overseas  competitor  Merck 
are  placing  on  omeprazole,  which  may  impact  Zantac. 
Although  some  in  the  market  reckon  it  will  not  be  a  serious 
threat,  its  rising  profile  could  dampen  short  term  sentiment. 

Wellcome's  share  price  has  also  staged  a  recovery. 
Nevertheless  analysts  at  Smith  New  Court  still  rate 
the  stock  a  buy  ahead  of  interims  due  to  be  reported  in 
April,  which  they  forecast  to  show  37  per  cent  profits 
growth. 

Among  the  smaller  companies,  AMI  Healthcare  have 
attracted  the  most  attention  following  the  Government's 
publication  of  its  White  Paper  on  the  NHS.  AMI's  private 
hospital  chain  can  only  stand  to  benefit  from  the 
Government's  proposals  which  include  the  creation  of  an 
internal  market.  It  is  expected  to  produce  growth  in  the  high 
teens  at  least  over  the  next  few  years,  but  its  prospective 
market  rating  looking  ahead  to  its  1989/90  financial  year 
stands  at  only  a  small  premium  to  the  market. 

Finally  Amersham  are  to  launch  their  brain  imaging  agent 
Ceretec  in  the  US  for  use  in  investigating  strokes.  Already 
available  in  the  UK  and  much  of  Europe,  the  US  represents 
Ceretec 's  most  significant  market  and  the  launch  could  result 
in  considerable  expansion  of  sales. 


Wednesday,  February  15 

Ayrshire  Branch,  RPSGB.  Piersland  House 
Hotel,  Troon  at  8pm.  "Adverse 
reactions  to  food"  by  Professor  J. 
Dickerson. 

Edinburgh  Branch,  RPSGB.  36  York  Place  at 
7.45pm.  Symposium,  "Pharmacy  into 
the  1990's"  by  Mr  I.  Caldwell,  Mr  I. 
Mullen  &  Mr  M.  Koziol. 
Scottish  Borders  Branch,  RPSGB.  Education 
Centre,  Borders  General  Hospital  at 
7.30pm.  "Leukaemias  and  their 
treatment."  by  DrG.  Stockdill. 

Thursday,  February  16 
Dundee  Branch,  RPSGB.  Lecture  Theatre  3, 
Ninewells  Medical  School  at  7.45pm. 
"Recent  advances  in  sports 
medicine"  bv  Dr  E.  McSwan. 
Weald  of  Kent  Branch,  RPSGB.  Postgraduate 
Centre,  Kent  &  Sussex  Hospital, 
Tunbndge  Wells,  at  7.45pm.  Mr  S. 
Axon,  PSNC  Secretary  will  report  on 
the  latest  developments  in  NHS 


remuneration. 

Bedfordshire  Branch,  RPSGB.  Coach  & 
Horses,  Barton  Le  Clay  at  8pm. 
Speaker  from  the  Migraine  Trust. 
Eastbourne  Branch,  RPSGB.  Postgraduate 
Medical  Centre,  Eastbourne  District 
General  Hospital  at  8pm.  "Action  of 
sunlight  on  drugs"  by  Dr  J.  Sugden. 
Leicester  Polytechnic  School  of 
Pharmacy. 

Advance  information 

Frost  &  Sullivan.  Conference  on 
"OTC  drugs:  one  European  market  or 
twelve?"  at  the  Ramada  Renaissance 
Hotel,  Brighton,  Sussex,  March  8-9. 
Topics  include  ' '  Impact  of  delisting' ' , 
"Vitamins  and  dietary  supplements  — 
a  national  or  European  market"  and 
"Euro  branding".  The  cost  is  £660 
per  individual  and  £590  for  additional 
participants,  excluding  VAT.  Further 
details  from  Frost  &  Sullivan,  (tel: 
01-730  3438). 
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AGENTS 


AGENTS  REQUIRED  NATIONALLY 

Stafford  Pharmaceutical  Group  are  a  Young  exciting  company  who 
are  developing  an  exclusive  selection  of  O.T.C.  Products  and  also 
carry  a  full  Generic  Range. 
Stafford  Pharmaceutical  Groups  vigorous  expansion  plans  will 
give  the  right  person  with  Commitment  and  Enthusiasm  a  real 
Opportunity  of  high  earnings. 


Please  Write  i>r  Phone 
Stafford  Pharmaceutical  Group 
PO  Box  97,  STAFFORD, 

ST16  30Q. 
Phone:  (0785)211744 

PHARMACEUTICAL 
GROUP 


AGENTS 

Required  for  all  areas  of  the 
UK  and  Northern  Ireland. 
Applications  are  invited  from 
Agents  already  covering 
Retail  Pharmacy  outlets  to 
sell  a  range  of  Generic  and 

Speciality  Products. 
Full  product  support  will  be 
given  and  there  is  good 
earnings  potential. 

Please  reply  in  Confidence 
with  brief  details  to 
BOX  C&D  3329. 


HIGH  COMMISSION  FOR. 
MOTIVATED  AGENTS 

Required  for  Sunglass  season  —  February  to  May 
inclusive. 

Areas:  South/South  West,  West  Midlands/Wales 
Well  known  distributor  offering  highly  advertised 
range.  Apply  immediately. 

Telephone:  0634  201  284 


APPOINTMENTS 


PRODUCT 
REGISTRATION 


To  £14,000  pa  plus  benefits 


Lancashire 


Thomas  Kerfoot  &  Co.  is  an  independent  and  rapidly  expanding 
manufacturer  of  prescription  pharmaceuticals.  Substantial 
growth  in  our  Generics  business  and  the  prospect  of  ambitious 
expansion  plans  have  created  further  opportunities  within 
Product  Registration. 

We  are  seeking  a  graduate  Pharmacist  or  Scientist  qualified  in 
a  relevant  discipline  who  has  some  familiarity  with  the  UK 
Product  Licensing  Requirements  and  a  working  knowledge  of 
the  process  of  Solid  Dose  Manufacture. 

Reporting  to  the  Formulation  Development  and  Registration 
Manager  you  will  join  a  small  team  responsible  for  new  product 
applications  and  the  maintenance  of  existing  licences. 

Salary  according  to  qualifications  and  experience  will  be  up  to 
£14,000  per  annum.  Other  benefits  include  Family  Medical 
Insurance  and  Contributory  Pension  Scheme. 

Please  write  or  telephone  for  an  application  form: 
Mr  C  Ogden,  Personnel  &  Training  Manager,  Thomas 
Kerfoot  &  Co.  Ltd.,  Vale  of  Bardsley,  Ashton  I'nder 
Lyne,  Lancashire  OL7  9RR.  Tel:  061-330  4531. 


Kerfoot 

Pharmaceuticals 
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APPOINTMENTS 


NORTHERN  REGIONAL 
SALES  MANAGER 


Oral  B  Laboratories  is  a  leading  and  innovative  company  in  the  oral  health  care  market,  well 
known  and  respected  in  both  the  professional  and  consumer  fields  for  the  Oral  B  brand. 

To  sustain  our  success  we  require  an  enterprising  NORTHERN  REGIONAL  SALES 
MANAGER.  Reporting  to  the  National  Sales  Manager  you  will  develop  our  regional 
business  and  manage  the  salesforce.  You  will  be  responsible  for  the  regional  key  accounts 
and  for  running  a  programme  of  lectures  to  the  Dental  Schools  in  the  region. 

You  will  possess  excellent  communication  and  presentation  skills,  be  aged  25-35  and  have  at 
least  two  years  ales  line-management  experience.  Full  product  training  will  be  provided. 

If  you  can  achieve  in  this  rapidly  developing  sector  of  our  business,  then  rewards  will  be 
excellent.  We  offer  a  substantial  basic  salary,  performance  related  bonus,  quality  company 
car,  expenses  and  other  benefits  associated  with  a  company  of  this  standing. 

Applicants  should  write  in  confidence  with  full  career  and  personal  details  to: 

L  J  Warner,  National  Sales  Manager 
ORAL  B  LABORATORIES  LTD 
GATEHOUSE  ROAD,  AYLESBURY,  BUCKS  HP19  3ED. 


OralB 


The  world's  first  name  in  Oral  Care 


FINANCE 


LABELLING  SYSTEMS 


PRu;mxim\s 
tvm  mm  h  i  \a  « v»:  kxk. 


We  do  not  believe  that  you,  as  a  professional, 
should  need  to  mortgage  your  home  in  order 
to  finance  a  practice. 

Under  our  schemes,  loans  are  available  over 
25  years,  and,  in  some  cases  even  longer 
Various  repayment  methods  are  available  to 
suit  your  personal  requirements. 

For  more  information  contact:  - 


J.W.  SLEATH  &  CO.  LTD., 
Insurance  and  Mortgage  Brokers 
_       58  TheobaJds  Roj.I  _ 
~       London  WC1X8BR  ZZ 
=    Telephone  01-242  4375  = 


4> 


Simply  the  best 


NOW  AVAILABLE   

Simply  the  best 

PATIENT  MEDICATION  RECORD 
LABELLING  SYSTEM 

■  Faster  ■  Easier  to  use   UFull  drug  interaction 
UFull  BNF  Warning  U  Direct  order  entry 

AND  YOU  CAN  TRY  BEFORE  YOU  BUY 

Contact  David  Coleman  or  Mike  Spnnce  MPS  For  a  demonstration  or  trial 
PARK  SYSTEMS  LTD 

183  Great  Howard  Street  f\C-t    QQQ  OOQQ  * 
Liverpool  L3  7DL       Tel  UD  I  _^J70  C.C.OO 

A  FULL  RANGE  OF  PC  BASED  LABELLING  AVAILABLE  J 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


EQUIPMENT  FOR  SALE 


RECONDITIONED  MAGNUM 
SPEED  ONE  HOUR  PHOTO 
MINILAB  ONLY  £4,900  +  VAT. 

Installation  and  training  available. 
Astro  Photo,  45  Penny  Street,  Blackburn  BB1  6HQ. 
0254  51682 

We  specialise  In  new  and  reconditioned  minilabs. 


John  Richard! on 
Computer!  Md 


►  In  Pharmacy  Labelling 
*■  In  Auto-Order  Stock  Control 
•  In  Customer  Serv  ice 
In  Systems  Development 


Full  patient  records  with  drug  interactions 

FREEPOST,  Preston  PR5  (iBR  Telephone:  (0772)  :}2.'57ti:t 
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PRODUCTS  &  SERVICES 


SHOPFITTINGS 


ORALABEL  PC 

"The  Ultimate  in  pharmacy  labelling..." 

"Versatile"  "Uncomplicated" 
"IBM  PC  Compatible"  "Quality  Software" 


NOW:  also  available  with  patient  records 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester  M25  8WB. 
ENQUIRIES:  061-773  7909 


Take  the  lead  with 

5  "0  318 8 5M0 095  1  1  11 

Electronic  Point-of-Sale 

1st  choice  in  pharmacy 
more  sales-less  stock-higher  profits 
for  full  detailscall  Fairscanon  042  128  3077 


SHOPFITTINGS 


OUR  HALF  PRICE 
EXTRAVAGANZA! 

SUNDAY  19th  FEBRUARY 

Yes!  Once  again,  we  are  having  one 
of  our  half  price  sales  (basic  shelf 
order  sheet),  plus  selected  discounts 
on  Joinery. 

Don't  miss  out  this  opportunity  with 
our  showrooms  in  Peterborough  and 
Consett  open  this  day  for  your 
convenience. 

Phone  or  send  for  details  today! 

SHOPKIT,  50  Ivatt  Way, 
Westwood  Industrial  Estate, 
PETERBOROUGH  PE3  7PN 

Tel:  (0733)  265263 

SHOPKIT,  Unit  3,  Gallagher 

Terrace, 

Park  Road  Industrial  Estate, 
Blackhill,  Consett,  Co.  Durham. 

Tel:  |0207)591 146 


a 

Umdasch 

Fama 


Apeils  Systems  Ltd  a 


Unit  P,  Kingsway  Trading  Estate 
Kingsway,  Luton.  Beds  LU1  1  LP 
Telephone  Luton  (0582)  4571 1 1 


Approved 

H  NATIONAL 
MAS  ASSOCIATION 
H  SHOPFITTERS 


Shopfitting  styles 
for  modern  selling 

★  Competitive  prices 

★  Attractive  designs         ★  Dispensary  fittings 

★  Unsurpassed  quality       ★  Incredible  space  saving 


Lux  Line 

SHOPFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS. 

CEILINGS,  SHOPFRONTS, 
ELECTRICAL,  FINANCE,  NPA& 
NUMARKAPPROVED. 

SO  CONTACT  US  NOW. 

LUXLINE  LTD,  8  COMMERCE  WAY, 
LEIGHTON  BUZZARD,  BEDS. 
Tel:  0525-381356 


V 


marspec 

^gj SHOPFITTING  LTD 

A  complete  shopfitting  and  design 
service,  at  competitive  prices  for  the 
pharmacist. 


Southern  Office: 

Unit  4b, 
Grace  Road, 
Marsh  Barton, 
Exeter,  Devon 
Tel:  0392  216606 


Northern  Office: 

4  Prestwood  Court, 
Leacroft  Road, 
Risley,  Warrington, 
Cheshire 

Tel:  0925  827292 


IEXDRUM 

L-STOREFITTERS-J 


0626  •  834077 


COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CHARLES  1USINESS  PARK.  CRD  NEWTON  ROAD  HEATHFlELO  DEVON  )'OI2  6UT 
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g  A  &  G    IMPORTS  LIMITED 

Unit  11,  Treadaway  Technical  Centre 
Treadaway Hill,  Loudwaler,  HighWycombe 
Buckinghamshire  HP10  9  R  S 
Telephone  (0628)  810404 
Telex  846901  ANG  G  Fax  (0628)810225 

Established  since  1982,  specialising  in  the  supply  of  "Fine  French  Fragrance1'  to 
both  the  retail  and  wholesale  trade,  A  &  G  Imports  has  grown  to  be  one  of  the 
largest  suppliers  in  the  UK. 


With  a  range  now  in  excess  of  2000  references  we  can  offer  delivery  normally 
within  48  hours  anywhere  on  the  UK  mainland  (subject  to  availability),  carriage 
paid  on  orders  over  .£200. 

If  you  would  like  one  of  our  salesmen  to  contact  you,  or  receive  a  current  price  list 
and  colour  catalogue  please  call  us  on:- 
(0628)  810404,  or  by  fax  on:  (0628)  810225 


Visitors  welcome  by  appointment  only. 


SAVE  WITH  CAMPDALE 


CAMPDALE  LTD 

67,  CENTRAL  ROAD, 
HUGGLESCOTE, 
COALVILLE, 
LEICESTER  LE6  2FJ. 


Subject  to  availability 


AMIL0RIDE5mg 
METHYLD0PA  250mg 
METHYLDOPA  500mg 
CO-PROXAMOL(OVAL) 
NIFEDIPINE  lOmg 
PR0CYCLIDINE5mg 
SALBUTAM0L  INHALERS 


8.99 
13.75 
500  13.75 
(50x100)  34.50 
100  5.50 
500  13.75 
1  0.89 


SAVE  £  £  with  CAMPDALE  LTD 
COALVILLE  (0530) 
510520 


SAVE  ££££££££  £ 


A1  PHARMACEUTICALS 
DIGITAL  THERMOMETERS 

THE  MOST  AFFORDABLE  IN  THE  UK: 
TRADE  £3.50.  RRP  only  £5.95 
8  as  6  =  33%  free  stock 
1  7  as  1  2  =  41  %  free  stock 

SUPER  25  MINIFILTERS 
PHONE  FOR  FREE  SAMPLE 

The  most  affordable  aid  for  giving  up  smoking  in  the  UK. 
Makes  smoking  less  harmful  and  addictive. 
Retails  at  only  99p.  Up  to  1  27%  profit  on  cost. 

CALL  CARMEN  ON  01  582  4844 
FAX:  01-659  9496 

Orders  taken  7  days  a  week  24  hours  a  day. 


LOOKING  FOR  STAFF...!  FILLING  ANY  JOB 
VACANCY  QUICKLY  AND  EFFECTIVELY  IS 

NEVER  AN  EASY  TASK.  NEXT  TIME  YOU 
HAVE  A  VACANCY  CALL  DUNCAN  REED  ON 
0732  364422  TO  FIND  OUT  HOW  CHEMIST 

&  DRUGGIST  CAN  HELP  TO  SOLVE  YOUR 
PROBLEMS. 
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ABOUT  PEOPLE 


Held  up  at 
gun  point 

Pharmacist  Jeffrey  Keough  and 
his  assistant  Mrs  Ros  Walker 
found  themselves  at  the  end  of  a 
rifle  barrel  when  a  raider 
demanding  cash  entered  the 
Bovingdon  Pharmacy,  Hemel 
Hempstead  recently.  Mr  Keough, 
said  there  was  only  about  £100  in 
the  till,  which  the  raider  casually 
took  and  disappeared. 

The  police  took  Mrs  Walker 
with  them  to  make  an 
unsuccessful  search  of  the  area. 
They  say  that  several  similar  raids 
for  cash  have  been  made. 


Going  for 


gold 


Snowfire  Chap,  from  the  J.  Pickles 
stable,  is  developing  something  of 
a  following  among  pharmacist 
devotees  of  the  turf,  it  appears. 

Following  a  win  on  Saturday  at 
Wetherby,  and  collecting  a  £3,700 
purse,  the  horse  has  been  entered 
in  the  Coral  Golden  Hurdle  at  the 
Cheltenham  Festival. 

This  race  meeting  is  the 
culmination  of  the  national  hunt 
season.  Snowfire  Chap,  now  a  six 
year  old,  is  in  good  form, 
according  to  Pickles  md  Simon 
Horner,  and  "must  be  worth  an 
each  way  bet". 


One  of 
Lilly's  best 

Lilly  Industries  celebrated  the 
retirement  of  Alan  Gallagher  in 
style  last  week.  Alan  was 
regarded  as  their  model 
representative  and  had  been 
within  the  'top  ten'  since  he  first 
went  on  the  road  for  the  company 
in  1963,  covering  the  Blackpool, 
Preston  and  Lake  district  area 
until  his  retirement  late  last  year. 


Dr  Peter  Worling  o/AAH  Pharmaceuticals  Ltd,  presents  Mr  A.M. 
Crabbe,  chairman  of  the  Governors  of  the  College  of  Pharmacy 
Practice,  with  a  video  recorder  for  use  by  the  College  in  the  running  of 
meetings,  seminars  and  study  days 


ICI  Pharmaceuticals  have  donated  £5,000  to  the  British  Association 
for  Cancer  Research  to  establish  the  Frank  Rose  Memorial  Lecture  to 
be  delivered  annually  at  the  BACR  General  Meeting.  In  presenting 
ICFs  donation  to  BACR  chairman.  Professor  K.R.  Harrap,  Dr 
Newbould,  research  affair  director,  paid  tribute  to  Dr  Rose,  saying, 
'  'Frank  Rose 's  knowledge  of,  and  infectious  enthusiasm  for  medicinal 
chemistry  permeated  his  working  day  and  was  passed  on  to  all  those 
who  came  into  contact  with  him  in  industry  and  academic. 


Antipodean 
help  wanted 

Calling  all  pharmacists  in  Australia 
and  New  Zealand  interested  in 
helping  out  a  "Pommie 
pharmacist". 

Mr  H.  Patel  of  Dagenham  has 
written  to  C&D  to  ask  that 
readers  from  "down  under" 
write  to  him  to  pass  on  information 
about  the  two  countries.  In 
return,  he  wall  offer  advice  and 
information  on  the  UK.  Contact: 
20  Whitebarn  Lane,  Dagenham, 
Essex  RM10  9LH. 


Martons  Pharmaceuticals 
(Birmingham)  recently 
sponsored  Roger  Sutton,  when 
he  was  selected  to  play  football 
in  the  World  Games  for  the  deaf 
in  New  Zealand.  Martons 
generosity  was  not  wasted  as 
Roger,  who  was  born 
profoundly  deaf ,  returned  with 
a  Gold  medal.  Roger  Sutton 
(left)  is  presented  with  the 
cheque  by  Mr  Kanani  of 
Martons  Pharmaceuticals 


APPOINTMENTS 


London  International  Group  pic  have 
appointed  Mr  David  J.  Harbut  as 
group  finance  director.  He  was 
formerly  finance  director  at 
Gestetner  Holdings  pic. 

Parfums  Givenchy  Ltd  have  appointed 
Donald  Ayre  area  manager  for  : 
Scotland  and  Northern  England. 


Typesetting  and  graphics  by  Magset  Ltd.  Sidcup  Kent.  Pnnted  by  Riverside  Press  Ltd,  Whitstable.  Kent.  Published  by  Benn  Publications  Ltd.  Sovereign  Way,  Tonbndge,  Kent  TN9  1RW. 
Registered  at  the  Post  Office  as  a  Newspaper22/22/ltis  Contents  ©  Benn  Publications  Ltd  1989.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted  in, 
any  form  or  by  any  means,  electronic,  mechanical,  pno.ocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications. 
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CAN  YOU  TURN  TO  THE  RED  BOOK? 


NPA  PHARMACISTS  DO! 

A  comprehensive  guide  to  business  and 
professional  facts  and  figures  essential  in  the 
day-to-day  running  of  a  successful  community 
pharmacy. 

There  has  previously  been  no  compendium  of 
information  to  which  a  community  pharmacist 
could  turn  for  ready  access  when  a  problem 
arises,  says  NPA  Director  Tim  Astill  in  his 
introduction  to  this  entirely  new  publication. 
But  now  there  is!  With  the  co-operation  of  the 
Association's  Board  of  practising  community 
pharmacists,  the  contents  have  been  selected 
from  NPA  reference  material  in  constant 
demand  from  members,  supplemented  by 
medical,  NHS,  professional,  etc,  data 
compiled  by  Chemist  &  Druggist. 

Every  pharmacy  in  National  Pharmaceutical  Association 
membership  is  being  mailed  its  own  copy  of  the  C&D 
Reference  Book 

Limited  numbers  are  also  available  to  non- 
member  pharmacies,  manufacturers, 
hospitals,  etc  at  £25  each  post  free  (overseas 


£30).  Use  the  order  form  below  to  reserve 
your  personal  copy. 

NPA  members  can  obtain  further  copies 
direct  from  the  NPA  Business  Services 
Department,  price  £20  each  post  free. 

NON-NPA  MEMBERS  ORDER  NOW 


Please  send  me  copies  of  the  CHEMIST  & 

DRUGGIST  REFERENCE  BOOK  1988-89 
at  £25  each/£30  each*  Delete  as  appropriate 


I  enclose  cheque  value  £ 
Benn  Publications  Ltd 

NAME  

ADDRESS  


payable  to 


TEL 


Post  to:  The  Publisher,  Chemist  &  Druggist,  Benn  Publications 
Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW.  Allow  28  days 
for  delivery 


The  132  A4  pages  contain  the  following  sections: 


NPA  HOARD  MEMBER  PROFILES.  ACTIVITIES  ASP  SERVICES    BUSINESS  AIDS    DILCENTS  DIRECTORY    NPA  BRANCH  SECRETARIES    PROFESSIONAL  AND  TRADE  ORGANISATIONS 

SELF  HELPGROUPS    DRUG  INFORMATION  SERVICES    I.PC  SECRETARIES    UNFAIR  DISMISSAL    RIGHTS  OF  PREGNANT  EMPLOYEES    ABSENCE  DIE  To  SICKNESS 
ACCIDENTS  IN  THE  PHARMACY    FIRST  AID  AT  WORK    CONTRACT  OF  EMPLOYMENT    SEX  DISCRIMINATION  ACT    RACE  RELATIONS  ACT    SHOPS  ACT    CONSUMER  CREDIT  ACT 
DAI  A  PROTECTION  ACT    TRADE  DESCRIPTIONS  ACT    CONSUMER  PROTECTION  ACT    MEDICINES  ACT  LICENSING    CONTROLLED  DRUGS    PREGNANCY  AND  OVULATION  TESTS 
CONTACT  LENS  SOLUTIONS    STOMA  CARE    COMPRESSION  HOSIERY    CHILDHOOD  DISEASES    TRAVEL  VACCINATION    PHYSIOLOGICAL  VALUES    EMERGENCY  RESUSCITATION 
GIVING  FIRST  AID  To  THE  PUBLIC    VITAMIN'S    E  NUMBERS    INSULIN  TYPES  AND  ACTIVITY    NHS  PHARMACEUTICAL  SERVICES  (INCLUDING  CONTRACT  APPLICATION) 
PKESl  RIP'I  ION  ENDORSEMENTS    OXYGEN  THERAPY  SERVICES    CODE  OF  ETHICS  AND  GUIDANCE  NOTES    COUNCIL  STATEMENTS    JIC  AGREEMENT    EEC  FREE  MOVEMENT  OF  PHARMACISTS 
RETAIL  PRICE  INDEX    OPENING  A  PHARMACY    HOLIDAY  CHECK  LIST    POSITIVE  SELLING,    PHARMACY  HOLD-UPS  -  WHAT  TO  DO    COLOURS  OF  SOLID-DOSE  GENERICS    GENERICS  SUPPLIERS 

PARALLEL  IMPORT  MEDICINES  ACT  I  ICFNCF  NUMRFRS 


The  Fuji  Minilab  FA  Compact: 
how  to  expand  into  D&P  - 


REVOLUTIONARY  COMPACT  DESIGN 


1 


UNSURPASSED 
QUALITY 


IMPROVED  COLOUR  SCANNER 


MULTIPLE  PRINT  SIZE 


^        FILM  SIZES  FROM  DISC  TO  120  EASE  OF  OPERATION 


AUTO  NEG  CARRIER 


EASE  OF  OPERATION 


DATA  STORAGE 


3 


370  PRINTS  PER  HOUR 


1m2 


without  overstretching . 

Here's  a  great  little  business  opportunity  from  Fuji  - 
an  affordable,  top-quality  developing  and  printing  service  that 
takes  up  no  more  than  around  one  square  metre  of  your 
floor  space. 

In  fact,  if  s  the  lowest  cost,  smallest  Minilab  on  the  market. 

The  Minilab  FA  Compact  gives  superb  quality  pictures 
up  to  8  x  6  inches  from  disc  through  to  1 20  film  sizes 

It's  extremely  easy  to  use  -  thanks  to  progressive  features 
like  the  new  auto  negative  carrier,  you  can  walk  away  while 
the  machine  prints  for  you. 

And  the  new  improved  ACCS  II  scanner  means  the 
very  best  results  every  time. 

In  short,  ifs  a  revolution. 

And  with  the  back  up  of  Fuji's  technical  know-how 
maintenance,  financial  and  business  advice,  signage,  point- 
of-sale,  plus  regular  visits  from  a  Fuji  After  Sales  Executive, 
you  could  be  up  and  running  in  the  D&P  business  from 
day  one. 

So  if  you're  looking  to  expand  without  overstretching, 
reach  for  Fuji. 

When  it  comes  to  Minilabs  -  we're  the  business. 


FUJI  miniLAB  R=t-COmPftC7 
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FUJI  FILM 


I&I 


n   n  n 


CONTACT  THE  PHOTOFINISHING  PRODUCTS  DIVISION,  FUJI  PHOTO  FILM  (UK)  LIMITED,  FUJI  FILM  HOUSE,  125  FINCHLEY  ROAD,  LONDON,  NW3  6JH  TEL 


V   j  f 


1  HOUR 
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FINANCIAL  ADVICE 


BUSINESS  ADVICE 


ill  1 

MAINTENANCE 


(WNTICAffE 


V, 


Q 


PROCESS  CONTROL 


01  586  5900 


AFTER  SALES  SUPPC 


